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Chuck  Raasch  on 
the  camfyaign  trail 


McCain 
drubs  Bush 
in  N.H.  vote 

On  Democratic  side,  Gore 
namowly  defeats  Bradley 


By  CHUCK  RAA8CH 


NASHUA,  NiL  ^  Mamk 
Arisona  S^.  John  McCain 
banded  froot^running  Repub¬ 
lican  George  W.  Bush  a  huge 
and  dama^ng  defeat  in  New 
Hampahire's  firet-in-the* 
nation  primary  Tuesday  night 
Democratic  Vice  President  A1 
Gore  fended  off  a  strong  chal¬ 
lenge  by  Bill  Bradley  and  won 
far  a  seoMid  straight  week. 

*A  wonderful  New  Hamp¬ 
shire  campaign  has  come  to  an 
end,  hot  a  great  oataonal  cru¬ 
sade  has  jurt  begun,*  McCain 
told  a  roaring  crowd  of  sup- 
porteia.  *We  have  sent  a  pow¬ 
erful  message  to  Washington 
that  change  is  coming. ...  It  is 
the  boginidng  of  the  el^  of  the 
truth-twisting  nditica  of  Bill 
Clinton  and  A1  Gore.* 

On  the  Democratic  side. 
Gore  promiaed:  *You  ain’t  seen 
nothing  yet.  WeVe  just  begun 
to  fight* 

With  all  bat  about  15%  < 
the  vole  counted,  McCain  le 
Bosh  49  to  81%,  and  wa 
defeating  the  Thaas  goveriM 
among  Repubhcane  an 
independents  in  every  categi 


ttt  bne  caucuses  and 
t%  New  Hampefere  primary 
behind  us,  tw  2000  preeKfemial 
campaijniB  In  fal  awing. 


Lesson:  Nomination  no  sure  thing 

C'lvilIpnPfM^^  ttet  ■  2000.  tSpy  wnt  •  btttcr^chok*  ttaM  TaM^jr  m  conviKtaf  dMc  «Ui  Um  WotWa  orfUBBtHa  and  r«atw«d  m*  ttr,  wS«  voted  (oT  Mr, 


cvea  »itk  ■  to  BC  tcooomf.  iM  the  penM'.”  eeid  Ul  Ow  ii  ehattm  Mr.  Bwh'e  Od  the  Donocnta  ade.  or  to  daBeofe  hn  pwty'e  »  McCm.  ead  he  ihoye  i*- 

bodfet  ewMueee  aad  pceee  Smfard.  a  hoiBCfnkcr  fron  don  he  •  tbc  ooK  oua  efak  Mr  Bradtey'e  etroat  ihevriiu  utdiehnM.  mewbon  that  New  llenpiMri 

•broed.  (he  oMSdcr  wipulMi  Bedbrd.  Nil.,  who  voted  far  to  carry  the  Rep«bbcaa  baoaar  afahet  Mr.  Gore  Nat  two  lav-  It  aUnoat  toaraaleai  a  sevt  Pat  BaehtMa  he  oah 
■  that  ant  Mr  McCain.  epiatt  Demcrau  ia  tht  M  ab  od anpcrtiixo  Barca  BM  weA  iaio  March,  wm  la  IMS. 

analysis  b  '  0  '  Anaone  Sea.  McCaia'e  con-  ->  and  to  hope  to  wai.  rnt.  it  came  afunat  a  eil-  ^tere  um  cahrmr  abe  b  m..,  ^  u^Tm 

- at  I  led  vaciai  win  to  the  Rasutabcan  And  M  ratoes  tha  aUtet  tor  tiag  vica  praai^  who  haa  crowdad  with  Uftoaie  Daeao- 

Boat  Pent  to  IM2  atil  ran  yrtoiary  to  the  Brat  aarww  thrtr  aait  tbowdowa,  Feb.  It  cempannad  oa  caattotii^  oae  cntic  fmanaa.  And  the  way  rv  "Tf  ff 

toroagly  throiifb  the  AMnean  cheilanat  to  Teaai  Cov.  la  Sooth  Canitoa.  of  the  itroniael  ecoaoaek  tht  OeoecraU  caaipailMd  ^ 

WW  pohtK.  Gaoric  W.  Batoi'a  tot-onoey.  Mr.  MeCan  htai  Mi.  Bath  boome  to  tht  oattoa'e  Niaiery.  hare  —  with  hanb  charsw  U*?!  .-jy? 

Bob  Mr.  McCtoa  aad  Mr  tog  eadoraemento.  toohadihe-  amant  regtoterod  RegubScaaa  That  nggetoe  that*  nay  ba  a  back  tad  forth  —  portcade  a  zf  ^  **“"*  * 

Bradtay  campatgacd  at  re-  a  warn/  ctom  to  the  COP  end  anoag  conaervathwa.  He  proMew  with  Mr.  Core  hfemaif  teagh,  tto^-aul  '•**T*y  to-  ”  “Wtetoia. 

toraera  aad  ouuMan.  dcaata  prcwdcntial  BBnaaatioB,  ilao  roiled  aaioni  ladepan-  vbm  voian  aee  tom  apctoae.  to  Ber^  Tueaday'e  retafta  atoo  naaa 

loag  cooaactHm  to  Waehiag-  Mr.  Bwh  reiaaaH  the  GOP  danuvoitog  to  the  oOP  print-  Saeoito,  K  caatr  a  waak  af-  .  tkat  tha  Iowa  raacaaai  protod- 

loa  Both  acnrtd  with  naw  favorite  by  vhtaa  of  traiStiawi  ry  W  ■  naegto  of  S  to  1.  tar  h(r.  Cm  had  minhatoil  IstO  iwcsrtslsty  ad  virti^  ao  bouaca.  Slava 

^  HMathathadtodomorewKh  edvantagoe  to  raaourcoa,  at-  _ «  «  ^  ^wcaa  of  the  Domecratic  New  HaoHatora  oooid  hava  Forhaa  Balthad  a  atneig  aac- 

tha  rphtaiiriJgBeattooaofcharac-  ttoaai  oriaalaatioB  aad  Nt«  for  Brs4tey  attahliehneat  to  heat  Mr.  btattvciy  endad  the  real  flgM  end  theca  toal  waak.  bat  faded 

^  leadertow  than  with  tog-aamr  wpport.  The  pnaa-  Appeahog  to  wdapaadmei  Bradtoy  aaarfy  2-1  to  tha  Iowa  for  the  noatinaliofl.  ^  to  a  bM  third  to  New 

a'"*J***  WOfraM  (T  nap  orer  aeit  wi  to  cnictol  tor  any  wtonaut  coah-  caacwaa  acJf-caatarad  New  Hinuahira  ihire,  prontptiBg  qaeattoM 

what  dMt  New  Hemp-  waaka.  when  29  toatee  or  ter-  lion  ■  Novambar.  Mr,  McCain  That  eeageiu  (bat  Mr.  meaaura  —  and  threw  k  ebeat  h^  lecig  ha  woald  eon- 
lew  Wweeverdtotayf  ntonee  have  prantrtoa  or  caa-  wU  ba  able  to  argue  ever  tba  Bradtoy.  whoM  ame  onety  tote  more  anearutoty.  ttoaa  le  pour  w  own  nflNoM 

'^paogto  art  ready  *m-  cutea.  lavon  tbeac  aurtoutaa.  neat  17  daya  ■  South  CarohM  m  the  fank  at  tht  begnab*  of  Omd  y^bauanarce.  39.  a  toto  Wa  rwa.  But  Mr.  Fortaa 

the  tog  thek  hcane  thfe  tma.  end  Bat  Mr.  McCaln'e  wta  that  ha  baa  proved  tbe  candh  January  than  hir.  Gora.  haa  the  cradk  aenlywi  from  Manchaa  vowed  to  praaa  on. 


Challengers’ 
reform  themes 
resonate  in  N.H. 

KY  CnVCK  RAAKH 

NASHUA.  N.H.  -  The 
gtoaa  of  MievtoahiWy  came  off 


“Always  remember  that  elections  are  ultimately  a  collective  exer¬ 
cise  ofpeople*s  hopes,  dreams,  expectations  and  dissatisfactions. 
Never  accept  that  elections  don*t  matter,  because  they  do.** 

Thus  does  Chuck  Raasch,  chief  political  correspondent  for  Gannett 
News  Service,  explain  his  dedication  to  covering  presidential 
campaigns  and  other  political  races  that  make  a  difference  in  readers’ 
lives. 

In  2000,  he  is  covering  his  fourth  presidential  election.  His 
experience  allows  him  to  approach  politics  not  as  some  simple  sport 
with  winners  and  losers  hut  as  a  force  at  the  heart  of  how  we  ultimately 
govern  ourselves  in  America. 

He  knows  the  contenders, 
emphasizes  important  issues, 
explores  proposals,  promises  and 
performances  from  the  campaign 
trail,  and  offers  perspectives  to  help 
readers  sharpen  their  understanding 
of  the  candidates. 

Wrote  Rosemary  Goudreau, 
managing  editor  at  The  Cincinnati 
Enquirer,  after  a  recent  presidential 
primary: 

“Thanks  to  Chuck  Raasch  for 
today’s  terrific  analysis  of  the 
presidential  contest.  As  he  so  often 

does.  Chuck  delivered  perspective  with  precision  and  provided  a  service 
to  readers  who  quickly  want  to  understand  the  rollicking  landscape. 

The  authority  with  which  Chuck  writes  was  evident  throughout.’’ 

Chuck  Raasch  and  his  Gannett  News  Service  colleagues  work  daily 
to  provide  high-quality  coverage  to  readers  of  Gannett  newspapers  and 
beyond. 

And  when  the  final  votes  are  in  for  the  2000  campaign,  Raasch  will 
have  delivered  another  round  of  outstanding  service  to  readers.  You 
can  count  on  it. 
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Elections  Count 
And  That’s  How 
Chuck  Raasch 
Couers  Them 


c^GANCir 

NEWSPAPERS  AT  THEIR  BEST 


www.gannett.com 


CONTENTS 

Death  in  California 

Court  ruling  expected 
in  media  access  case  8 

Fourth  Estate 

JOA  partners  still  plan 
to  shutter  Star-Bulletin  18 

Viewpoint  20 

Letters  22 

Newspeople  44 

Interactive 

Getting  out  the  vote, 

not  in  line  but  online  46 

Mariceting  &  Sales 

Newspaper  ad  spending 
hit  stratosphere  in  1999  49 

Syndicates 

Universal  New  Media 
morphs  into  uclick  52 

At  Thirty 

Ethics  Comer: 

The  j  u  n  keteers  54 


Classified 


Diana  Loevy,  formerly  of 
United  Media:  Page  52 


4  EDITOR  &  PUBLISHER  MARCH  13,  2000 


•j  i£ 


After  48 


Pro-gay  and  pro-cho 


CALIFORNIA  CHAIN  COO  SAYS  ‘IT 


Trouble  is  fermenting 
at  a  conservative 
chain  of  coastal 
California  weeklies 
founded  by  a  wealthy  winemaker. 

As  many  as  15  staffers  of  the 
I  newly  created  Gazette  chain  — 

!  about  20%  of  the  editorial  work 
i  force  of  the  five  free  weeklies  — 

!  have  resigned  after  owner  David 
!  Weyrich.  a  multimillionaire  wine- 
;  maker  and  developer,  barred  posi¬ 
tive  news  about  abortion  choice  and 
;  homosexuality. 

Weyrich.  who  once  owned  a 
lucrative  billboard  advertising  busi¬ 
ness  but  is  new  to  newspapers,  start¬ 
ed  the  chain  in  mid- 1999,  and  its 
I  circulation  is  now  about  1 26,000. 

!  The  trouble  started  in  mid- 
I  February  when  Steve  Martin,  pub- 
!  lisher  of  the  Atascadero  Gazette, 
was  told  to  remove  a  calendar  list- 
j  ing  for  a  meeting  of  PFLAG  — 

!  Parents.  Families,  and  Friends  of 
!  Lesbians  and  Gays.  “I  was  the  first 

I 

:  person  to  resign,’  Martin  said.  “1 


David  Weyrich  in  wining  mode 

couldn't  instmct  the  staff  to  publish 
only  material  that  cast  abortion  in  a 
negative  light.  Regardless  of  my 
views  on  homosexuality  and  abor¬ 
tion,  which  are  probably  closer  to 
the  owners  than  they  realize,  1  could 
not  instmct  my  staff  that  we  could 
not  cover  all  sides  of  the  issues.” 

Todd  Hansen,  chief  operating 
officer  of  the  chain,  admitted  it  is 
“having  growing  pains,”  but  said  it 
is  holding  firm  to  its  editorial 


AFFERS  HEADED  FOR  THI 

stance  of  not  promoting 
pro-gay  or  pro-choice  1  ■■ 

news  or  events.  He  said  g 

the  chain  is  “only  down  ' 

one  advertiser”  and  says  ^ 

the  number  of  resigna-  ■' 

tions  is  actually  closer  to 
eight  because  “the  rest  ^ 

were  stringers.  It’s  great 
that  we  lost  them.  We  re  in  area 

becoming  a  better  chain  undcT 

because  of  it.  viomn 

vvecfc 

Hansen  said  that  the  have 

Gazette  chain  will  cover 
newsmakers  with  pro-choice,  ^ 

pro-gay  orientations,  but  its 
papers  will  not  promote  their  ' 

activities.  “PFLAG  —  that  was  a 
promotional  gathering  —  and  we 
won’t  cover  that,”  he  said. 

The  resignations  are  the  talk  of 
San  Luis  Obispo  County,  where 
politics  tend  to  be  liberal  in  the  col¬ 
lege  town  of  San  Luis  Obispo  and 
more  conservative  in  the  ranching 
and  farming  hinterland.  The  San 
Luis  Obispo  City  Council  on  March 


Spoon  swaps  Capitol  for  capital 

Alan  G.  Spoon,  president  strangers  to  each  other.  Spoon,  a  He  was  named  chief  operating 
and  chief  operating  offi-  graduate  of  both  the  Massa-  officer  in  1991,  and  elected  presi- 
cer  of  the  Washington  chusetts  Institute  of  Technology  dent  in  1993.  As  Post  Co.  Chair- 


Alan  G.  Spoon,  president 
and  chief  operating  offi¬ 
cer  of  the  Washington 
Post  Co.,  resigned  Friday  after  1 8 
years  with  the  company.  Spoon, 
who  also  sat  on  the  board  of 
directors,  will  join  Polaris  Venture 
Partners  in  Waltham,  Mass.,  a 
venture  capital  firm  that  invests 
in  information  and  medical  tech¬ 
nology. 

Spoon  and  Polaris  are  no 


strangers  to  each  other.  Spoon,  a 
graduate  of  both  the  Massa¬ 
chusetts  Institute  of  Technology 
and  the  Harvard  Law  School,  was 
one  of  eight  original  investors  in 
Polaris’  first  fund. 

Spoon  had  been  at  the  Post  Co. 
since  1982.  His  various  positions 
included  chief  financial  officer  of 
the  company  from  1987  to  1989 
and  president  of  Newsweek  (a  Post 
Co.  property)  from  1989  to  1991. 


He  was  named  chief  operating 
officer  in  1991,  and  elected  presi¬ 
dent  in  1993.  As  Post  Co.  Chair¬ 
man  and  CEO  Don  Graham  told 
E&P:  “Alan  helped  pick  the  right 
businesses  for  us  to  invest  in,  and 
the  right  people  to  mn  them.  He 
leaves  the  company  in  very  good 
shape.”  Spoon  will  remain  at  the 
Post  for  about  six  weeks,  and  will 
continue  to  serve  as  a  consultant, 
Graham  said.  —  Jamie  Santo 

www.editorandpublisher.com 


The  most  credible  sources  of  info  for  “Streetwise"  investors,  says  a  Public  Relations  Society  of 
America  Foundation  survey,  are  corporate  annual  reports  (with  a  81.91  rating  on  a  1-100  scale), 
stories  in  a  business  or  financial  newspaper  (80.14),  and  a  business  or  industry  expert  (78.79). 


ce  listings  unlisted 

ITS-AFTER  ADOPTION  OF  ‘FAMILY  READING’  POLICIES  BY  JOEL  DAVIS 
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i  7  voted  4- 1  to  suspend  all 
^  advertising  in  Gazette 
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publications  until  the 
owners  can  adequate¬ 
ly  explain  their  ban¬ 
ishment  of  pro¬ 
homosexuality  and 
abortion  news.  No 
problem.  Hansen 
said,  the  city  was 
I  not  placing  any 
advertisements  in 
the  first  place. 


The  chain  has  backpedaled 
somewhat  since  the  resignations, 
printing  a  front-page  editorial 
explaining  its  views  and  ac¬ 
cepting  letters  to  the  editor 
from  all  sides,  including  let¬ 
ters  critical  of  Weyrich  and 
his  wife  Mary.  The  Weyrichs 
are  conservative  Catholics  with 
eight  children,  ages  6  to  25. 

"The  heart  of  our  papers  has 
been  to  be  family  reading,  what 
you  could  read  to  your  grandmoth¬ 
er  or  your  grandchildren."  Mary 
Weyrich  said.  "We've  had  some 
advertisers  quit  and  some  people 
call  to  say  they  wanted  to  stop  get¬ 
ting  the  paper,  but  we’ve  also 
increased  other  advertising.  We 


can  put  in  our  paper  what  we  want 
to  print.  If  a  paper  is  built  on  val¬ 
ues.  why  do  people  have  to 
squawk?" 

While  the  issue  has  divided  the 
county,  nobody  is  saying  the 
Weyrichs  don’t  have  a  right  to  print 
what  they  want.  It  is  an  ethical 
rather  than  a  free-speech  issue, 
said  Richard  D.  Reddick,  publisher 
of  the  competing  Country-  News 
Press  in  Paso  Robles. 

"The  man  has  a  right  under  the 
First  Amendment  to  put  out  publi¬ 
cations."  Reddick  said.  "The  issue 
really  is  journalism  and  a  code  of 
ethics:  Are  you  tweaking  the  news, 
or  are  you  trying  to  do  it  truthfully 
and  objectively?"  ■ 


Toledo  ‘Blade’  cuts  bylines 


The  byline  strike  staged  at 
The  Blade  in  Toledo.  Ohio, 
last  week  to  protest 
the  suspension  of  a  staff 
reporter  may  have  backfired. 
After  Publisher  John  Bkx.'k  got 
wind  of  the  action,  he  ordered  a 
change  in  the  byline  policy, 
removing  most  of  the  by¬ 
lines  permanently.  ' 

The  strike  began  after  the 
suspension  of  reporter  Larry 
Vellequette.  33.  for  insubor¬ 
dination.  when  he  refused  to 
remove  a  graphic  from  an 
annual  Blade  partxiy.  entitled  "The 
Bleed.”  which  was  published  Feb. 
10  for  a  press  club  dinner.  The 
offending  graphic  was  a  bar  chart 
composed  of  penises  that  measured 


“Who’s  got  the  biggest  news 
organ?"  Executive  Editor  Ron 
Royhab  objected  to  the  graphic  and 


the 


ordered  its  removal. 

"He  was  ordered  not  to  use 
Blade  equipment  for  the  chart  he 
had  created,  and  he  defied  that 
order,"  said  Block. 


On  March  6,  the  reporter  was 
suspended  for  five  days.  The 
Toledo  Newspaper  Guild  immedi¬ 
ately  filed  a  grievance  against 
,  The  Blade  on  behalf  of 
Vellequette  that  is  still  pend¬ 
ing.  "The  suspension  was  very 
troubling  to  the  members  of 
the  Guild.  That  is  what  led  to 
the  decision  to  hold  the 
byline  strike."  said  Christine 
Reardon,  counsel  for  the  local 
chapter  of  the  Guild. 

Almost  all  of  the  staff,  includ¬ 
ing  all  the  section  editors,  held  a 
byline  strike  in  response  to  the  sus¬ 
pension.  claiming  that  "The  Bleed" 
was  an  "outside  project"  and  there¬ 
fore  reporters  could  not  be  punished 
for  its  prtxluction.  The  staff,  howev- 


briefs 

Freedom  of  the  press 
doesn’t  come  cheap 

Tim  Crews,  the  rural 
Northern  California  editor 
recently  jailed  for  not 
revealing  sources,  racked 
up  about  $70,000  in  legal 
bills  fighting  his  contempt- 
of-court  charge,  and  may 
have  to  close  or  suspend 
publication  of  his  Sacra¬ 
mento  Valley  Mirror  if  he 
has  to  return  to  court. 

Crews,  57,  said  appeal¬ 
ing  the  contempt  charge 
over  his  refusal  to  reveal 
sources  in  the  preliminary 
hearing  of  a  California 
Highway  Patrol  officer 
accused  of  stealing  a 
firearm  has  been  so  costly 
he  already  has  halted 
plans  to  take  his  twice- 
weekly  paper  to  three 
days  a  week. 

He  said  he  was  helped 
by  a  $10,000  donation  by 
the  California  Newspaper 
Publishers  Association 
(CNPA)  and  by  pro  bono 
legal  representation.  The 
case  has  been  bound  over 
for  trial  in  Tehama  County 
Superior  Court. 

Crews  said  he  will  not 
reveal  his  sources;  "They 
want  me  to  give  up 
sources  -  what  part  of  ‘no’ 
do  they  not  understand?  I 
made  a  contract  with 
these  people  and  even 
now  they  would  lose  their 
jobs  if  I  gave  them  up.” 

—  Joel  Davis 

Tycoon  Kiam  trims 
p^ier  in  libel  case 

Electric  razor  tycoon 
Victor  Kiam  won  a  libel 
award  of  about  $165,000 
from  a  British  newspaper 
over  an  article  he  said 
dealt  hinr  a  “devastating 
stab  in  the  back.” 

A  London  jury  found 
that  the  73-year-old 
American  businessman 
had  been  libeled  in  The 
Mirrofs  now-defunct  “City 
Slickers”  gossip  column  in 
January  1999. 

—  Joe  Strupp 
Continued  on  Page  16 
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er,  refused  to  comment  on  the  strike  or  the  sus¬ 
pension,  referring  E&P  to  union  President 
Beverly  Morris,  who  also  had  no  comment. 

Block  contended,  however,  that  the  strike 
was  not  sanctioned  by  the  Guild  and  that 
Guild  officials  have  “washed  their  hands  of 
the  incident.  ...  It’s  not  a  Guild  action;  it's  a 
high-schcx)l  action.  ...  It  is  a  total  waste  of 
effort  and  solidarity  when  it’s  about  some¬ 
thing  as  stupid  as  this  is.” 

But  Reardon  said  that  byline  strikes  are 
an  individual  right  of  reporters  under  the  col¬ 
lective  bargaining  agreement.  “There’s  noth¬ 
ing  in  the  contract,  nothing  in  past  practice 
that  requires  the  Guild  to  give  a  formal  sanc¬ 
tion  or  to  announce  it  to  the  company.” 
Reardon  said. 

As  a  result  of  the  strike.  Block  decided  to 
return  to  the  previous  byline  policy  that  had 
existed  under  his  late  father  William  Block  Sr. 

“I’ve  been  in  disagreement  with  the  byline 
policy  for  a  number  of  years.  My  late  father 
didn’t  believe  in  having  as  many  bylines.” 
Block  said,  adding  that  the  policy  of  putting 
a  byline  on  every  story  was  started  during  his 
father’s  final  illness. 

“So.  I’ve  now  put  back  the  byline  policy 
that  we  had  earlier,”  Block  said,  “and  what  it 
means  is  that  there  will  be  bylines  for 
reporters,  but  not  every  day  on  every  story  — 
much  more  reasonably  and  with  the  reader  in 
mind  when  the  reader  needs  a  byline.” 

—  Jason  Williams 


RELATIONS  TAKE  TURN  FOR  WORSE  BY  JOE  STRUPP 

A  Newspaper  Guild  contract  dis-  Schick  said.  Within  days,  the  union' 

pute  at  the  Prm'/V/eme  (R.I.)  §  \  membership  rejected  an  offer 

Journal  has  turned  bitter  in  ;  that  would  have  provided 

recent  weeks  with  protests  them  with  a  9%  raise  over 

ranging  from  three  days  of  byline  strikes  three  years,  pension  im- 

to  a  cartoonist’s  unflattering  depiction  provements,  and  increases 

of  the  publisher  that  drew  punishments  in  travel/accident,  disabili- 

for  three  staff  members.  ^ 

On  top  of  that,  the  paper  is  facing  an 

arbitrator’s  hearing  for  allegedly  fail-  XL. - 

ing  to  honor  an  equal  wage  clause  and 
federal  labor  complaint  that 

accuses  management  of  making  illegal 
workplace  changes. 

“The  Journal  wants  to  coerce  the  ij 

union  into  agreeing  to  an  inferior  contract.”  'jk 

said  Tim  Schick,  administrator  for  Guild  Local  ^ 

31041,  which  represents  about  5(X)  Journal  I , 

employees.  “They  want  no  union  or  one  that 
has  waived  all  of  its  rights  to  bargaining.” 

Rick  Perras,  the  Journal's  chief  negotiator, 
blamed  the  stalled  talks  on  the  Guild,  which  he 

says  would  rather  “litigate  than  negotiate.”  A  ^ 

The  recent  accusations  and  protests  be-  jl  j  j 

gan  shortly  after  the  last  contract  between 

-  Frank  Gerardi  didn’t  get  any  Valentines  for 

I  this  cartoon  in  the  Journal  Feb.  13. 


^J^4^terfu[  yet 

affordaSte  systems 


ty,  and  life  insurance.  Negotiations  have  been 
on  hold  since  Jan.  24. 

Schick  said  the  union’s  opposition  to  the 
contract  had  less  to  do  with  wages  or 
insurance  and  more  to  do  with  other  ele¬ 
ments.  such  as  an  increase  in  health  insurance 
rates,  a  reduction  in  the  number  of  paid  holi¬ 
days,  and  a  vacation  accrual  policy  change. 

Perras  said  last  week  that  the  Guild  could 
have  gotten  a  better  contract  three  years  ago, 
but  rejected  a  management  offer  for  improved 
pension  benefits  at  the  time.  “Things  have 
changed  since  1 997,  not  the  least  being  an 
explosion  in  health  insurance  costs,”  he  said. 

Mark  Ryan,  the  Journal's  legal  and  ad¬ 
ministration  vice  president,  declined  to 
comment  on  the  negotiations,  but  issued  a 
statement  defending  the  paper’s  recent 
actions.  “The  employees  covered  by  The 
Newspaper  Guild  are  talented  and  valued 
employees,”  the  statement  said.  “The  compa- 
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ny  is  hopeful  an  agreement  can  be  reached.” 

The  Guild  recently  filed  separate  com¬ 
plaints  with  a  local  arbitrator  and  the  National 
Labor  Relations  Board.  The  NLRB  com¬ 
plaint.  submitted  in  January,  accused  the 
paper  of  engaging  in  unfair  labor  practices  by 
bargaining  in  bad  faith  and  unilaterally 
changing  the  company’s  medical  plan,  vaca¬ 
tion  policies,  and  parking  rules.  No  date  has 
been  set  for  that  issue  to  be  heard,  and  NLRB 
officials  declined  to  comment. 

The  arbitration  complaint,  scheduled  for  an 
April  10  hearing,  alleges  that  the  Journal 
failed  to  abide  by  a  “me-too”  clause  in  the 
contract  when  it  gave  non-union  employees  a 
3%  wage  increase  last  year,  but  not  Guild 
employees.  Guild  leaders  also  contend  the 
paper  improperly  stopped  collecting  union 
dues  from  employee  pay  checks  after  the  last 
contract  ended. 

“That  is  a  tactic  that’s  typical  of  a  manage¬ 
ment  bent  on  busting  a  union.”  said  Bob 
Jagolinzer,  Local  31041  president. 

Perras  said  the  paper  is  not  required  to  col¬ 
lect  Guild  dues  once  a  contract  between  them 
ends,  citing  a  1988  NLRB  ruling  in  a  case 
involving  a  company  in  Tampa.  Fla. 

The  Guild  protests  began  with  byline 
strikes  on  Feb.  22  and  Feb.  23.  and  again  on 
March  11  —  the  day  of  the  Rhode  Island  and 
Massachusetts  presidential  primaries. 
Another  form  of  protest  appeared  in  the 
paper’s  Feb.  13  issue  when  cartoonist  Frank 
Gerardi  drew  a  caricature  that  resembled 
Publisher  Howard  Sutton  for  a  story  on 
employee-employer  relationships.  The  draw¬ 
ing  showed  the  Sutton  character  receiving  a 
Valentine  from  employees,  while  one 
employee  sported  a  pin  that  resembled  a 
Guild  button,  union  members  said. 

Guild  officials  said  Gerardi  and  Mark 
Divver,  editor  of  the  section,  received  repri¬ 
mands  for  the  action,  while  Sunday  Managing 
Editor  Tim  Murphy  reportedly  was  suspended 
for  one  day.  “The  powers  that  be  are  overly 
sensitive,”  Schick  said  about  the  cartoon  inci¬ 
dent.  “It  was  really  inside-baseball.”  Sutton 
did  not  return  phone  calls  seeking  comment. 

The  Guild  is  one  of  three  unions  at  the 
newspaper.  The  other  two,  which  have  con¬ 
tracts  in  effect,  are  local  chapters  of  the 
International  Brotherhood  of  Teamsters  and 
the  Graphic  Communications  International 
Union.  The  Providence  Journal  is  a  160,000- 
daily-circulation  paper  owned  by  Dallas- 
based  Belo.  ■ 
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California  capital  case 

PRESS  ACCESS  DECISION  IN  THE  OFFING  BY  JOEL  DAVIS 


A  federal  court  in  California  was 
expected  to  rule  late  last  week 
whether  the  media  could  have 
more  access  to  exe- 

cutions  in  the  state.  The  ruling  ^li^B| 
was  expected  before  the  sched-  f 

uled  March  15  execution  of  I 

Darrell  Keith  Rich  by  lethal  injec- 
tion  for  the  brutal  murders  of  three  ^ 

women  and  an  1 1 -year-old  girl.  ^ 

U.S.  District  Judge  Vaughn 
Walker  ruled  in  favor  of  better 
access  in  1996,  but  the  9th  U.S. 

Circuit  Court  of  Appeals  reversed 
his  order,  maintaining  there  was 
not  enough  evidence  to  support  a  conclusion 
that  state  prison  officials  violated  the  First 
Amendment  or  overstated  security  concerns. 
Walker  reopened  the  case  last  month. 

Lethal  injection  in  California  has  been  used 
once  before,  in  the  execution  of  William  Bonin, 
and  California  Department  of  Corrections 
(DOC)  officials  said  there  were  problems  in 
inserting  intravenous  tubes  into  Bonin’s  arms. 
They  contend  that  lethal  injection  is  a  lengthy 
procedure  that,  when  viewed  from  the  start, 
exposes  the  executioners  to  witnesses  and 
leaves  them  vulnerable  to  retaliation.  “It’s  an 
issue  of  safety  and  secrecy  for  staff.”  said  DOC 
spokeswoman  Jeanie  Esajian.  “Installing  l.V. 
lines  can  take  about  20  minutes.” 

Peter  Sussman  of  the  Northern  California 
chapter  of  the  Society  of  Professional 
Journalists  (SPJ),  which  is  suing  for  better 
access  along  with  the  California  First 


Darrell  Keith 


Amendment  Coalition,  said  he  won’t  be  sur¬ 
prised  if  the  court  rules  in  favor  of  the  DOC. 

“The  appeals  court  put  inappropriately 
strict  burdens  on  our  case,  and 
11^^^  that  will  make  it  much  more  diffi- 
cult  to  win  in  this  instance,” 
Sussman  said.  Viewing  the  con- 
demned  strapped  into  a  gurney, 
sedated,  and  possibly  comatose 
before  the  lethal  injection  gives 
lipr  the  media  little  to  report,  he  said. 

“What’s  left  is  about  a  four- 
minute  viewing  period,”  he  said. 
^  ~  '  “The  problem  is  you  don’t  see  the 

interaction  between  the  con¬ 
demned  person  and  the  guards,  you  don’t  see 
the  needles  being  inserted.  . . .  What  you  see  is 
a  body  lying  there,  and  when  there  are  no  vital 
signs,  they  say  he’s  dead.” 

While  access  advocates  have  proposed  dis¬ 
guising  the  executioners,  the  DOC  is  against 
the  idea.  “Disguises  can  be  loose-fitting;  they 
can  be  grabbed  or  caught  on  something,” 
DOC  spokeswoman  Esajian  said. 

Sussman  counters  that  strategically  placed 
executioners  would  probably  be  hard  for  wit¬ 
nesses  to  see  in  any  event.  Of  more  impor¬ 
tance,  he  said,  is  the  public’s  right  to  know  the 
details  of  executions  from  start  to  finish. 

“This  goes  back  to  the  Middle  Ages,”  he 
said.  “The  last  words  and  other  policies  with 
executions  date  back  to  when  the  condemned 
was  in  the  public  square.  Subsequently,  when 
the  First  Amendment  came  in,  it  assumed  cer¬ 
tain  practices,  and  that’s  one  of  them.”  ■ 


Conflict  of  interest  claimed 


The  Gannett-owned  Reno  (Nev.) 
Gazette-Journal  was  recently  picketed 
by  three  dozen  people  who  say  Pub¬ 
lisher  Sue  Clark-Johnson’s  seat  on  the  board 
of  directors  of  a  large  casino  compromises  the 
newspaper’s  editorial  and  news  coverage. 

Sign-toting  protesters  marched  in  front  of 
the  newspaper  building  March  1.  They  urged 
Clark-Johnson  to  resign  her  position  on  the 
board  at  Harrah’s  Entertainment  Inc. 

The  publisher  said  charges  of  biased  report¬ 
ing  were  not  true. 


“They  cast  aspersions  on  a  dedicated  news¬ 
room.  which  does  its  best  every  day  to  provide 
balanced,  fair  coverage  of  the  events  and  peo¬ 
ple  that  shape  this  community,”  she  said  in  a 
statement.  “For  our  part,  we  will  continue  to 
report  the  news,  as  we  always  have,  with  fair¬ 
ness  and  balance.” 

The  protesters  are  activists  and  past  political 
candidates,  including  several  against  demoli¬ 
tion  of  the  historic  Mapes  Hotel-Casino  in 
Reno  and  a  few  who  have  had  a  running  feud 
with  the  Reno  City  Council.  —  Joel  Davis 
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Libel-by-linking?  ^cali^^^@edi 


CASE  COULD  BE  LANDMARK  IN  CYBERSPACE  BY  JOEL  DAVIS 


An  unusual  libel  case  is  unfolding 
in  San  Francisco,  where  an 
English  instructor  at  a  communi¬ 
ty  college  wants  to  halt  an 
Internet  site  that  posts  anonymous  critiques  of 
teachers  by  students. 

Daniel  Curzon-Brown,  a  20-year  veteran  at 


anonymous  opinions.  The  college  and  student 
government  body,  which  have  home  pages 
linked  to  the  site,  are  also  named  in  the  suit, 
which  contends  the  connection  implicitly 
endorses  the  Teacher  Review  site. 

‘This  is  the  first  libel-by-linking  lawsuit  that 
I  know  of  in  the  country,”  Roger  Myers,  an 
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the  City  College  of  San  Francisco,  has  been 
called  a  "homomaniac”  and  “mentally  ill”  on 
the  site,  called  Teacher  Review.  Curzon-Brown 
is  an  ofienly  gay  playwright  and  author,  who 
says  the  site  has  him  “depressed"  and  that  he 
“can  barely  stand  going  to  class.” 

Other  teachers  have  been  called  racists  and 
womanizers  and  are  accused  of  having  oral 
sex.  according  to  the  lawsuit,  which  was  filed 
last  year. 

The  lawsuit  names  Webmaster  Ryan 
Lathouwers  of  San  Francisco  as  a  key  defen¬ 
dant,  along  with  25  “John  Does,”  who  wrote 


attorney  representing  the  Associated  Students, 
told  the  S(in  Jose  Mercury  News.  “And  it  would 
have  a  dramatic  impact  on  one’s  ability  to  link 
one  site  to  another.  It  would  ba.sically  prevent 
people  from  surfing  the  Net  or  using  search 
engines.  People  would  err  on  the  side  of  cau¬ 
tion  and  not  link  anything  anymore." 

The  case  is  set  to  be  heard  in  court  March 
29,  and  is  considered  very  important  because 
Internet  service  providers  have  traditionally 
been  considered  immune  from  libel  liability 
since  the  federal  Communications  Decency 
Act  became  law  in  1996.  ■ 


Buy  (Be)lo,  sell  high 

Robert  W.  Decherd,  chairman,  presi-  i  52-week  low.  T1 
dent,  and  CEO  of  Belo  —  and  its  to  12'-Vi6  Friday 
biggest  shareholder,  just  increased  papers,  includin 


Robert  W.  Decherd,  chairman,  presi¬ 
dent.  and  CEO  of  Belo  —  and  its 
biggest  shareholder,  just  increased 
his  ownership  stake.  Decherd  bought  about 
750,000  shares  of  common  stock  in  the  com¬ 
pany,  Belo  announced  Eriday.  The  acquisi¬ 
tions  leave  him  with  7. 1  million  shares,  or  6% 
of  those  outstanding. 

Belo’s  shares  have  been  trading  near  their 
www.editorandpublisher.com 


52-week  low.  The  share  price  was  down  2.3^^^ 
to  12'-Vi6  Friday.  Belo  owns  eight  daily  news¬ 
papers.  including  The  Dallas  Morning  News 
and  the  Providence  (R.I.)  Journal,  as  well  as 
18  TV  stations  reaching  14%  of  U.S.  house¬ 
holds  with  TV. 

Decherd  led  the  transformation  of  Belo 
into  a  publicly  held  company  in  the  1980s.  He 
became  CEO  in  1987.  —  Lucia  Moses 


calenrjar@editorandpublisher.com 

MARCH 

16- 18  IFPA  Spring  Conference, 

Independent  Free  Papers  of  America,  KonKai 
Continental  Plaza  Resort,  San  Oiego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

21  AAF  Advertising  Hall  of  Fame,  American 
Advertising  Federation,  Waldorf  Astoria, 

New  York 


APRIL 

3- 6  America  East  (Newspaper  Ofjerations 
and  Technology  Conference)  and  New  Media 
World,  America  East,  Hershey  Lodge  and 
Convention  Center,  Hershey,  Pa. 

4- 7  NIE  (Newspapers  In  Education)  2000 
Conference:  Crossroads  &  Connections, 
Newspaper  Association  of  America 
Foundation,  Sheraton  New  York  Hotel  and 
Towers,  New  York 

7- 8  SAPA  Spring  Conference,  Southeastern 
Advertising  Publishers  Association, 

Savannah  Marriott  Riverfront,  Savannah,  Ga. 

8- 9  National  Writers’  Workshop,  The  Seattle 
Times  and  The  Poynter  Institute,  Hyatt 
Regency  at  Bellevue  Place,  Bellevue,  Wash. 

11- 14  ASNE  2000  Convention,  American 
Society  of  Newspaper  Editors,  J.W.  Marriott 
Hotel,  Washington 

12- 15  NNA  Government  Affairs 
Conference,  National  Newspaper 
Association,  Hyatt  Regency  on  Capitol  Hill, 
Washington 

30-2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel, 
Atlanta 


MAY 

8  AP  Annual  Meeting,  The  Associated 
Press,  St.  Bartholomew’s  Church,  New  York; 
AP  Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 

21-24  ONO  Annual  Conference, 
Organization  of  News  Ombudsmen,  Ritz- 
Carlton  Hotel,  Montreal 

JUNE 

8  Small-Business  Reporting  Conference, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Suites  Country  Club  Plaza, 
Kansas  City,  Mo. 


Note:  To  list  events,  please  fax  to  Calendar  Edita  at 
(212)691-7287. 

Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.editorandpublisher.coni/ 
ephome/events/eventshtni/calendar2kJilni 
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‘We’re  not  bigots’ 

BOB  JONES  U.  TURNS  TO  AD  CAMPAIGN  BY  KEN  LIEBESKIND 


The  Truth  About 
Bob  Jones  University 


Bob  Jones  Responds 
To  Media  Attention 


In  an  effor.  .o  Welcome 

counter  charges  of  bob  tones  univers 

bisotrv  and  intol-  ..»•*  i— 

_  PSJaOTi - 

erance,  Bob  Jones 
University  placed  full-  „ 

page  ads  in  USA  Today - 

and  the  top  three  South 
Carolina  papers. 

The  ads  appeared  Bob  Jones  Respond 

March  3,  the  same  day  To  Media  Attention 

Bob  Jones  111,  president 

of  the  Greenville,  S.C.,  SSfiSST"”*”' 

school,  appeared  on  the 

“Larry  King  Live”  TV 

show  to  announce  the 

school  was  dropping  its  ban  on  interracial 

dating. 

The  full-page  newspaper  ads  —  appearing 
in  USA  Today,  The  Greenville  News,  The  Post 
and  Courier  in  Charleston,  and  The  State  in 
Columbia  —  didn't  mention  the  dating  poli¬ 
cy.  Instead,  they  challenged  the  characteriza¬ 
tion  of  the  school  as  a  bigoted  institution  dur¬ 
ing  the  Republican  presidential  primary. 

After  Gov.  George  W.  Bush  of  Texas  visit¬ 
ed  the  school  in  February  and  failed  to  chal¬ 
lenge  its  dating  policy  and  an  anti-Catholic 


dowwoiy  MdchboMd  fW)2TI-<C00 


more  about 
our  liberal  arts, 
vocational, 
and  Oirislian 
service  career 
training 
programs. 
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Welcome  to  EPNworld 

the  Internet  Press  Agency 


j  spokesman  there  declined  to  comment, 
j  Jonathon  Pait,  a  Bob  Jones  University 
I  spokesman,  refused  to  speak  to  an  E&P 
reporter.  The  school  issued  a  press  release 
saying  it  was  “forced  to  turn  to  paid  advertis¬ 
ing  to  get  an  unfdtered  message  to  the 
American  people.” 

I  It  is  estimated  that  the  university  spent 
I  $  1  OO.OfK)  on  the  newspaper  ads  based  on  the 
open  rates  of  the  papers.  A  full-page  ad  in 
I  USA  Today  costs  $79,600,  according  to  Steve 
Anderson,  a  spokesman  for  the  paper.  A  full- 
page  ad  in  The  State  costs  $7,959.42,  accord¬ 
ing  to  Jeanie  Enyart,  vice  president  of  adver¬ 
tising  and  marketing.  Neither  would  say 
[  whether  Bob  Jones  University  paid  the  full 


statement  on  its  Web  site,  U.S.  Sen.  John 
McCain  of  Arizona  lambasted  Bush  and  con¬ 
ducted  a  phone  campaign  in  two  primary 
states  to  criticize  Bush’s  visit  to  the  school. 

In  the  face  of  mounting  criticism  from 
around  the  country,  the  school’s  response 
was  the  full-page  ads,  which  appeared  in  the 
form  of  a  letter  from  Jones  to  the  nation. 

The  same  ad  appeared  in  all  four  papers 
and  ran  once  in  each.  It  was  prepared  and 
placed  by  Jackson  Dawson  Marketing 
Communications,  a  Greenville  firm,  but  a 
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Goss  sues  competitors 

I  Goss  Graphic  Systems  Inc.,  Westmont,  III., 

I  filed  a  federal  lawsuit  March  7  to  recover  dam- 
j  ages  it  said  it  suffered  as  a  result  of  illegal 
*  dumping  of  large  newspaper  printing  presses 
in  the  United  States  by  four  foreign  manufac- 
I  turers.  Goss  alleges  that  the  dumping  was  “an 
I  attempt  to  destroy  the  large  newspaper  printing 
i  press  industry  in  the  United  States.” 
j  The  largest  U.S.  maker  of  such  presses, 

I  Goss  filed  the  lawsuit  in  Cedar  Rapids.  Iowa, 

I  site  of  its  principal  assembly  plant.  Named  as 
j  defendants  are  MAN  Roland  Druck- 
I  maschinen  AG,  Kdnig  &  Bauer  AG, 

'  Mitsubishi  Heavy  Industries  Ltd.,  and  Tokyo 
Kikai  Seisakusho  Ltd.,  as  well  as  the  domes¬ 
tic  subsidiaries  of  each  company.  Executives 
at  the  defendant  firms  did  not  immediately 
return  calls  for  comment. 

I  In  1996,  the  U.S.  Department  of  Commerce 
determined  that  the  same  foreign  manu¬ 
facturers  had  illegally  dumped  their  products 
in  the  United  States  by  selling  them  at  prices 
less  than  their  fair  value.  The  department 
imposed  tariffs  on  the  importation  of  such 
j  presses  from  Gennany  and  Japan.  Goss  filed 
suit  under  the  Antidumping  Act  of  1 9 1 6,  which 
provides  a  private  cause  of  action  for  the  type 
of  conduct  the  government  found  in  the  tariff 
proceedings. 

Goss’  recently  completed  financial  re¬ 
organization  resulted  in  $100  million  of  new 
capital  for  the  company.  In  addition,  the  com- 
!  pany  restructured  its  global  manufacturing, 
closing  its  Reading,  Pa.,  assembly  plant  and 
substantially  downsizing  its  Preston.  England, 
plant.  —  Jim  Rosenberg 

www.editorandpublisher.com 
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READmARE  DEMANDING  VCR  PllfS+®  CODE  NUMBERS 

VCR  Plus+  is  a  standord  feoture  of  all  TV  books  and  daily  TV 
listings.  Keep  your  renders  happy  —  they  expect  VCR  Plus+! 


^'VCR  Plus+  rules  in  this  market. 
Programming  changes  happen  all  the 
time  after  deadline  and  viewers  deal 
with  that.  But  list  a  wrong  VCR  Plus+ 
number  and  we  hear  from  the  viewers. 
They  take  VCR  Plus+  very  seriously." 

— Rick  Harmon 
Editor,  TribTV,  The  Tampa  Tribune 


This  Week’s  JE 

SPORTS  m 

other  sports  programming  "  ‘  ' 

is  listed  in  the  daily  grids. 


This  Week’s 

MOVIES 


Cable  movies  showing  this  week, 
in  alphabetical  order. 

Broadcast  movies  appear  in  the 
daily  highlights. 

hOSDand. 

A  ;  1952  (1:451  m  ★★ 

J^by  go  to  ^ 

3  doctor  ond  Liw"  Richard 

alter  ego.  1953  (1 :3C^*^^eco  a  gunman  seeking 
fWim  Qat  'I  n  orders  a  newswoman 
?7?ono*?” a  showdown  with  a 
4763084  ^jice  hero.  1997  (1:25)  (V) 

■Abducted"  Dan  Hag^^3^u‘5?^05>„"' 

:  A  ^itish  Columbio  fnfe:.-'467984 

^ai(>  '9(1  kidnaps  a  j^  Ait  BuA:  Goldtn  Recen- 

iRnd  manv^  i^r'clinif^  »r"  Kevin  Zegers  Aoolden 

i5b4057:  ff^Tasraee  mSl^AlIewbiivtriend^ 

of  Wer^JacK  Scalla  a  « 

U  S.  agent  goes  overseas  to  mBh  Wed.  TSS  p.m 
stop  a  rebel  group  from  96424236 
launchim  a  nuctear  wa-  ^ 

*>’.“)  W (CC)  An Aiwrican basket- 

ball  coach  teams  how  to 


SUNDAY,  FEB.  20 

8:30  a.m.  College  Baeeball.  Rorida  State  at  Florida 
932865  _ 

10  a.m.  Ooungi^PlIM^^  Uaico  Antonio  Bar¬ 
rera.  Soper  Baritaru«P^^p  ^  Morales  (35H3. 28 
KOs)  takes  on  ^BP^Onienaers  31  u  -i-^o.jnd  mam 
event,  itapedi  dWWdrtifl,  Jeff  BufVjn, 

12  p.m.  auKg  champion  Jeff  C  »rdc»?f^ 

tona  Beach,  ap  ii. k  _ u  c;.  a  wkideDale 

Jarretl.  Track  and  Fu  d.  'mtamhardt 

and  defgiidil  g  Idaho,  (taped)  87741  a  Sss 
12  p.m.  O  Winter  Gravity  .anw'^ 

tw.  Calif  E.^na^ped)  51 8310 

boarding  (tape^l'«P£)  BowtinO^Br 
12:30  p.m.  iFdPlii 

From  Toledo.  Ohio,  (taped  "Wl**** 

12  JO  p.m.  (Bin  Women's  College  Baikaltall.  Wake  Forest 
at  Marviand.  (live)  947914 

1p.m.  n  FMol.  Toros  Nefa  vs.  Guadalajara.  99339 
1  p.m.  mt  Fiilkol.  914407 

1  p.m.  (£)  College  Basahall.  South  Flonda  at  Miami,  (live) 
632136 
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at  800-221^16  or  212-293-8500. 


VCR  Plus+  and  PlusCode*  are  trademarks  of  Gemstar  Development  Corporation  ©  2000  Gemstar  Development  Corporation 


From  left,  Otelio  Ote,  Timor  Post  chief  editor,  Queensland  News¬ 
papers’  John  Cowley  and  Bob  Howarth,  and  Gill  Guterres,  Lalenok 
daily  newspaper  chief  editor,  check  the  dummy  Page  One  built  on 
a  computer  donated  by  Queensland  Newspapers. 


Aussies  aid  East  Timor  press 


NEWS  LTD.  PROVIDES  EQUIPMENT,  EXPERTISE  TO  NEIGHBOR  NATION  BY  ROBERT  HOWARTH 


|H|M  Dili,  East  Timor’s  capital;  Editorial 
Systems  Manager  John  Taylor  sharp- 
ened  pagination  skills  and  built  a 
special  Page  One  for  the  Timor  Post. 
i  ^  ;■  The  journalists  took  nearly  100 
a  ■  pounds  of  computer  equipment  on  a 
I  flight  back  to  Darwin  (Ansett  Air- 
IMK  I  lines  waived  baggage  and  freight 
fees)  for  military  shipment  to  Dili. 

B  Darwin ’s  Northern  Territory  News 
!  ■  Joined  the  effort  when  Works  Man- 

—— -H  ager  Kevin  Kelly  arranged  in-transit 
1  storage  for  the  donations  in  his  News 
Ltd.  daily’s  newsprint  warehouse. 

Pacific  Area  Newspaper  Publish- 
■■IjH  ers’  Association  (PANPA)  Executive 
Director  Frank  Kelett  cleared  the 
way  for  me  to  fly  Feb.  25  from  Darwin  to  Dili 
via  U.N.  transport  to  spend  several  days  help¬ 
ing  restore  new  paper 
operations.  After  a  35- 
hour  marathon  of  un¬ 
packing  and  equipment 
set-up  in  sweltering  heat, 
the  Timor  Post  published 
its  first,  four-page  tabloid 
edition  on  March  2,  Just 
before  Indonesian  Presi¬ 
dent  Abdurrahman  Wa¬ 
hid’s  arrival  in  Dili. 

An  Australian  Army 
battalion  next  door  got  its 
electricity  flowing,  but  the 
Post  still  needs  every  sort  of 
equipment  and  supplies,  es¬ 
pecially  A3  paper  and  toner 
for  a  photocopier  it  borrows. 
A  car  ships  this  week. 

1  will  prepare  a  report  for 
PANPA  and  the  United  Nations  on  the  long¬ 
term  needs  of  Timor’s  press,  covering  prepress 
equipment,  support,  and  Journalist  training. 

While  their  first  editions  look  OK,  they  will 
have  to  be  photocopied  for  a  while.  One  mat¬ 
ter  1  will  report  on  is  the  possibility  of  a 
cooperative  media  center  and  print  site.  ■ 


As  the 

began  pulling  out  of  - 

East  Timor  late 

month.  Queensland  Newspajjers,  a  ^ 

unit  of  Rupert  Murdoch’s  News  Ltd.  jBjr  m  j/  , 

began  sending  equipment  and  exper-  ,  J  ^  ^ 

ror  (Wl.).,.  mM  n,  c™,?.  Mtji 

in  Brisbane,  Australia:  “They  burnt  down  the  and  our  executive  editor  was  almost  killed, 
building,  destroyed  our  computers  and  printing  A  first  step  in  re¬ 
presses.  Some  of  our  mechanics  were  beaten,  building  was  taken  in  t 

February.  The  Reuters  L  Tin 

H  Foundation  and  Queens¬ 

land  University’s  Centre 
for  International  Jour¬ 
nalism  brought  12  Ti¬ 
morese  Journalists  to 
Brisbane,  where  Reu¬ 
ters  Correspondent 
Colin  McIntyre  and 
center  Director  John 
Wallace  conducted  a 
special  course  on  post¬ 
conflict  reporting. 

It  became  obvious 
to  everyone  that  the  i 
Journalists  had  no 
way  to  produce  a  -  I 
paper  back  home. 

Queensland  Newspapers  Managing  Direc¬ 
tor  John  Cowley  gave  us  the  green  light  to  help 
_  _  them  establish  a  free  press  in  East  Timor. 

■— I  QN’s  Information  Technology  Department 

^  quickly  assembled  a  basic  prepress  system  ( 1 2 

A  SSOCifiltCS  printer,  six  laptops),  which 

Cowley  presented  to  the  Journalists  when  they 

NEWSPAPER  RESEARCH  &  visited  QN’s  prepress  site  in  Brisbane.  News 

STRATEGIC  CONSULTATION  Ltd.  in  Sydney  also  Joined  the  effort  by  donat¬ 

ing  an  additional  10  PCs. 

(214)  522-86^0  Graphics  and 

,  ,  ,  .  Imaging  Manager  Bruce  Harvey  designed  a 

WWW.bcldentnai.COni  special  masthead  for  the  newest  newspaper  in 


£[?!§®sAussies 


SiTTFCovSl 


ADB  to  release 
lunds  soon  for 
the  rebuilding 


Editorial  technology  manager  at  Queens¬ 
land  Newspapers,  Howarth  plans  a  spring  re¬ 
port  for  E&P  on  East  Timor’s  press  project.  To 
help,  e-mail:  howailhb@qnp.newsltd.com.au. 
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www.AdOne.com 


More  revenue 

15  RIGHT  AROUND  THE  CORNER 


AdOne  is  the  newspaper  industry's  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  we  use  the  latest  technology  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business. 

For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 

AdOne 

Jobs,  cars,  homes  and  more. 
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QUOTE  OF  THE  WEEK 


wK/B/KBE  Columnist 

curries  contumely 
composing  class  collection 


Tiicson  (Ariz.)  Citizen 
City  Editor  Joseph  Garcia 
predicts  the  outcome  of 
hypotheticai  presidentiai 
election  vote  conducted 
in  cyberspace 
(p.46) 


It  figures  that  of  all  the  columns  Burt  Constable  even  breaching  the  idea  that  a  computer  search  is  a 
has  written  for  the  Daily  Herald  in  Arlington  brigandish  blasphemy  to  the  Gods  of  learning,  but  for 
Heights,  Ill.,  the  most  controversial  would  be  about  a  those  students  who  blanch  at  the  bleak  prospect  of 
second-choice  topic.  having  to  read  this  column,  I  promise  to  buoy  your 

“You  write  about  abortion  or  guns  or  something  spirits  and  tackle  the  brunt  of  your  assignment  by  uti- 
you  really  put  your  heart  into,  and  there's  no  reaction,  lizing  bona  fide  . . .  words  from  your  list.” 

You  give  kids  1 29  words  in  a  column  —  and  there's  It’s  fair  to  say  no  newspaper  column  ever 
a  firestorm,”  Constable  said.  achieved  greater  popularity  among  students  at 

The  unlikely  sore  subject:  A  yearlong  English  Buffalo  Grove.  Most  parents  and  teachers,  who 
class  assignment  for  freshmen  at  Buffalo  Grove  High  quickly  disqualified  all  but  10%  of  the  words  in  the 
School.  In  lieu  of  a  final  exam,  students  are  required  column,  took  a  dimmer  view, 
to  find  as  many  published  examples  as  possible  from  English  teacher  John  Erfort,  who  developed  the 
a  list  of  300  vocabulary  words.  Students  Lauren  vocabulary  hunt  10  years  ago  as  a  way  to  encour- 
Blumenthal  and  Joshua  Sowa  sent  Constable  the  list  age  newspaper  reading,  said,  “My  first  thought  was 
and  asked  if  he  could  —  please,  please,  please!  —  that  it  was  funny,  but  then  the  more  I  thought  about 
include  five  of  the  words  in  an  upcoming  column.  it,  I  thought,  ‘Hey,  what  the  heck  is  this  guy 
Constable  did  way  better  than  that;  He  stuffed  129  doing?’” 
of  the  $10  words  into  his  600-word  column.  He  even  Speaking  to  students  at  Buffalo  Grove,  for  one 
put  his  paragraphs  in  rough  alphabetical  order.  The  thing.  To  make  peace.  Constable  agreed  to  talk  about 
“B”  graf:  “I  may  be  biased  and  brazenly  boorish  by  the  writing  life.  —  Mark  Fitzgerald 
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women  MaKe  tne  News  had  listed  as  a  participant. 

When  UNESCO  Director  Features  Editor  Bridget  Knight 
Koichiro  Matsuura  proposed  the  took  over  Wilson's  duties  for  the 
“Women  Make  the  News”  event  to  day.  but  the  paper  really  didn’t 
put  women  in  charge  of  all  news  need  to  do  much  juggling  to  find 
decisions  on  International  Worn-  women  executives:  The  publisher, 
en’s  Day,  March  8,  he  envisioned  a  business  manager,  production  di- 
historic  day  with  participation  from  rector,  entertainment  editor,  mar- 
media  throughout  the  world.  keting  director,  food  editor,  and 

In  the  United  States,  just  one  assistant  news  editor  are  all 
newspaper  responded  to  that  clari-  women.  —  Mark  Fitzgerald 
on  call:  the  Wichita  Falls  (Texas) 

Times  Record  News.  “You’re  kid-  KO’d  then  OK’d  in  Pa. 
ding.  It’s  been  a  real  popular  thing,  America  Online  thought  an  edi- 
hasn’t  it?”  Editor  Carroll  Wilson  torial  cartoonist  was  out  of  line,  so 
responded  when  told  his  was  the  it  suspended  his  account  before 
only  American  paper  UNESCO  quickly  restoring  it. 


and  A1  Sharpton  dis¬ 
cussing  a  recent  killing 
spree  in  Wilkinsburg, 
Pa.  Jackson  tells 
Sharpton,  “The  gun¬ 
man  was  black,  and  the 
victims  were  white.” 
Sharpton  responds, 
“Cancel  that  trip  to 
Pittsburgh.” 

AOL’s  March  4  action  came  a  Some  AOL  users  accused  Bish 
day  after  Randy  Bish’s  wife  posted  of  spreading  “hate  propaganda,” 
one  of  his  Greensburg,  Pa.,  which  led  to  the  suspension.  But 
Tribune-Review  cartoons  on  an  then  the  online  service  decided  the 
AOL  bulletin  board,  according  to  a  cartoon  didn’t  merit  that  designa- 
T-R  story.  The  drawing  showed  tion,  meaning  Bish  was  no  longer 
civil-rights  activists  Jesse  Jackson  AWOL  from  AOL. —  DaveAstor 


1 4  EDITOR  &  PUBLISHER  MARCH  13, 2000 


www.editorandpublisher.com 


I- 


m 


■nliiiiiri: 


THE 

WEATHER 

CHANNEL 


^  . 


newsbriefs 


Continued  from  Page  5 

Teen  readers  target 
of  Olympic  series 

The  U.S.  Olympic 
Committee  (USOC)  hopes  to 
use  the  upcoming  Summer 
Games  to  hook  teen-agers  on 
newspaper  reading  and  science. 
USOC  is  offering  a 
Newspapers  In  Education 
(NIE)  program  called  “Reach 
for  the  Rings:  The  Science  of 
the  Games”  that  focuses  on  the 
relationship  between  sports  and 
sciences,  such  as  the  biome¬ 
chanics  of  the  body  or  the  engi¬ 
neering  of  training  equipment. 

Betty  L.  Sullivan's  San 
Francisco-based  Use  The  News 
Inc.  developed  the  materials, 
which  include  a  16-page  news¬ 
paper-style  student  supplement 
and  a  series  of  10  feature  sto¬ 
ries  that  can  be  used  by  news¬ 
papers. 

Recycling  goal  looks 
out  of  reach  in  Ohio 

Ohio  newspapers  are  using 
more  recycled  newsprint  than 
ever  —  but  they're  warning 
they  almost  certainly  will  not 
meet  the  state  government's 
ambitious  goal  for  2000. 

Since  entering  into  an  eight- 
year  voluntary  newsprint  recy¬ 
cling  agreement  with  state  gov¬ 
ernment  in  1993,  Ohio  newspa¬ 
pers  have  increased  their  recy¬ 
cled  content  by  more  than 
300%.  The  latest  statistics  from 
the  Ohio  Newspaper  Associa¬ 
tion  (ONA)  show  its  176  mem¬ 
ber  papers  use  newsprint  with 
36.3%  recycled  fiber,  easily 
exceeding  its  goal  of  31%  — 
but  a  long  way  from  the  loom¬ 
ing  goal  for  2000  of  40%. 

“We  have  to  educate  govern¬ 
ment  people  about  the  market¬ 
place.”  said  ONA  Executive 
Director  Frank  Deaner,  who 
added  that  in  informal  talks  he 
has  been  preparing  environmen¬ 
tal  officials  for  the  shortfall. 


“1  must  say  I  don't  sense  so 
far  any  urgency  or  consternation 
from  their  side,”  Deaner  said. 

Hutchison  heads 
to  Work.com 

Work.com.  a  new  start-up 
backed  equally  by  Dow  Jones  & 
Co.  Inc.  and  Excite@home.  will 
focus  its  portal  on  the  business- 
to-business  market,  targeting 
small  —  and  inidsize  compa¬ 
nies.  The  two  partners  have 
named  Don  Hutchison,  former 
senior  vice  president  and  gener¬ 
al  manager  of  @Work,  as  the 
new  chairman  and  CEO  of 
Work.com.  Hutchison  had 
boosted  ©Work’s  access  busi¬ 
ness  from  two  accounts  to  more 
than  5,000,  and  launched  the 
existing  Work.com  last 
September. 

Excite  ©Home  has  a  world¬ 
wide  footprint  of  72  million 
cable  homes  under  contract. 

Dow  Jones,  of  course,  is  the 
parent  of  The  Wall  Street 
Journal,  as  well  as  Barron  ’5  and 
Smart  Money  magazines, 
among  other  news  operations. 

Bent  Pencil 
to  buy  Multi-Ad 

In  a  planned  joining  of  two 
ad  services  companies, 
Houston-based  Bent  Pencil 
Group,  owner  of  AdPlex,  signed 
a  letter  of  intent  to  purchase 
Multi-Ad  Services  Inc.,  Peoria, 
Ill.,  by  April  30. 

Long  known  for  its  Creator 
retail  display  ad  makeup  soft¬ 
ware,  Multi- Ad  offers  a  range  of 
ad  creation,  co-op  ad,  and  ad- 
management  products  and  ser¬ 
vices  for  advertisers  and  news¬ 
papers.  A  large  printer  and  pre¬ 
press  provider,  AdPlex  serves 
the  retail,  grocery,  travel,  auto¬ 
motive,  newspaper,  and  manu¬ 
facturing  industries  with  ser¬ 
vices  that  include  creative,  data 
marketing,  digital  asset  manage¬ 


ment,  imaging,  and  printing. 

Bent  Pencil  said  the  acquisi¬ 
tion  of  employee-owned  Multi- 
Ad  will  boost  its  annual  rev¬ 
enues  from  $68  million  to  more 
than  $100  million. 

PressPoint  adds 
editions,  print  site 

Three  big  European  dailies 
have  joined  the  roster  of 
“Global  Editions”  filled  with 
advertising,  then  electronically 
distributed  by  New  York-based 
PressPoint  to  print  sites  around 
the  world. 

Italy’s  La  Stampa,  Sweden’s 
Dagens  Nyheter,  and  Russia’s 
Komsomolskaya  Pravda  are 
now  available  in  all  PressPoint 
markets,  where  they  are  pro¬ 
duced  on  Xerox  high-volume 
digital  printers. 

PressPoint  also  opened  its 
Washington  print  site  —  the 
Copy  General  chain  that  also 
owns  and  operates  overseas 
copy  centers,  including  a 
Moscow  location  where 
PressPoint  said  it  plans  to 
begin  printing  later  this  year. 
Sales  commence  this  month  in 
Sydney,  Australia,  with  distrib¬ 
ution  to  follow  throughout  the 
country  at  newsstands,  hotels, 
and  the  Summer  Olympics. 

The  company  also  created 
the  Events  Works  division  to 
handle  temporary  production 
that  brings  home-country  publi¬ 
cations  to  those  attending  spe¬ 
cial  events,  such  as  internation¬ 
al  conferences,  trade  shows, 
and  sporting  events.  PressPoint 
delivered  more  than  4,500 
copies  of  its  Global  Editions  to 
1 1  hotels  in  January  during  the 
World  Economic  Forum  in 
Davos,  Switzerland.  Last 
month  in  Atlanta,  it  delivered 
more  than  1 ,200  copies  to 
attendees  at  the  Super  Show, 
the  biggest  international  sports 
products  trade  show. 


Kafus  seeks  capital 
for  a  kenaf  mill 

Kafiis  Industries  Inc.,  Boston, 
retained  Merrill  Lynch  to  help 
raise  capital  to  finance  construc¬ 
tion  of  its  kenaf  fiber  newsprint 
mill  in  Lasara,  Texas. 

With  contracts  to  sell  tlie 
mill’s  entire  135,000-metric-ton 
annual  output,  Kafus’  operating 
subsidiary  has  all  permits  and 
contracts  needed  for  a  financial 
closing  in  spring. 

Another  .subsidiary  will  sup¬ 
ply  kenaf  to  the  mill  from  con¬ 
tracts  with  local  farmers  culti¬ 
vating  approximately  23,000 
acres  of  the  crop.  It  already  pro¬ 
vides  kenaf  to  another  Kafus 
subsidiary  that  produces  non- 
woven  mats  for  automobile 
manufacturers. 

Fiber  from  the  fast-growing, 
tall,  hibiscus-family  plant  can 
be  made  into  strong  newsprint 
that  resists  yellowing.  In  one 
form  or  another,  the  South 
Texas  project  has  been  attempt¬ 
ed  since  the  1 980s.  The  compa¬ 
ny  is  developing  similar  mills 
in  Arizona  and  Spain  (E&P, 
Oct.  9,  1999,  p.  52). 

Tucson  alternative 
sold  to  Wick 

Tucson  (Ariz.)  Weekly,  a 
55,000-distribution  alternative 
paper,  was  sold  to  Wick 
Communications  Inc.,  which 
owns  a  daily  legal  paper  and 
weekly  business  paper  in 
Tucson. 

Douglas  Biggers,  who  found¬ 
ed  the  16-year-old  weekly,  said 
he  sold  the  paper  to  pursue 
other  interests  and  spend  more 
time  with  his  famdly.  No  sales 
price  was  disclosed.  Sierra 
Vista,  Ariz.-based  Wick  owns 
40  publications  in  12  states. 

—  Reported  and  written 
by  Mark  Fitzgerald, 
Lucia  Moses, 
and  Jim  Rosenberg 
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A  national  news  wee 
for  local  newspapers 


Depth.  Context.  Understanding. 
That's  what  discriminating 
readers  want  from  the  news. 

But  as  newspapers  grow  ever 
more  local,  many  of  their  best 
readers  are  turning  elsewhere 
for  penetrating  coverage  of 
national  and  global  issues. 

Now  there's  an  answer: 
MonitorWeek. 

A  GREAT  WEEKEND  READ 

Featuring  the  scope,  depth  and 
clarity  of  the  world-renowned 
Christian  Science  Monitor,  this 
colorful  1 2-page  tab  is  timed  for 
weekend  editions  but  holds  up 
all  week. 


And  MonitorWeek  builds  traffic 
for  the  local  paper's  Web  site 
with  a  content-rich  online 
edition  -  including  access  to 
the  deepest  newspaper  archive 
on  the  Web. 

MonitorWeek  -  for  demanding 
newspaper  readers  eveiy’wbe^^ 


I  ^  the 

Christian 
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Monitor 


By  Lucia  Moses 


It’s  official: 
Honolulu  paper 
still  on  the  hit  list 


Watchers  of  the  Honolulu 
Star-Bulletin  case  have 
suspected  for  a  while  that 
the  city’s  newspaper  own¬ 
ers  planned  to  find  a  way 
to  shut  down  the  afternoon  paper. 

For  the  first  time,  the  owners  of  the  Star- 
Bulletin  and  The  Honolulu  Advertiser  offi¬ 
cially  admitted  that  they  will  seek  another 
way  to  end  their  joint  operating  agreement, 
despite  a  court  order  to  maintain  the  status 
quo.  In  a  long-anticipated  court  motion  filed 
March  2,  Liberty  Newspapers,  owner  of  the 
Star-Bulletin,  and  Gannett  Co.  Inc.,  owner  of 
the  Advertiser,  argue  that  the  state’s  antitrust 
lawsuit  is  moot  because  their  agreement  to 
close  the  paper  expired  in  December. 

The  owners  say  economic  forces  will  con¬ 
tinue  to  drive  the  paper  into  a  downward  spi¬ 
ral,  and,  as  a  result,  they  will  have  to  try  again 
to  end  the  JOA. 

For  now,  a  federal  court  order  ensures  the 
paper’s  continuation  pending  a  trial  set  for 
Sept.  19.  But  the  owners’  admission  that  they 
will  try  to  end  the  JOA  kindled  fresh  specu¬ 
lation  about  how  the  case  will  resolve  itself. 

Tom  Brislin,  a  University  of  Hawaii  Jour¬ 
nalism  professor,  said  that  he  expects  the 
owners  to  prevail  in  their  motion  and  eventu¬ 
ally  find  a  way  to  deep-six  the  paper  —  per¬ 
haps  within  a  year. 

Gannett  and  Liberty  originally  planned  to 
end  their  JOA  12  years  early  and  close  the 
Star-Bulletin  last  Oct.  30.  Under  the  plan, 
Gannett  would  have  paid  Liberty  $26.5  mil¬ 
lion,  an  amount  based  on  the  guaranteed  pay¬ 
ments  Gannett  would  have  owed  Liberty  and 
Gannett’s  projected  savings  from  the  closure. 
In  what  is  believed  to  be  the  first  time  a  court 
has  stopped  the  dissolution  of  a  JOA,  U.S. 
District  Judge  Alan  Kay  blocked  the  shut¬ 
down,  saying  the  deal  amounted  to  a  buyout 
to  eliminate  competition. 

The  Hawaii  attorney  general’s  office  is 


It  makes  it 
difficult  to  argue 
mootness  when 
they  say  they’re 
going  to  do  it 
again  —  we  just 
don’t  know  how. 

—  Jim  Bickerton 
attorney  for  a  group 
suing  Liberty  and  Gannett 


reviewing  the  motion  to  determine  its 
response.  A  group  of  local  citizens  and  news¬ 
paper  unions  jointly  suing  the  owners  is 
expected  to  argue  that  the  state’s  antitrust 
lawsuit  is  still  relevant  despite  the  expiration 
of  the  owners’  agreement  to  close  the  paper. 

“The  written  agreement  is  the  tip  of  the 
iceberg”  of  the  conspiracy  to  close  the  paper, 
said  Honolulu  lawyer  Jim  Bickerton,  who 
represents  the  citizens’  group.  “It  makes  it 
difficult  to  argue  mootness  when  they  say 
they’re  going  to  do  it  again  —  we  just  don’t 
know  how.” 

The  Hawaii  Newspaper  Guild,  one  of  the 
unions  supporting  the  suit,  has  accused  the 
owners  of  removing  Star-Bulletin  news  racks 
and  slowing  down  delivery  of  the  paper  to 
accelerate  its  demise. 

Michael  Fisch,  publisher  of  the  Advertiser 
and  president  of  the  Hawaii  Newspaper 
Agency,  which  acts  as  the  business  agent  for 
both  papers,  said  the  agency  moved  some 
underperforming  racks  to  locations  where 
it  hoped  sales  would  be  stronger,  with  no 
negative  impact  on  net  sales.  As  for  late 
delivery  times,  he  said  the  Star-Bulletin  has 


had  a  longstanding  page-flow  problem.  “The 
paper  is  available,  and  has  been  available,” 
Fisch  said. 

Judge  Kay  is  scheduled  to  consider  the 
dismissal  motion  May  15.  Also  pending  is 
the  owners’  request  that  the  state  post  a  $21- 
million  bond  to  cover  their  losses  stemming 
from  the  injunction.  ■ 

Thomson  reports 
1999  earnings 

The  Thomson  Corp.,  which  is  shedding  all 
its  newspapers  except  Canada’s  Globe  and 
Mail  to  focus  on  its  electronic  publishing 
businesses,  reported  higher  profits  and  rev¬ 
enues  in  fourth-quarter  and  full-year  1999. 

Earnings  from  continuing  operations, 
which  did  not  include  the  54  small  U.S.  and 
Canadian  newspapers  to  be  sold,  rose  14%  to 
$461  million  in  1999.  Revenues  from  ongo¬ 
ing  operations  rose  9%  to  $5.47  billion.  More 
than  half  of  the  company’s  1999  revenues 
were  electronic-based. 

In  the  fourth  quarter,  earnings  rose  8.4%  to 
$244  million  on  revenues  from  ongoing  ojjer- 
ations  of  $1.68  billion,  up  7.3%. 

Total  earnings  were  48  cents  a  share,  1  cent 
off  a  consensus  estimate  of  stock  analysts 
polled  by  First  Call/Thomson  Financial. 

In  the  newspaper  division,  operating  prof¬ 
its  grew  14.4%  to  $183  million  for  the  year 
on  revenues  of  $810  million,  a  5.6% 
increase. 

All  four  of  the  other  divisions  posted  high¬ 
er  revenues  for  the  year,  led  by  Thomson 
Financial,  up  1 1.8%.  Revenues  in  the  biggest 
division.  Legal  &  Regulatory,  were  up  7.8%; 
Thomson  Learning  rose  9.5%;  and  Scientific, 
Reference  &  Healthcare  increased  6.9%. 

Publisher  latest  to  leave 
Lionheart’s  K.C.  group 

In  the  latest  in  a  series  of  departures,  Jim 
Gray  was  cut  loose  after  seven  months  as  pub¬ 
lisher  of  Sun  Publications,  a  group  of  six  small 
Kansas  City,  Mo.,  area  papers.  Since  it  was 
bought  by  Lionheart  Holdings  in  fall  1 998,  the 
group  has  gone  through  two  rounds  of  staff 
cuts  and  lost  a  number  of  top  executives. 
Bruce  Raben,  one  of  three  interim  publishers, 
said  Lionheart  didn’t  think  Gray  was  meeting 
expectations  and  that  the  turnover  rate  hasn’t 
been  unusually  high  for  the  industry. 
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A  leader,  by  definition,  crosses  the  line 
before  everybody  else.  GMA  successfully 
introduced  the 
SLS2000*in  1995, 

providing  a  high  ■■■■ 

net  throughput,  *  ®  ® 

up  to  40  percent  higher  productivity  and 
.  features  designed  to 
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viewpoint 


Pan  American  paradox 

When  the  death  threats  from  right-wing  paramilitaries  angry  about  his  reporting 
became  too  numerous  to  ignore  last  December,  Carlos  Pulgarin  fled  Colombia  just 
as  more  than  a  dozen  other  Journalists  have  in  the  past  year.  But  exile  in  Peru 
proved  far  from  peaceful  for  the  reporter  with  the  daily  El  Tiempo  in  Monteria. 
Within  three  weeks  of  his  arrival,  the  phone  calls  began  coming  into  the  Peruvian 
free-press  group,  Prensa  y  Sociedad:  That  friend  of  yours,  that  press  agent  for  the 
guerrillas  —  we’ll  find  him,  and  we’ll  kill  him.  So  serious  were  the  threats  that 
Pulgarin  not  only  received  protection  from  Peruvian  security  forces  —  but  his  case 
was  taken  up  by  the  United  Nations  High  Commissioner  for  Refugees.  The  United 
Nations  is  considering  moving  him  to  a  third  country. 

But  where?  The  sad  —  and  paradoxical  —  fact  is  that  erosion  of  press  freedoms 
is  becoming  a  pan-American  phenomenon.  Sad,  because  the  many  brittle  democ¬ 
racies  in  Latin  America  desperately  need  the  invigorating  effects  of  a  free  press. 
And  paradoxical,  because  in  many  ways  the  region’s  press  has  never  been  health¬ 
ier.  Latin  American  journalists  are  more  professional  and  aggressive  than  ever 
before.  Newspapers  and  broadcasters  have  never  been  more  independent  of  gov¬ 
ernments  and  political  parties.  Home-grown  organizations  dedicated  to  protecting 
journalists  and  advancing  a  free  press  are  emerging  all  over  Latin  America. 

Consider,  however,  the  slogan  of  one  of  those  organizations  in  Colombia, 
Prensa  Libre:  “Don’t  Shoot  —  We’re  Journalists.”  That’s  advice  too  often  ignored 
in  Colombia,  where  last  year,  seven  journalists  were  assassinated,  several  more 
were  wounded,  and  at  least  19  were  kidnapped.  It  might  be  tempting  to  dismiss 
Colombia  —  with  its  volatile  mix  of  narcotics  trafficking,  leftist  insurgencies, 
rightist  death  squads,  and  long  history  of  settling  political  scores  with  blood  —  as 
some  kind  of  special  case.  But  violence  against  journalists  is  escalating  elsewhere 
as  well.  In  the  last  four  years  in  Mexico,  the  Manuel  Buendia  Foundation  reports, 
physical  attacks  and  death  threats  against  journalists  reached  the  highest  levels 
ever  reported.  In  Peru,  where  Carlos  Pulgarin  fled  for  safety,  assaults  and  threats 
appear  to  be  increasing  as  President  Alberto  Fujimori  conducts  a  campaign  to  sti¬ 
fle  the  opposition  press  in  more  subtle  ways  as  he  runs  for  an  unprecedented  third 
term.  In  Venezuela,  reporters  once  thought  populist  President  Hugo  Chavez,  a 
notorious  media  hound,  would  be  a  good  thing  for  the  press.  Journalists  aren’t  so 
amused  any  more:  Chavez  has  rammed  through  a  new  constitution  that  takes  a 
giant  leap  backwards  in  press  freedom. 

“Who  serves  a  revolution  plows  the  sea,”  South  America’s  Great  Liberator, 
Simon  Bolivar,  lamented  at  the  end  of  his  life.  Considering  how  the  continuing 
obstacles  of  official  corruption  and  terrorism,  both  routinely  carried  out  with  a 
sickening  impunity,  threaten  the  revolutionary  progress  journalists  have  made  in 
recent  years,  it  might  be  tempting  to  reach  the  same  conclusion  about  the  free  press 
in  Latin  America.  Like  great  journalists  everywhere,  however,  the  best  of  Latin 
America’s  press  serve  not  a  revolution  —  but  the  truth.  Their  individual  acts  of 
awesome  courage  to  report  the  truth  have  brought  Latin  America’s  journalists  this 
far,  and  we  have  no  doubt  that  courage  —  and  the  support  of  freedom-loving  peo¬ 
ple  on  the  other  side  of  their  troubled  border  —  will  carry  them  the  rest  of  the  way. 
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Peter  Walczak  takes  skiing  seriously.  He 
doesn't  just  glide  through  turns  -  he  attacks 
the  most  difficult  terrain.  So  he  knows  that 
having  the  right  equipment  is  critical. 

At  Heidelberg  that  appreciation  inspired 
his  idea  to  give  newspapers  the  same 
productivity  breakthroughs  that  gapless 
technology  brought  to  commercial  web 
printing.  The  result  is  the  double-width 
Mainstream  80.  With  a  1x4  plate  cylinder,  it 
delivers  precisely  what  modern  papers  need 
for  straight  production:  speed,  quality, 
economy  and  flexibility.  Peter  thinks  it  will 
make  you  king  of  the  hill. 


letters@editorandpublisher.com 

Speaking  freely 

We  can  no  longer  count  on  the  American 
Civil  Liberties  Union  to  look  out  for  our 
rights,  so  it’s  a  good  thing  we  still  have  jour¬ 
nalists  such  as  Nat  Hentoff  to  alert  us  to  new 
restrictions  on  free  speech  in  the  workplace. 
[E&F,  Feb.  7.  p.  38). 

1  guess  I’m  not  surprised  that  a  California 
Judge  is  creating  a  list  of  specific  words  that 
will  be  prohibited  from  future  use  because 
they  were  used  to  insult  Hispanics  working  at 
Avis.  My  own  newspaper  editorialized  against 
baseball  player  John  Rocker  voicing  his  views 


allowed  to  think  —  and  what  newspapers  are 
allowed  to  print. 

Amber  Smith 
Syracuse,  N.Y. 


in  Sports  Illustrated.  Imagine  that;  a  newspa¬ 
per  opposing  free  speech. 

These  cases  may  sound  like  more  tales  of 
diversity  run  amok.  They’re  much  more  serious 
than  that.  In  the  1950s  and  ’60s,  we  were  afraid 
government  had  too  much  control,  too  much 
power  to  monitor  us.  Now  here  we  are  saying 
it’s  OK  for  employers  to  ban  certain  words  and 
for  baseball’s  leadership  to  punish  Rocker 
because  it  doesn’t  agree  with  what  he  says. 

Well.  Jerks  have  rights,  too. 

When  we  start  restraining  what  people  can 
say,  we  may  as  well  dictate  what  people  are 


So,  muckraking’s  a  bad  thing? 

I  have  been  an  E&P  subscriber  for  almost 
40  years,  and  have  always  looked  to  your 
magazine  for  accurate,  unbiased  information 
on  the  newspaper  business. 

In  all  those  years,  1  cannot  recall  any 
instance  where  15  pages  (plus  the  cover)  were 
devoted  to  a  single  development  within  the 
industry.  A  feature  story  on  Tallahassee’s 
problems  may  perhaps  be  fair  game,  but  the 
amount  of  attention  you  have  given  to  the  sub¬ 
ject  leads  me  to  believe  that  the  story  was 
motivated  by  one  or  more  people  with  huge 
personal  agendas  [E&P,  Jan.  17,  p.  16]. 

If  you  are  concerned  about  gaining  credi¬ 
bility  with  subscribers  who  have  a  major 
impact  on  the  success  of  the  “new”  E&P,  you 
have  suffered  a  major  setback.  Your  Job  is 
tough  enough  when  it  comes  to  earning  the 
respect  of  the  Journalistic  professionals  whose 
business  you  cover.  That’s  why  such  terrible 
lapses  in  editorial  Judgment  on  issues  of  fair¬ 
ness  and  balance  quickly  translate  into  a 
major  credibility  loss  for  your  magazine. 

E&P  should  be  a  trade  publication,  not  a 
haven  for  muckraking. 

Richard  G.  Capen  Jr. 

Rancho  Santa  Fe,  Calif, 
former  U.S.  ambassador  to  Spain 
former  vice  chairman  of  Knight  Ridder  Inc. 
former  publisher  of  The  Miami  Herald 
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MIND  FOR  THE  GAME . 

Every  sport,  every 
game.  Scores,  stats  and 
summaries.  It’s  all  here 
at  SportsHuddle.com,  _ 
the  new  expanded  online 
service  just  for  newspapers. 


HEART 

At  the  heart  of 
SportsHuddle’s  service 
is  our  proprietary 
software.  It  collects, 
maintains  and 
publishes  aU  of  your 
local  high  school  stats 
for  aU  sports. 
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NEWSPAPERDOM® 

from  Editor  &  Publisher,  March  11,  1950 

Granting  that  today’s  reporters  are 
more  factual,  better  writers,  and  better 
educated  that  those  of  a  generation  ago, 
the  Racine  (Wis.)  Journal-Times’  Frank 
Lovell  asserted  that  many  of  them  lack 
the  old-time  urge  to  dig  for  news. 

The  famous  decision  by  the  New  York 
Court  of  Appeals  that  the  law  imposes  no 
liability  on  a  newspaper  for  a  failure  to 
tell  the  truth,  unless  it  is  a  breach  of  con¬ 
tract  or  trust  or  is  deceit  or  libel,  has 
become  established  law. 


EXPLOSIVE 

It’s  local  and  targeted. 
It’s  personalized. 

It’s  comprehensive 
and  in-depth. 
SportsHuddle  has 
everything  you  need 
to  keep  your  readers 
coming  back  again 
and  again. 


sportshuddle.com'xf.. 


where  high  school  sports  come  together 


To  give  SportsHuddle.com  a  tryout,  contact: 
Tracy  Kellaher  or  Laurie  Gatch  at  3.14-361-5775 
player@sportshuddle.  com 
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Inflammatory  press  criticism  typified  by 
the  Goucher  College  torch  may  well  be 
n  the  agenda  of  this  week’s  National 
College  Media  Spring  Convention. 
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rsonists?  Pranksters?  Cen¬ 
sors? 

Bryan  Fisher,  editor  in  chief 
of  The  Quindecim,  the  stu¬ 
dent  newspaper  at  quaint, 
elite  Goucher  College  in  Towson,  Md.,  has  an 
idea  why  someone  stole  and  burned  200 
copies  of  his  publication. 

“I  told  campus  security  there  might  be 
some  political  motivation,  and  they  said  they 
would  make  a  note  of  that  in  their  investiga¬ 
tion,”  Fisher  recalls. 

The  private  security  force  that  patrols  the 
campus  of  1,000  students  never  included 
Fisher’s  suspicions  in  the  report  they  circulat¬ 
ed  around  the  campus. 

And  he  thinks  he  knows  why. 

“My  analysis  would  raise  the  level  of 
complexity  of  the  whole  investigation  and 
would  certainly  mean  stiffer  penalties  for  any 


suspect,”  said  the  21 -year-old  editor. 

The  stolen  papers  featured  a  front-page 
story  that  included  criticism  of  the  Student 
Government  Association  (SGA)  and  its  pres¬ 
ident,  Ridgway  Mills. 

“There  was  a  rumor  that  came  back  to  me 
that  people  said  that  1  had  something  to  do 
with  it,”  laughs  Mills.  “I  was  the  one  who 
found  the  papers  and 
reported  it  to  campus 
security.”  He  says  that  it 
is  possible  that  one  of  his 
friends  took  the  papers  to 
show  displeasure  with  the 
way  the  paper  handled 
the  SGA  story.  “I  never  got  a  chance  to 
respond  to  it,”  says  Mills.  “But  that  didn’t 
bother  me.  And  believe  me,  anyone  who  stole 
the  papers  wouldn’t  be  doing  me  any  favors.” 

Mills  says  he  discovered  the  simmering 


copies  of  The  Quindecim  at  3:30  a.m.  on  Feb. 
24  on  his  way  to  visit  a  friend  and  former  room¬ 
mate  at  the  Robinson  House,  a  college  dorm. 

“1  am  a  notorious  night  owl  in  the 
extreme,”  Mills  explains.  “I  wouldn’t  be  sur¬ 
prised  if  someone  who  didn’t  like  me  put  this 
on  me  to  weaken  me  politically.  I  never 
thought  politics  this  size  could  be  this  dirty.” 

Baltimore  County  Ar¬ 
son  Squad  Detective 
Thomas  Scally  originally 
investigated  the  incident 
as  a  “malicious  burning, 
second  degree.”  But  Scally 
tells  E&P  he  could  add  a 
second  charge  of  newspaper  theft  under  a  new 
Maryland  statute  that  went  into  effect  last  Oct. 
1  if  he  finds  copies  of  The  Quindecim  were 
torched  to  silence  the  newspaper. 

“We  want  to  find  out  who  did  this,”  Scally 


CMA 


ADVISERS,  INC. 
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says.  “People  should  not  bum  newspapers. 
I’m  hoping  that  some  of  those  kids  might  be 
able  to  help  us.” 

Silencing  newspapers  by  stealing  them 
rarely  invokes  campus  police  ire  because  they 
see  the  act  as  a  prank  rather  than  a  demon¬ 
stration  of  criminal  behavior. 

Deidra  Hill,  associate  director  of  the 
Goucher  College  public  relations  office  and 
adviser  to  the  newspaper,  says  the  campus 
community  is  anxious  to  find  out  what  hap¬ 
pened. 

“We  are  taking  this  very  seriously,”  Hill 
says.  “I  know  that  Bryan  feels  that  this  all 
was  politically  motivated,  but  no  one  has 
been  able  to  find  any  evidence  that  was  true. 
Bryan  never  mentioned  anything  about  polit¬ 
ical  motivation  until  security  spoke  to  him.” 

Fisher  agreed,  in  part.  “I  didn't  tell  them 
right  away  because  they  never  called  me,” 
says  Fisher.  “I  finally  called  them.  They 
didn’t  think  the  papers  were  stolen  until  they 
talked  to  me.” 

Hill  agreed. 

“We  know  that  they  were  not  one  of  their 
drop-off  points,”  she  says.  “But  campus  secu¬ 
rity  felt  there  was  no  reason  to  suspect  they 


were  stolen  because  it  had  never  happened 
before.  There  was  no  pattern.” 

Fisher  says  that  security  would  have 
discovered  the  papers  were  stolen  if  they 
had  come  to  the  newspaper  office  to  speak  to 
its  editors. 

"They  were  next  to  a  lot  of  papers  from 
other  schools  that  are  delivered  to  us,”  Fisher 
says.  “No  one  took  those  papers.  The  Q  was 
stolen  and  then  burned.  Someone  stole  them 
with  the  intent  of  burning  them.  There  is  no 
question  about  it.” 

Fisher  is  distressed  by  the  symbolism  of  it 
all.  “It  is  pretty  upsetting  that  someone  would 
bum  our  papers  who  didn’t  agree  with  what 
we  wrote,”  he  says.  “We  try  to  be  open  to 
everyone  in  our  community.  We  would  hope 
that  people  would  come  to  talk  to  us  and  talk 
things  over  rather  than  take  such  a  drastic 
action.  But  it  won’t  change  the  way  we  write 
stories.  We  believe  in  being  fair  and  accurate. 


We  still  plan  on  repre.senting  every  opinion 
we  possibly  can.” 

The  Goucher  theft  is  gaining  media  atten¬ 
tion  as  1,000  college  editors  across  America 
crowd  into  the  Marriott  Marquis  Hotel  in 
New  York  for  the  annual  National  College 
Media  Spring  Convention. 

The  student  editors,  aside  from  partying 
and  attending  panels  on  a  wide  variety  of  sub¬ 
jects,  exchange  horror  stories  of  censorship, 
college  administrative  misbehavior,  and  the 
latest  round  of  stolen  newspapers. 

College  newspapers  the  past  decade  have 
become  targets  of  athletes  anxious  to  keep 
their  violent  behavior  under  wraps,  of  various 
interest  groups,  and  of  members  of  student 
governments. 

Mark  Goodman,  executive  director  of  the 
Student  Press  Law  Center,  compared  the 
flaming  of  newspapers  to  the  burning  of 
books.  “Burning  is  an  even  more  offensive 
symbolism  than  theft,”  says  Goodman,  a  15- 
year  veteran  of  censorship  wars  waged 
against  high-school  and  college  newspapers. 
“It  is  the  ultimate  form  of  destruction.  It 
is  offensive  to  the  First  Amendment,  and  it 
is  a  crime.  I  don’t  like  to  overstate,  but  it 
does  bring  to  mind  the 
book  burning  in  Nazi 
Germany.” 

Paul  McMasters,  First 
Amendment  ombudsman 
for  the  Freedom  Forum 
based  in  Arlington.  Va., 
is  bewildered  by  the  aca¬ 
demic  indifference  to 
censorship  of  newspapers  through  fire  and 
theft. 

"It  is  especially  ironic  that  that  these  kind 
of  things  happen  on  campuses,”  McMasters 
says,  sadly.  “A  place  we  tend  to  think  is  an 
environment  for  free  speech.  And  it  amazes 
me  how  many  times  professors  with  tenure 
refuse  to  step  forward  and  condemn  it.” 

John  Leo,  a  syndicated  columnist,  pointed 
his  pen  at  school  administrators.  “Like  binge 
drinking  and  complaining  about  dead  white 
males,  newspaper  theft  is  a  major  campus 
activity  these  days,”  he  wrote  earlier  this  year. 
“Sensitivity-minded  campus  groups  are 
strongly  inclined  to  destroy  newspapers  that 
contain  articles  they  don’t  like. 

“College  presidents  know  that  they  are  sup¬ 
posed  to  overlook  those  thefts,  so  they  do.”  ■ 


Wolper  will  he  attending  the  CMA/CSPA 
Spring  Convention  in  New  York  this  week. 


If  this  year's  election 
is  a  horse  race,  here's 
your  racino  form. 

The  Associated  Press  introduces 
two  new  election  services  for 
members:  AP  Politics  for 
reporters  and  AP  Election  Center 
for  Web  sites. 

AP  Politics  is  a  Web  resource 
center  developed  to  help  reporters 
covering  the  national  and  state 
2000  elections.  The  site  is  a 
trove  of  political  information  — 
breaking  stories,  up-to-date  dele¬ 
gate  tracking,  candidate  profiles 
and  bios,  campaign  schedules,  exit 
polls  and  a  searchable  database  of 
Federal  Election  Commission 
donor  records  from  1988. 

AP  Politics  is  available  by 
subscription  password  to  AP 
member  reporters  and  editors. 

For  your  newspaper’s  Web  site, 
AP  offers  AP  Election  Center, 
a  turnkey  solution  for  posting 
2000  campaign  data  and  election 
results  online.  AP  Election  Center 
provides  campaign  background 
information  and  election  results 
in  a  customizable  Web  site. 

Contact  your  AP  chief  of 
bureau  for  more  information 
on  AP  Politics  and  AP  Election 
Center. 

More  content.  More  value. 

This  is  AP  2000. 

Associated  Press 

www.ap.org 


The  Qms  stolen  and  then  burned. 
Someone  stole  them  with  the  intent 
of  burning  them.  There  is  no  question 

about  it.  —  Bryan  Fisher,  editor  in  chief 
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Nouveau  foreign 
tastes  range  fro, 

By  Joe  Strupp 

The  fierce.  Far  East  battle  was  among  the  most 
intense  in  recent  memory,  and  Peter  Landers 
was  all  over  it.  When  The  Wall  Street  Journal 
correspondent  joined  the  Tokyo  bureau  just 
one  year  ago,  he  immediately  began  covering  the  conflict 
as  each  side  attacked  and  counterattacked,  sought  out  its 
rival’s  weaknesses,  and  strategized  for  the  one  advantage 
that  would  lead  to  victory. 

During  the  maneuvers,  Landers  carefully  made  con¬ 
nections  with  combatants  in  both  camps,  laying  the 
groundwork  for  an  insider’s  view  of  the  warfare.  When 
the  fighting  ended  in  June,  Landers  had  enough  for  a 
Page  One  story  detailing  what  had  occurred,  and,  more 
important,  why.  “It  took  time  to  get  interviews  with  some 
of  the  key  people,  but  it  was  worth  it,”  Landers  recalls. 

“My  story  was  the  inside  story  of  what  happened.” 

So  what  did  happen?  A  border  dispute  between  North 
and  South  Korea?  A  skirmish  involving  the  forces  of 
China  and  Taiwan?  No,  the  factions  in  this  struggle  for 
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power  were  Nippon  Telegraph  and  Telephone  (the  AT&T 
of  Japan)  and  London-based  Cable  and  Wireless  PLC 
(C&W),  both  of  whom  were  battling  for  control  of 
International  Digital  Communications  Inc.,  a  major 
Japanese  telecommunications  company.  In  the  end. 
C&W  won  out. 

Landers’  story  is  typical  of  the  kind  of  foreign 
“conflicts”  U.S.  newspapers  have  been  focusing  on  more 
in  recent  years  as  correspondents  witness  the  most  sig¬ 
nificant  change  since  the  end  of  World  War  II  in  the  kind 
of  news  they  must  cover.  After  decades  of  focusing  on 
the  U.S. -Soviet  power  battle,  political  upheavals  from 
Iran  to  El  Salvador,  and  the  threat  of  nuclear  war,  in¬ 
ternational  news  today  routinely  leads  with  the  latest 
financial  market  swings,  European  currency  fluctua¬ 
tions,  and  the  newest  merger  of  a  U.S.  corporation  with 
an  Asian  partner. 

Add  to  that  a  new  emphasis  on  foreign  cultural  stories 
(religion,  entertainment,  food  and  wine),  in-depth  analyses 
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pegged  to  breaking  news,  and  anecdotal 
accounts  of  daily  life  in  other  societies  —  and 
it's  apparent  that  the  international  section  of 
most  daily  newspapers  has  been  almost  com¬ 
pletely  refocused. 

"There  has  been  a  huge  tectonic  shift  in  the 
past  10  years."  says  Andrew  Rosenthal,  for¬ 
eign  editor  of  The  New  York  Times  whose 
overseas  experience  includes  a  late- 1980s 
stint  in  Moscow.  "The  intersection  between 
politics  and  business  has  become  a  player  on 
foreign  policy  and  coverage.” 

How  stories  are  covered  also  has  changed 
dramatically  since  1990.  according  to  veteran 
reporters  who  remember  passing  a  phone 
around  among  colleagues  so  they  could  dic¬ 
tate  stories  halfway  around  the  world  or  bat¬ 
tling  for  a  shot  at  a  Telex  machine  that 
enabled  them  to  tap  out  stories  word  by  word. 
With  links  to  the  Internet  and  satellite  con¬ 
nections  as  close  as  a  pocket  phone  or  hand¬ 
held  computer,  most  overseas  correspondents 
today  can  send  a  story  or  log  on  a  Web  site 
within  seconds  from  locations  as  open  as  a 
Saudi  Arabian  desert  or  as  secluded  as  a 
Chechen  foxhole. 

"The  ability  to  get  the  story  out  is  incredi¬ 
ble,"  says  Kathy  Gannon,  a  veteran  Associ¬ 
ated  Press  foreign  correspondent  who  says  a 
satellite-linked  phone  and  laptop  computer 
allowed  her  to  cover  the  December  hijacking 
of  an  Indian  Airlines  (light  from  an  airport 
runway  in  Kandahar,  Afghanistan,  where  the 
plane  was  stranded  with  more  than  100 
hostages. 

"I  could  file  pictures,  quotes,  and  color  sto¬ 
ries  while  sitting  on  the  Tarmac  Just  yards 
from  the  plane," 
she  says.  "There 
were  no  other 
phones  around,  and 
we  were  not  al¬ 
lowed  to  leave,  so  I 
would  not  have 
been  able  to  do  it 
any  other  way.” 

It’s  a  small 
world,  after  all 

Paul  Nussbaum 
has  had  it  drilled  into  his  head  for  years  that 
readers  want  local  news  more  than  anything. 
But  while  Nussbaum,  The  Philadelphia 
Inquirers  foreign  editor,  agrees  that  stories 
on  the  latest  school  budget  cuts  and  garbage 
rate  increases  are  tops,  he  says  international 
news  is  creeping  up  in  popularity. 


Paul  Nussbaum 
Philadelphia  Inquirer 


“People  find  themselves  linked  through 
family,  economy,  and  their  companies  to  for¬ 
eign  countries,”  says  Nussbaum.  who  over¬ 
sees  four  foreign  bureaus.  “It  is  one  thing  that 
readers  are  looking  for  more  and  more.” 

A  1998  Inquirer  reader  survey  ranked  for¬ 
eign  news  third  in  popularity  among  respon¬ 
dents,  with  599c  saying  they  were  highly 
interested  in  such  coverage.  That  was  topped 
only  by  local  news,  at  81%,  and  national 
news,  at  70%. 

Foreign  bureaus  today 


Newspapers 

Baltimore  Sun  5 

Boston  Globe  6 

Chicago  Tribune  9 

Christian  Science  Monitor  9 
Dallas  Morning  News  5 

Los  Angeles  Times  22 

Miami  Herald  2 

New  York  Times  26 

Newsday  5 

Philadelphia  Inquirer  4 

St.  Petersburg  Times  2 

San  Jose  Mercury  News  4 

USA  Today  4 

Wall  Street  Journal  37 

Washington  Post  21 

Chains 

Cox  Newspapers  6 

Knight  Bidder  8 

Wire  services 

Associated  Press  95 

Bloomberg  News  Service  78 


Source  for  tables:  Numerical  information 
provided  by  each  news  organization 


Readers  showed  less  interest  in  sports, 
household  finance,  local  politics,  govern¬ 
ment.  and  entertainment,  according  to  the 
poll.  Similar  polls  at  other  papers  such  as 
The  Boston  Globe  also  ranked  foreign  news 
second  or  third  behind  local  coverage  —  and 
rising. 

“What  has  changed  is  the  common  wisdom 
that  American  readers  are  no  longer  interest¬ 
ed  in  the  rest  of  the  world,”  says  Simon  Li, 
foreign  editor  of  the  Los  Angeles  Times  since 
1 995.  "There  is  more  news  about  globaliza¬ 


tion  and  the  fact 
that  U.S.  compa¬ 
nies  are  more 
affected  by  busi¬ 
ness  decisions  in 
other  countries. 
There  is  a  real 
changing  role  of 
the  United  States 
around  the  world." 

Most  observers 
date  the  shift  from 
political  and  mili¬ 
tary  news  to  financial  and  business  news  to 
the  1991  end  of  the  Cold  War  and  the  rise  of 
investment  in  European  and  Asian  trade  that 
followed.  Others  say  foreign  coverage  has 
grown  due  to  increased  immigration. 

“We  have  more  people  here  from  Asian 
and  Latin  American  countries  than  ever 
before,  and  they  have  a  more-than-average 
interest  in  where  they  come  from.”  says  Nils 
Bruzelius,  foreign  editor  of  The  Boston 
Globe,  which  has  six  foreign  bureaus  and 
plans  to  open  a  seventh,  in  Africa,  later  this 
year.  “We  now  have  a  large  Brazilian  popula¬ 
tion  that  we  never  had  and  a  growing  Vietnam 
readership.” 

John  Bussey,  foreign  editor  of  The  Wall 
Street  Journal  —  which  has  more  foreign 
bureaus,  37,  than  any  other  U.S.  newspaper 
—  agrees.  He  says  the  tidal  wave  of  change 
from  political  to  economic  news  is  still 
taking  shape. 

“Before  the  end  of  the  Cold  War,  it  was  all 
military  and  Kremlinization,”  says  Bussey, 
a  former  Tokyo  and  Hong  Kong  corre¬ 
spondent.  “It's  now  economic  and  business. 
The  Asian  financial  crisis  has  created  huge 
social  chaos.” 

The  Journal  has 
taken  advantage  of 
the  growing  foreign 
news  interest  and 
financial  expan¬ 
sion.  Since  1990, 
the  Dow  Jones  & 

Co.  Inc. -owned  fi¬ 
nancial  daily  has: 

•  Expanded  the 
foreign  news  hole 
from  six  to  12 
columns  each  day. 

•  Increased  its 
China  staff  from  one  to  five  reporters,  and  ex¬ 
panded  its  Latin  America  staff  from  three  to 
eight  reporters. 


John  Bussey 

The  Wall  Street  Journal 


Simon  Li 

Los  Angeles  Times 
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Number  of  foreign  correspondents 


1980 

1990 

1995 

2000 

AP 

N/A 

N/A 

519 

577 

Boston  Globe 

1 

5 

6 

6 

Chicago  Tribune 

7 

7 

10 

9 

Los  Angeles  Times 

20 

25 

28 

28 

New  York  Times 

N/A 

N/A 

N/A 

40 

Philadelphia  inquirer 

1 

6 

6 

4 

USA  Today 

0 

0 

1 

6 

Wall  Street  Journal 

30 

50 

70 

134 

Washington  Post 

14 

18 

20 

25 

•  Increased  the  number  of  Page  One  for¬ 
eign  stories  from  three  or  five  a  week  to  two 
or  three  a  day. 

•  Doubled  its  number  of  special  reports 
on  global  investing,  from  one  to  two  yearly. 

•  Created  European  and  Asian  editions  of 
the  daily  paper,  with  12  new  reporters  and  a 
redesign  for  the  European  edition  in  1999. 

But  growing  financial  news  is  not  the  only 
reason  for  more  reader  interest  in  foreign 
news.  Some  editors  say  the  end  of  the  U.S.- 
Soviet  rivalry  and  nuclear  missile  show¬ 
downs  requires  news  organizations  to  look 
more  closely  at  other  international  issues  and 
smaller  conflicts  in  places  such  as  Kosovo, 
Ireland,  and  East  Timor. 

“The  Kosovo  war  showed  that  interest  in 
foreign  news  is  very,  very  high,”  says  Robert 
McCartney,  foreign  editor  of  The  Washington 
Post.  “There  is  less  of  a  sense  of  urgency  in 
global  coverage,  so  people  are  more  interest¬ 
ed  in  these  smaller  stories.  We  have  readers 
with  a  growing  interest  in  West  Africa  and 
South  America.  With  [recent  trends  in] 
immigration,  foreign  news  is  more  vital  than 
ever.” 

Deployment  dilemmas 

With  the  expanded  interest  in  foreign  news 
—  accompanied  by  a  dramatic  swelling  in  the 
ranks  of  U.S.  foreign  correspondents  since 
1990  —  comes  new  uncertainties  about  how 
best  to  staff  bureaus  outside  the  country  in  an 
age  when  newspapers  continue  to  battle 
growing  competition  and  cost-cutting 
demands.  While  the  market  is  ripe  for  more 
international  coverage,  editors  disagree  over 
the  best  and  most  cost-effective  way  to  use 
correspondents  around  the  world. 

Some,  such  as  The  Washington  Post  and 
The  Wall  Street  Journal,  have  consistently 


added  foreign  correspondents 
and  bureaus  since  1990,  with 
the  Journal  nearly  doubling  its 
overseas  staff  —  from  70  to 
134  —  in  the  past  five  years. 

“The  two  biggest  changes 
are  that  we  added  a  bureau  in 
Africa  and  South  America 
[since  1990]  and  an  economics 
reporter  for  those  areas,”  says 
McCartney  of  the  Post.  “Those 
areas  of  the  world  have  risen 
in  importance.” 

The  Post  also  plans  to  relo¬ 
cate  veteran  correspondent 
Bill  Drozdiak  from  Berlin  to 
Brussels  this  summer  to  focus  solely  on 
financial  news.  The  change  is  one  of  several 
in  which  writers  are  being  sent  overseas 
specifically  to  cover  economic  stories. 

Other  recent 
examples  include: 

•  The  Boston 
Globe  adding  a 
Moscow-based 
stringer  devoted  to 
financial  news, 
with  half  the  cost 
covered  through 
the  paper's  busi¬ 
ness  section. 

•  The  As¬ 
sociated  Press  add¬ 
ing  business  writers  to  its  German  and 
Mexico  bureaus,  while  also  launching 
a  special  Monday  series  on  international  eco¬ 
nomic  issues. 

•  The  New  York  Times  creating  a  new 
Eastern  Hemisphere  economics  beat  later  this 
year  based  in  New  York  that  will  focus  on  a 
wide  variety  of  foreign  financial  news. 

“You  have  to  make  some 
real  decisions  about  how  to 
have  a  good  mix  of  financial 
stuff  with  other  stuff,”  says 
Rosenthal  of  the  Times. 
“We’ve  had  to  do  some  real 
soul-searching  over  what  to 
do  in  Asia.  We  have  three  peo¬ 
ple  in  Tokyo  and  four  in 
China,  but  only  one  covering 
everything  else  in  Asia.” 

Some  newspapers  known 
for  their  strong  foreign 
reporting,  including  the  Los 
Angeles  Times  and  Chicago 
Tribune,  have  been  hesitant 


to  add  reporters  too  quickly  and  have  had  to 
move  assignments  around  to  match  the  shift¬ 
ing  news  focus. 

“My  publishers  have  never  stinted  in  their 
support  of  foreign  coverage,  but  there  is  —  in 
day-to-day  decisions  —  much  more  of  a 
struggle  for  a  foreign  story  to  justify  its  exis¬ 
tence,”  says  Li  of  the  Los  Angeles  Times, 
which  closed  three  bureaus  in  1995,  but  still 
ranks  third  among  U.S.  newspapers  with  22 
foreign  offices.  “We’ve  been  called  on  to  Jus¬ 
tify  things  that  once  were  taken  for  granted. 
The  bar  is  set  higher.” 

At  the  Tribune,  budget  concerns  forced  the 
recent  shutdown  of  the  paper’s  bureau  in  New 
Delhi,  India,  dropping  its  foreign  count  to 
nine  bureaus. 

The  Baltimore  Sun,  meanwhile,  has  yet  to 
reopen  bureaus  in  Mexico  City,  Berlin,  and 
Tokyo  that  were  closed  in  1 995  and  1 996  for 
cost-cutting  reasons,  leaving  the  paper  with 
five  foreign  bureaus. 

“It  was  part  of  a  rearrangement  that  result¬ 
ed  in  a  net  reduction  of  bureaus.”  says  Sun 
foreign  Editor  Jeff  Price.  “Tokyo  was  costing 
an  enormous  amount  of  money,  and  we  felt 
the  readers  were  best  served  in  the  remaining 
bureaus  in  London,  Johannesburg,  Jerusalem. 
Moscow,  and  Beijing.” 

What’s  the  story? 

When  Larry  Rohter  first  covered  Brazil 
as  a  Newsweek  correspondent  in  1980, 
human-rights  violations,  death  squads,  and 
military  dictatorship  stories  were  the  order  of 
the  day.  Today,  as  a  Brazilian-based  writer 
for  The  New  York  Times,  Rohter’s  recent  sto¬ 
ries  have  included  conflicts  over  funding  for 
government  social  programs,  traditional  vs. 
pagan  beliefs  in  the  local  Catholic  Church, 


Number  of  foreign  bureaus 


1980 

1990 

1995 

2000 

AP 

N/A 

N/A 

93 

95 

Boston  Globe 

0 

5 

6 

6 

Chicago  Tribune 

7 

7 

10 

9 

Los  Angeles  Times 

20 

24 

25 

22 

New  York  Times 

N/A 

N/A 

N/A 

26 

Philadelphia  inquirer 

1 

6 

6 

4 

USA  Today 

0 

0 

1 

4 

Wall  Street  Journal 

N/A 

N/A 

N/A 

37 

Washington  Post 

14 

17 

19 

21 

Bill  Drozdiak 

The  Washington  Post 
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and  the  devaluing  of  the  Brazilian  currency. 

“It  has  been  more  of  a  focus  on  the  real 
people  and  their  daily  problems,”  says 
Rohter,  who  spoke  to  E&P  from  a  hotel 
room  in  Bogota,  Colombia,  where  he  was 
reporting  on  local  drug  wars.  "One  of  the 
stories  I  did  last  year  was  on  the  Women’s 
World  Cup  and  why  women’s  soccer  is  not 
big  in  Brazil.  We  got  a  ton  of  mail  on  it.” 

Rohter’s  changing  focus  of  coverage  is 
not  unique. 

Other  vets,  such  as  Marjorie  Miller  of  the 
Los  Angeles  Times'  London  bureau,  also  feel 
the  shifting  wave  of  change.  Miller,  who  cut 
her  Journalistic  teeth  as  a  Central  America 
correspondent  for  the  Times  in  1985,  went 
from  covering  El  Salvador  battlefields  and 
Mexican  earthquakes  10  years  ago  to  writing 
about  a  new  London  Ferris  wheel  and  British 
author  Helen  Fielding. 

“You  are  writing  about  a  new  opera  house 
one  day  and.  maybe.  Northern  Ireland  peace 
talks  the  next.”  says  Miller,  43.  who  is  mar¬ 
ried  to  a  free-lance  writer  and  has  two  chil¬ 
dren.  “In  some  ways,  it  was  easier  in  the  past 
because  you  had  something,  like  a  war.  to 
focus  on.  Now  you  have  to  look  around  and 


cover  a  greater 
variety  of  stories.” 

Clar  Ni  Chong- 
haile,  an  AP  writer 
in  Paris,  agrees.  A 
former  reporter  for 
Reuters  who  was 
stationed  in  Madrid 
and  London  before 
reaching  the  City  of 
Lights,  she  says  the 
growing  emphasis 
on  economic  news 
and  broader  reader  interest  forces  overseas 
reporters  to  expand  their  focus. 

“When  you  are  dealing  with  the  European 
economy,  you  cannot  look  at  each  individual 
nation  separately.”  says  Ni  Chonghaile,  27. 
“The  vision  of  Europe  is  of  a  collective 
financial  group,  and  the  drive  is  on  for  those 
stories.” 

Wired  for  news 

At  AP  —  the  1 52-year-old  news  coopera¬ 
tive  that  boasts  95  overseas  bureaus  and 
serves  1 ,700  newspapers  nationwide  —  more 
foreign  economic  news  also  is  being  written. 


Marjorie  Miller 
Los  Angeles  Times 


but  with  a  continued  emphasis  on  the  break¬ 
ing  story. 

“The  spot  report  is  constant,  and  it  has  to 
be,  but  the  story  also  includes  variety,”  says 
Tom  Kent.  AP  deputy  managing  editor.  "We 
are  seeing  a  lot  of  issues  that  are  more  com¬ 
plicated.  though,  and  you  have  to  look  more 
deeply  into  some  of  these  issues  in  smaller 
countries.” 

Kent  adds  that  AP  is  being  asked  to 
provide  more  analysis  and  in-depth  coverage 
to  customers,  while  also  beefing  up  its  own 
business  coverage  and  daily  story  pro¬ 
duction. 

At  United  Press  International,  which  has 
undergone  serious  financial  problems  in  the 
past  few  years,  foreign  coverage  was  cut 
back  to  a  stringer-only  approach  last  year 
when  veteran  foreign  correspondent  Arnaud 
de  Borchgrave  took  over  as  president  and 
CEO.  The  former  Newsweek  Paris  bureau  j 
chief  and  Washington  Times  editor  wasted  no  ! 
time  in  closing  UPI’s  nine  foreign  bureaus  in 
1999,  replacing  them  with  writers  under  con-  j 
tract  in  50  cities. 

“I  always  felt  it  was  a  waste  of  money  to 
keep  a  bureau  open  where  people  gossip 


Deadly  duty:  1 990s  a  dangerous 


You  can’t  really  blame 
Keith  Richburg  of 
The  Washington  Post 
for  wanting  to  cover 
Paris  after  a  14-year  overseas 
career  in  which  he  watched  fel¬ 
low  journalists  die  in  Somalia, 
survived  a  machete  attack  in  East 
Timor,  and  snuck  through  mili¬ 
tary  roadblocks  in  Rwanda. 

Although  Richburg,  41,  en¬ 
joys  the  challenges  those  assign¬ 
ments  brought,  he  admits  a 
change  to  a  calmer  climate  is 
welcomed. 

“It  seems  to  me  that,  in  recent 
times,  it  has  gotten  a  lot  more 
dangerous  to  be  a  foreign  corre¬ 
spondent,”  says  Richburg,  who 
will  transfer  from  Jakarta, 

Indonesia,  to  the  paper’s  Paris 

bureau  in  several  weeks.  “The  people 

involved  in  military  conflicts  today  no  longer 


Associated  Press  staff 
killed  OYerseas 
by  decade 
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see  us  as  an  objective 
observer.  They  have  an 
interest  in  making  sure 
that  journalists  aren’t 
there  to  witness  things.” 

Richburg  is  not  alone. 
Many  foreign  editors 
and  overseas  reporters 
from  U.S.  newspapers 
contend  that  covering 
military  skirmishes  and 
political  upheavals  has 
become  more  dangerous 
since  1990.  Most  say  the 
danger  has  increased 
because  many  of  the 
conflicts  involve  small¬ 
er,  disorganized  factions 
that  don’t  have  the  same 
respect  for  international 
law  and  the  Geneva  con¬ 
vention  as  those  in  the  past. 

“It’s  always  dangerous,  but  there  happens 


to  have  been  several  particularly  nasty  wars 
in  the  ’90s,”  says  Barry  Renfrew,  Moscow 
bureau  chief  for  The  Associated  Press.  He 
calls  the  past  and  present  Chechnya  conflicts 
among  “  the  most  intense  wars  since  Korea  or 
Vietnam  ...  all-out  full  war  on  a  scale  not 
seen  since  World  War  11.” 

The  Committee  to  Protect  Journalists 
(CPJ),  which  tracks  violence  against  the 
press,  reports  that  the  number  of  journalists 
killed  worldwide  has  increased  from  26  in 
1996  to  34  in  1999.  Although  fewer  jour¬ 
nalists  are  being  kidnapped  or  jailed,  with 
that  number  dropping  from  185  in  1996  to 
86  in  1999,  the  number  of  journalists  at¬ 
tacked  has  been  a  little  more  than  200  annu¬ 
ally  since  1996. 

“If  you  looked  at  conflicts  during  the  Cold 
War,  there  were  more  rules  because  there  was 
more  of  a  propaganda  war  then,”  says  Joel 
Simon,  CPJ’s  deputy  director.  “Now,  many  of 
these  conflicts  are  devoid  of  ideology  and  that 
makes  the  press  more  vulnerable  because 
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more  than  they  cover  news,”  says  de 
Borchgrave,  who  shut  down  seven  bureaus 
while  at  The  Washington  Times  in  the  late 
1980s.  “The  average  reader  is  looking  for 
quality  of  content,  not  a  byline.” 

Bringing  it  home 

Most  larger  papers,  such  as  the  Los 
Angeles  Times,  New  York  Times,  Wall  Street 
Journal,  and  Washington  Post,  want  their 
reporters  to  get  stories  differing  from 
AP  or  UPl  accounts,  editors  say.  While 
they  maintain  that  wire  services  can 
give  a  good  basic  news  story  on  events, 
they  still  believe  their  readers  need  a 
targeted  report  or  in-depth  sidebar  tai¬ 
lored  to  local  readership. 

“The  AP  correspondent  has  a  thou¬ 
sand  masters  and  has  to  write  for  morning 
and  afternoon  papers,  and  cover  every  major 
story  there,”  says  McCartney  of  the  Post. 
“Our  correspondent  can  focus  on  the  one  big 
thing  we  are  interested  in.” 

The  Philadelphia  Inquirer's  Nussbaum 
agrees,  saying  “our  people  still  provide  the 
foundation  of  our  coverage  —  the  wires  pick 
up  the  slack.” 


decade 

neither  side  cares  how  they  are  perceived.” 

At  the  AP,  seven  staffers  were  killed  during 
the  1990s  in  foreign  violence,  more  than  in  any 
previous  decade,  including  the  World  War  II 
and  Vietnam  War  eras.  Such  increased  dangers 
have  led  the  news 
cooperative  to  beef 
up  the  use  of  flak 
jackets  and  other 
safety  devices,  and 
it  is  also  buying  ar¬ 
mored  cars  for  the 
first  time  overseas. 
“In  some  places, 
there  are  unspeak¬ 
able  dangers,”  says 
Tom  Kent,  AP 
deputy  managing  editor  in  New  York.  “We 
have  pulled  people  out  of  places  like  Bosnia 
because  it  was  not  safe.” 

The  AP’s  Renfrew  recalled  an  incident  in 
the  Chechen  capital  of  Grozny  last  December 
when  three  reporters  were  trapped  in  a  base- 


“In  some 
places, 
there  are 
unspeakable 
dangers.” 

Tom  Kent 
AP  deputy 
managing  editor 


But  providing  analysis  and  in-depth  cover¬ 
age  is  only  one  trademark  of  today’s  foreign 
correspondents.  For  many  U.S.-based  news¬ 
papers  and  chains,  the  only  thing  they  want 
from  their  “man  in  Moscow”  is  a  story  relat¬ 
ed  to  their  “reader  in  Redding.” 

“Our  philosophy  is  to  be  intensely 
parochial  if  we  need  to  be,”  says  Andrew 
Alexander,  Washington  bureau  chief  of  Cox 
Newspapers,  which  operates  16  dailies  and 


potential  impact  on  Dayton’s  own  G.M. 
facility. 

At  USA  Today,  which  has  doubled  its  for¬ 
eign  bureaus  from  two  to  four  in  just  the  last 
month,  international  coverage  is  specifically 
tailored  for  a  broad  U.S.  audience. 

Deputy  Managing  Editor  Mark  Memmott 
says  international  stories  must  have  a  news 
peg  that  interests  readers  from  Alaska  to 
Arkansas. 


“Our  policy  is  to  be  intensely  parochial.  We  are  con¬ 
stantly  on  the  lookout  for  [foreign]  stories  that  connect 
only  with  our  readers.” 


Andrew  Alexander,  Cox  Newspapers 


six  foreign  bureaus.  “We  are  constantly  on 
the  lookout  for  stories  that  connect  only  with 
our  readers.”  Alexander  cited  examples  rang¬ 
ing  from  the  Atlanta  Journal-Constitution's 
coverage  of  a  false  health  scare  in  Belgium 
for  Atlanta-based  Coca-Cola  to  the  Dayton 
(Ohio)  Daily  News  reporting  on  the  opening 
of  a  General  Motors  plant  in  China  —  and  its 


“We  focus  on  explaining  the  global  village 
to  readers  who  are  savvy,  but  do  not  have  to 
pay  attention  to  every  detail.”  says  Memmott. 
“We  try  to  go  beyond  the  standard  wars  and 
refugees  to  stories  about  how  issues  in  the 
United  States  such  as  the  death  penalty,  abor¬ 
tion,  or  campaign  scandals  are  dealt  with 
overseas.”  ■ 


Jomaltets  Kiiltil 
Owstis 


ment  for  three  days  while  the 
area  was  shelled.  “The  bom¬ 
bardment  was  so  intense, 
they  could  not  go  outside  to 
use  a  stat  [satellite]  phone  or 
relieve  themselves,”  he  says. 

Editors  and  correspon¬ 
dents  also  point  to  extreme 
violence  and  anti-press  senti¬ 
ment  in  East  Timor,  Somalia. 

Sierra  Leone,  Colombia, 

Congo,  and  the  lands  of  the 
former  Yugoslavia  in  recent 
years. 

“Being  a  foreign  corre¬ 
spondent  is  more  dangerous  in 
the  past  10  years  than  the  pre¬ 
vious  10  years,”  says  Robert 
McCartney,  The  Washington 
Post's  foreign  editor.  “A  lot 
of  these  fights  involve  irregu¬ 
lar  groups  that  don’t  care 
about  offending  the  interna¬ 
tional  media.” 

McCartney  says  life  was  safer,  in  many 
ways,  when  he  covered  Central  America  in 
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the  1980s.  Although  vio¬ 
lence  erupted  day  and  night, 
less  of  it  was  directed  at  the 
press.  “A  Salvadoran  guer¬ 
rilla  knew  he  could  get  into 
trouble  for  harming  an 
American  journalist,  like¬ 
wise  the  Sandinistas  and 
Nicaraguan  [Contras],”  he 
says.  “That  is  less  true  in 
some  of  these  conflicts 
today.” 

John  Bussey,  foreign  edi¬ 
tor  for  The  Wall  Street 
Journal,  describes  a  1998 
incident  in  the  Congo  in 
which  reporter  Robert  Block 
had  to  be  escorted  out  of  the 
country  with  the  help  of  the 
U.S.  State  Department  after 
secret  police  began  follow¬ 
ing  him. 

“My  desire  is  to  make 
safety  the  highest  issue,”  Bussey  says.  “Some¬ 
times  you  have  to  be  selective.” 

—  Joe  Strupp 


www.editorandpublisher.com 


MARCH  13.  2000  EDITOR  &  PUBLISHER  31 


.  ■ 

A  pee 


may 

For  U.S.  newspaper  executives  in  the 
market  for  new  technology,  the 
spring  calendar  begins  April  3  with 
the  America  East  regional  confer¬ 
ence  and  trade  show  in  Hershey,  Pa. 
There  they  may  glimpse  some  fairly  significant 
advances  in  newspaper  technology  that  will  be 
unveiled  at  Drupa,  the  giant  worldwide  graphic 
arts  show  that  takes  place  every  four  or  five 
years  in  May  in  Diisseldorf,  Germany.  Some  of 
these  advances  will  come  stateside  in  June  for 
the  Newspaper  Association  of  America's 
(N.AA)  Nexpo  show  in  San  Francisco. 

This  year’s  technology  triple-header  will 
be  marked  by  three  distinct  trends  that  would 
have  seemed  far-fetched  only  10  years  ago: 
true  globalization  of  suppliers;  the  rapid  entry 
of  small-  and  midsize  European  companies 
into  the  U.S.  supply  marketplace;  and  a  move 
toward  systems  that  support  more  than  just 
the  printing  of  traditional  newspapers. 

It’s  a  good  time  for  those  now  shopping  to 
ask  exhibitors  about  technologies  that  will  soon 
be  available  in  prepress,  platemaking,  printing, 
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By  Jim  Rosenberg : 


Cascade  of  fiber¬ 
optic  cables  conveys 
ultraviolet  light  to  an 
exposure  bar  on 
Purup-Eskofot’s 
Dicon  prototype  for 
digitally  imaging 
conventional  plates. 
Violet  laser  diodes 
(inset  above)  will  be 
available  in  Krause’s 
internal-drum 
machines  and  in 
platesetters  from 
some  other 
suppliers. 
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and  packaging  systems.  And  what  will  be  avail¬ 
able  will  find  applications  in  newspapers  of  all 
sizes  —  the  good  stuff  isn’t  only  for  the  big 
boys  anymore.  Even  technologies  tuned  to 
commercial  printing  show  promise  for  future 
newspaper  production. 

As  the  spring  trade  shows  unveil  new  tech¬ 
nologies  for  a  new  century,  executives  at  most 
newspapers  and  most  of  their  suppliers  would 
probably  agree  with  Robert  A.  Brown,  who,  as 


the  year  began,  remarked.  “We  think  ink  on 
paper  is  in  for  a  fight.” 

No  prophet  of  print’s  impending  doom, 
Brown  is  president  of  Heidelberg  Web  Sys¬ 
tems,  the  largest  press  manufacturer  in  the 


world.  A  bit  more  than  a  year  ago,  Heidelberg 
—  a  division  of  a  company  that  supplies  the 
broadest  range  of  graphic  arts  equipment  and 
systems  —  committed  to  entering  the  market 
for  newspaper  presses.  Nevertheless,  on  a  press 
makers’  panel  at  the  NAA  SuperConference  in 
late  January,  Brown  said  he  doubted  that  the 
executives  around  him  represented  the  compe¬ 
tition  that  matters  most. 

Some  of  the  more  striking  changes  are  evi¬ 


dent  in  the  prepress  area,  where  systems  are 
being  designed  to  cross  from  one  media  form  to 
another.  For  prepress,  Adobe  Systems’  In- 
Design  and  InType  software,  working  with 
other  Adobe  products  to  support  other  vendors’ 


cross-media  platforms,  should  come  into  full 
bloom  this  year  as  major  components  of  pub¬ 
lishing  systems  for  newspapers  of  all  sizes. 

Among  systems  vendors  themselves,  small¬ 
er  European  companies  serving  generally 
small-  to  midsize  papers  bear  watching.  CCI 
isn’t  the  only  Scandinavian  and  Unisys  Italia 
the  only  Italian  making  marks  in  the  market. 

From  Sweden,  Wilkenson  Scoop  now  has 
several  U.S.  distributors  for  its  publishing  sys¬ 
tems,  and  Mactive’s  U.S.  com¬ 
pany  recently  sold  another  20 
AdBase  licenses  to  Herald-Sun 
Newspapers.  Durham,  N.C.  — 
one  of  several  customers  added 
last  year,  ranging  from  shopper 
and  paid-weekly  groups  to 
The  Orange  County  (Calif.) 
Register.  Denmark’s  SaxoTech 
signed  a  second  U.S.  customer,  Chesapeake 
Publishing,  for  a  50-seat  SaxoPress  editorial 
system  (including  browser-based  SaxoAny- 
Where  software)  to  produce  print  and  online 
editions  of  five  Maryland  titles  of  its  57  com- 


Knight  Bidder  will  use  Open  Pages’  ContentWare  to  manage 
editorial  content  and  permit  collaboration  among  its  new 
Internet  enterprise’s  33  Real  Cities  regional  Web  sites. 
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munity  newspapers  in  five  states.  Another 
midsize  European  company,  Tera  in  Milan, 
Italy,  has  now  set  up  shop  on  these  shores  after 
being  represented  for  several  years  by  others  in 
the  United  States,  where  it  now  counts  12  cus¬ 
tomers  of  its  GN3  editorial  system. 

Imported  or  homegrown,  systems  are 
evolving  toward  a  media-neutral  future,  where 
various  forms  of  content  (text,  still  images, 
animation,  full-motion  video,  sound)  are  man¬ 
aged  across  multiple  media  —  an  environment 
in  which  content  is  efficiently  “prepurposed” 
rather  than  repurposed,  in  Tera  CEO  Roberto 
Antoniotti’s  words.  Addressing  the  Super- 
Conference  earlier  this  year,  Antoniotti  didn’t 
limit  his  concerns  to  information  accessed  via 
desktop  Web  browsers.  He  outlined  the  poten¬ 
tial  of  the  wireless  application  protocol,  which 
in  Europe  created  an  outlet  for  wire  services 
working  with  mobile  phone  makers  and  for  at 
least  one  daily. 

System  Integrators  Inc.  CEO  Frank  Wash¬ 
ington  had  in  mind  the  same  time-consuming 
conversion  of  prepared-for-print  content  when 
he  warned  that  “the  ability  to  move  content 


seamlessly  among  various  media”  will  be 
“absolutely  critical.” 

Though  very  different  in  their  approaches, 
the  newest  systems  from  high-end  competitors 
SII  and  Atex  Media  Solutions  were  created  to 
eventually  serve  multiple  media.  The  Web  has 
been  a  principal  focus  for  Atex  since  last  sum¬ 
mer,  and  the  first  customer  for  SII’s  newest  edi¬ 
torial  system  is  the  online  arm  of  an  overseas 
cable  TV  company.  Long  serving  papers  in  all 
circulation  ranges,  CText  now  sees  a  large  por¬ 
tion  of  its  work  involved  in  larger  customers’ 
online  ventures. 

First  appearing  at  America  East  in  the  early 
1990s  as  American  Computer  Innovators  — 
with  fresh  ideas  for  dealing  with  with  Quark¬ 
XPress-paginated  zoned  sections  or  editions  — 
the  company  now  known  as  Open  Pages  Inc. 
has  designed  software  (compatible  with  famil¬ 
iar  text,  image,  and  design  applications)  to  han¬ 
dle  different  types  of  digital  assets  for  both  pint 
and  the  Web.  Last  month,  Knight  Ridder 
announced  it  will  use,  among  other  products. 
Open  Pages’  ContentWare  to  manage  editorial 
content  on  its  new  Internet  enterprise’s  33  Real 


Cities  regional  Web  hubs  and  permit  collabora¬ 
tion  among  all  sites. 

Common  among  most  cross-platform  sys¬ 
tems  is  use  of  extensible  markup  language, 
which  is  the  basislfor  media-neutral  standards 
for  the  exchange  of  news  and  advertising  copy. 

Another  content-exchange  standard  is 
emerging  from  a  different  sort  of  language.  De¬ 
rived  from  Adobe’s  PostScript  page  description 
and  serving  as  the  basis  for  some  work-flow 
systems,  the  Portable  Document  Format  (PDF) 
is  being  refined  for  moving  visual  information, 
particularly  distribution  of  ads. 

A  PDF-based  standard  is  important  to  all- 
digital  environments  because  it  allows  ads  — 
often  the  .sole  analog  holdout  —  to  enter  the 
work  flow  in  a  manageable  format,  completing 
pagination  and  helping  justify  and  achieve 
computer-to-plate  (CTP)  output.  At  the  same 
time,  that  environn^ient  —  all  digital  from  key¬ 
stroke  and  pixel  capture  to  dot  imaging  and 
inker  setting  —  has  no  need  of  paper  or  film  for 
production  purposes.  So  PDF  also  is  important 
for  reliable  generation  of  proofs  for  in-house 
page  production  and  remote  client  approval. 
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mentation  of  newspaper  CTP,  developments  at  image  sensitive  silver-based  plates  (which  the 

the  other  end  of  the  spectrum  have  attracted  at  company  says  will  likely  be  shown  at  Drupa  by 

least  as  much  attention  in  the  pa.st  year.  This  Agfa,  Fuji,  and  Mitsubishi),  and  simpler  optical 
spring,  some  companies  will  introduce  a  new  design  and  control.  Krause  will  offer  field 

class  of  blue-  or  violet-laser  plate  imagers.  retrofits  for  its  internal  drum  devices. 

Neither  some  imagesetters’  established  blue  Violet  diodes  are  not  promoted  for  use  with 
argon-ion  lasers  nor  the  costly  ultraviolet  conventional  ultraviolet-sensitive  offset  plates, 
machines  promoted  for  offset  last  year  and  still  But  another  German  developer,  basysF*rint,  will 

nshow  the  UV-Setter  (in¬ 
cluding  a  new  27-by-37- 
inch-format  version),  a 
plate  imager  it  designed  to 
do  just  that  —  so  far,  for 
commercial  applications. 
Denmark’s  Purup-Eskofot  has  been  at  work 
in  both  areas.  It  will  put  violet  diodes  into  its 
ImageMakers,  increasing  speed  in  the  versatile 
machines.  At  the  same  time,  it  will  show  a  pro¬ 
totype  called  Dicon,  which  pipes  light  from  a 
UV  lamp  through  fiber-optic  conduits  and 
light-switch  arrays  to  expose  up  to  a  44-by-32- 
inch  maximum  image  area  at  2450  or  1270  dpi 
—  on  conventional  offset  plates.  The  optional 
lower  resolution  and  high  speed  (80  seconds 


The  picture  for  CTP  itself  is  changing,  with 
imaging  industry  mainstays  such  as  Autologic 
and  ECRM  coming  on  strong,  new  technolo¬ 
gies  poised  to  prod  lower  pricing  and  greater 
productivity,  and  more  papers  —  from  small 
community  dailies  to  major  metros  —  convert¬ 
ing  to  direct  platemaking.  (While  four  dailies  in 
four  nearby  states  have  purchased  platemakers 
from  four  manufacturers.  America  HB|||[| 
East  attendees  have  only  to  make  a  H||H 
relatively  short  drive  across  the  Sus- 
quehanna  River  and  south  to  see  an 
imager  outputting  polyester  plates  at  HUH 
the  Gettysburg  [Pa.]  Times.) 

Emerging  digital  platesetting  technologies 
are  in  infrared  and  ultraviolet  exposure.  Kodak 
Polychrome  is  expected  to  show  at  Drupa  a 
thermal  plate  suitable  for  newspaper  produc¬ 
tion  —  quick  imaging  at  relatively  low  resolu¬ 
tion  for  long  runs  —  on  a  thermal  platesetter 
using  its  Versitec  technology. 

While  thermal  platesetting  (preferably  with¬ 
out  processing  or  baking)  was  sought  for  sever¬ 
al  years  as  a  daylight-safe,  superior  imple- 


in  testing  for  tlexo,  new  violet  laser  offerings 
exploit  the  recent  availability  of  diodes  devel¬ 
oped  for  other  products. 

Violet’s  short  wavelength  is  one  advantage, 
permitting  a  smaller,  faster-spinning  mirror  in 
an  imager  and  a  yellow-lit  plateroom.  Already 
affordable,  the  diodes’  price  is  expected  to  fall 
further.  German  manufacturer  Krause  Bia- 
gosch  claims  a  long  service  life  for  the  diodes, 
which  require  comparatively  little  power  to 


^ADdJ  Web  Press  Corporation  Introduces 


THE  QUAD-STACK  4-^4  COLOR  PRINTING  UNIT 


GENERAL  DESCRIPTION 

The  CHIAO-STACK  is  a  tow  pfotile,  single  width,  single 
circumference  modulor  constnxded,  weboffset  printing  unit  with 
0  vertical  web  lead.  It  is  designed  typically  for  newspapers, 
magazines,  brochures,  books  and  other  commercial  printing  on 
uncoated  stock.  The  QUAOSTrACK  is  very  compoct  and  versatile. 
It  produces  quality  printing,  very  tow  waste  and  is  simple  to  operate. 
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^  ATTACHABU  TO  MOST  22  5/4- (STBmmNOMINM) 
SmOU  WIDTH  ONE  AROUfWPRiNT^  PRESSES 

OK  RATH  HELICAL  CUT  GEAR  TRAM 
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The  NP-99  is  s  0®®  1  . 

nopackblanketdesigned  ^ 

for  use  on  all  newspaper  1 

resses,  especially  older 

vintage  Goss  Metros, 

Metroliners,  Urbanites  ^ 

and  Community  presses  ^ 

where  controlled  feed 
is  required.  This  no  ||P 

pack  blanket  with  its  1 

revolutionary  new 

compressible  layer  will 

compensate  for  blanket 
overfeeds.  It  features  1 

excellent  release  char¬ 
acteristics  and  provides  L 

unmatched  durability 
for  long  runs  between 

blanket  changes.  It  features 
a  uniform  unique  construc¬ 
tion,  with  a  closed  microcell 

compressible  layer,  as  well 

as  a  high  tensile,  smash 

rpsistant  backing. 


Features  &  Benefits. 

■  Consistent  gauge  control 

■  Ground  Surface  for 
Optimum  Ink  Transfer 

■  Excellent  solid  coverage/ 

dot  reproduction 

■  No  Overfeed 

IB  Smash  resistant/ 

High  tensile  backing 

a  Easy  installation  and 
wash-up  (100%  clean 

B  Longer  blanket  life 

Consistent,  SuperiOT 
QuaUty  Guaranteed 

Call  800-446-8240 

For  A  No  Obligation 

Trial  Offer. 

Fax:  757-486-5689 
E-Mail:  gd@d-y-c.com 

Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd. 

Teaneck,  NJ  07666 


!  DYC  Supply  Co. 


Please  visit  our  Booth  #85 
at  America  East 


r/WiERICAEAST 


for  a  32-inch-wide  plate),  it  says,  should  make 
Dicon  attractive  to  newspapers. 

Purup-Eskofot  also  will  offer  the  Image- 
Maker  with  a  green  laser,  an  electronically  and 
mechanically  faster  model  of  its  green-la.ser 
DMX  platesetter.  It  also  will  show  a  new  DPX 
polyester-plate  imager. 

Press  makers  plan  to  show  achievements  on 
several  fronts.  Kodak  Polychrome  Graphics’ 
thermal  plate  for  waterless  offset  and  US  Ink’s 
formula  for  the  same  process  may  be  of  inter¬ 
est  in  view  of  Kdnig  &  Bauer  AG’s  Drupa 
introduction  of  a  waterless  newspaper  press. 

Already  offering  the  highly  automated, 
waterless-offset  Karat  74  digital  press  for  com¬ 
mercial  work,  KBA  will  show  the  prototype  of 
its  shaftless,  keyless,  waterless,  offset  newspa¬ 
per  press,  to  be  available  in  2002,  when,  it  says, 
plates  and  inks  “have  been  optimized.”  Rising 
only  1 1  feet  (a  second  full-color  tower  can  be 
stacked  atop),  the  four-high,  80.000-copy-per- 
hour  Cortina  was  designed  to  minimize  fan¬ 
out.  facilitate  handling,  and  fit  into  press  halls 
with  limited  headroom.  An  optional  imprinter 
for  full-color,  on-the-fly  plate  changes  will  sup¬ 
port  split  editions  and  product  targeting. 

Relying  on  keyless  inking  driven  by  pre¬ 


pursuing  for  its  Adopt  press.  At  Drupa.  Hint 
Ink  will  run  a  single-fluid  black  ink  on  an  as- 
yet-unidentified  press.  A  spokesman  for  Flint 
said  the  press  will  not  be  the  Adopt  machine. 

German  press  maker  MAN  Roland  will 
unveil  a  re-imageable  plateless  press  represent¬ 
ing  the  latest  stage  of  its  Dico  technology  as  a 
platform  for  building  new  presses  for  all  print¬ 
ing  markets.  MAN  will  share  printing  and  pub¬ 
lishing  solutions  with  60  other  vendors  in 
Drupa’s  Print  City  —  covering  all  processes 
and  work  flows,  from  papermaking  to  post¬ 
press.  Using  Agfa  work-flow  software,  it  will 
print  a  show  daily  on  its  new  Regioman,  a  four- 
page-across  (double-wide)  by  one-plate-around 
press  for  straight-only  production  at  two- 
around  speeds  using  half  the  plates  of  a  two- 
around  press  running  straight.  Another  4-by- 1 
straight-only  press,  employing  different  design 
elements,  also  will  print  a  show  daily  when 
Heidelberg  runs  its  first  Mainstream  80. 

Both  presses  will  ship  to  European  cus¬ 
tomers  after  Drupa.  Goss  Executive  Vice 
President  Richard  J.  Sutis  pointed  out  that  its 
candidate  for  a  4-by-l  design,  the  50-inch 
Uniliner,  also  will  be  in  production  in  Germany 
—  at  its  first  customer  site,  near  Leipzig.  KBA 


Purup-Eskofot  will  offer  violet  diodes  in  its  ImageMakers  and 
show  a  prototype  digital  platesetter  with  UV  illumination, 
capable  of  exposing  conventional  offset  plates. 


press  parameters  rather  than  staff  skill.  Cortina 
is  promoted  as  a  “tool  for  distribute-then-print 
scenarios”  that  improves  print  quality  while 
reducing  waste,  owing  to  the  absence  of  water. 
Shaftless  drives  for  each  cylinder  and  inking 
unit,  says  KBA,  support  “installation  of  com- 
puter-to-press  systems  at  a  later  date.” 

Heidelberg’s  work  with  waterless  sheetfed 
printing  goes  back  at  least  to  the  early  1990s. 
and  MAN  Roland,  according  to  Executive  Vice 
President  Peter  Kuisle,  has  a  couple  of  water¬ 
less  commercial  presses  running  in  Europe. 
But  while  Kuisle  pointed  to  economic  and 
operating  obstacles  (plate  costs,  required  cool¬ 
ing,  linting  problems  with  newsprint)  to  water¬ 
less  application  to  newspaper  printing,  Heidel¬ 
berg’s  Brown  said  the  linting,  at  least,  can  be 
handled  by  a  web  cleaner. 

An  alternative  to  nonlitho  (waterless)  offset 
is  the  single-fluid  lithography  (water  and  ink 
together)  that  Goss  Graphic  Systems  has  been 


also  has  said  that  its  recently  announced  Prisma 
press  could  be  built  for  straight-only  runs. 

And  with  straight  runs  long  the  norm  in 
Japan.  TKS  is  at  work  on  a  4-by- 1 ,  said  its  U.S. 
sales  director,  Mike  Shafer.  TKS  will  thus  join 
Heidelberg  and  MAN  in  committing  to  the 
straight-only  market.  Goss  and  KBA  are 
exploring  the  design  for  their  Uniliner  and 
Prisma  presses,  respectively. 

There  is  growing  interest  in  straight-only  in 
the  U.S.  market.  Still,  even  press  makers’  exec¬ 
utives  agree  such  machines  are  not  for  every¬ 
one,  particularly  for  very  small  papers  with  sin¬ 
gle-wide  operations  or  many  large  metros.  In 
January,  Gannett  Co.  Inc.  Newspaper  Division 
President  Gary  L.  Watson  questioned  the  “flex¬ 
ibility”  of  a  press  that  forecloses  the  possibili¬ 
ty  of  collect  runs. 

Calling  straight-only  presses  “an  interest¬ 
ing  concept  [with]  some  application  ...  in  a 
lot  of  newspapers,”  Robert  W.  Pierce,  produc¬ 


tion  director  at  The  Flint  (Mich.)  Journal, 
traced  their  justification  to  page  counts  that 
declined  as  more  advertising  converted  from 
run-of-press  to  inserts,  leading  even  big 
papers  printed  on  double-side  presses  to  be 
produced  in  straight  runs. 

“This  is  a  press  that  basically  mimics  what 
has  become  the  need.”  said  Pierce,  “with  the 
resulting  advantages  of  one-around  printing  — 
tighter  color  registration,  [fewer]  plates,  faster 
speeds  compared  with  collect.” 

At  the  same  time.  Pierce  had  reservations 
about  the  potential  for  straight-only  presses  to 
help  drive  adoption  of  CTP  by  lowering  the 
number  of  —  and  therefore  the  total  cost  for  — 
CTP’s  premium-priced  laser  plates.  “1  think  . . . 
CTP  stands  on  its  own.”  he  said.  “The  plate  cost 
will  become  less  of  an  issue  if,  as  predicted,  the 
price  continues  to  go  down.” 

Once  in  live  production,  said  MAN’s 
Kuisle,  straight-only  presses  will  generate 
more  interest  in  all  but  traditionally  collect 
markets.  Brown  said  Heidelberg  projects  that 
approximately  25%  (in  dollar  volume)  of  the 
16-page  (double-wide  and  two-around)  news¬ 
paper  press  market  through  early  or  mid-2()01 
will  be  “very  likely  fits  for  that  technology.” 

The  choice  of  makers  and 
models  of  single-wide  semi¬ 
commercial  presses  continues 
to  increase,  as  two  earlier-an¬ 
nounced  presses  appear  at 
Drupa:  the  one-around  KBA 
Continent  and  the  ColorTop 
30(X)  (with  2:5:5  jaw  folder 
and  split-arm  reels)  from  Japan’s  TKS.  The 
remaining  European  press  maker,  Swit¬ 
zerland’s  Wifag,  remains  mum  not  only  on  its 
plans  for  Drupa,  but  also  on  the  identity  of  its 
third  U.S.  customer. 

For  newspaper  post-press,  Heidelberg  will 
show  its  expandable  Atlas  NPl  280  for  inserting 
or  collating,  with  servo  motors  to  turn  on  and 
off  hoppers  for  microzoning  (from  shopper 
jacket  to  a  metro  paper).  In  a  new  approach, 
according  to  Sales  Vice  President  Doug  Gib¬ 
son,  it  can  decouple  the  gripper  from  the  chain 
drive  for  assembling  different  packages  with 
different  inserts  without  stopping  the  line.  The 
NPl 280  is  expected  to  be  available  by  May. 

There  is  one  other  trend  that  is  becoming 
evident:  shaftless  design,  from  the  press 
straight  through  the  mail  room.  Look  for 
changes  in  the  way  that  shaftless  machines  in 
both  areas  are  driven.  All  in  all,  spring  is  a  good 
time  to  shop.  ■ 
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Closer  to 
the  reader 
And  faster 


Thanks  to  the  flying  PCU+  page  and  page  count  change 
during  production  runs,  WIFAG's  OF  370  and  OF  470  web 
presses  deliver  more  regionaiized  editions  and  more 
muiticoior  iast-minute  news  to  your  readers  and 
advertising  customers.  And  they  do  it  faster.  The  newspaper  is 


a  medium  of  the  future  -  provided  it  is  customized  and  reader-friendly. 
In  other  words:  maximum  reader  closeness  with  regionalized  news, 
individualized  color  imposition  and  page  count  flexibility.  Can  you 


expect  all  this  without  any  tradeoffs  in  terms  of  production  time  and 
late-breaking  news?  Yes  you  can!  This  has  been  the  case  since  early 
1997  when  a  WIFAG  OF  370  PCU  +  press  went  on-line  at  Midi  Libre  in 
Montpellier.  All  editions  with  varying  page  counts  and  different 


color  ads  are  printed  in  a  single  pass  there,  without  stopping  the 
press.  This  not  only  saves  time  but  can  also  cut  waste  dramatically.  Ask 


for  our  documentation. 


WIFAG  PRESS  COMPANY,  640  Gunby  Road,  Mariena,  GA  30067 
Contact:  Joe  Ondras,  Phone  770-850  8511  -  Fax  770-850  8550  -  www.wifag.com 
WIFAG  AG,  3001  Bern  (Switzerland)  -  Phone  -t-41-31-339  33  33  -  Fax  -<-41-31-339  36  66 


on  .the  .supply. side 


Prepress 

Gannett  Media  Technologies  Interna¬ 
tional.  Cincinnati,  installed  its  Celebro.com 
Real  Estate  software  at  10  dailies:  The  Sun 
Ne^'s,  Myrtle  Beach,  S.C.,  The  (Nashville)  Ten¬ 
nessean,  the  Montgomery  (Ala.)  Advertiser, 
and.  in  New  Jersey,  the  Ashury  Park  Press, 
Neptune.  The  Courier-News,  Bridgewater,  the 
Courier-Post,  Cherry  Hill,  the  Home  News 
Tribune,  East  Brunswick,  the  Daily  Record, 
Parsippany,  the  Ocean  County  Ohsers  er,  Toms 
River,  and  The  Daily  Journal,  Vineland.  The 
Internet-based  product  automates  print, 
Internet,  and  voice  advertising  prtxiuction.  The 
database-driven  prcxiuct  streamlines  prtxluction 
by  enabling  real-estate  clients  to  capture  their 
inventories,  ad  data,  and  photos  in  one  system 
for  subsequent  use  in  audio,  video,  and  print 
forms.  Finished  print  ads  are  electronically  sub¬ 
mitted  for  publication. 

Celebro  CityServer.  software  for  creating 
searchable  Web-based  city  guides  from  news¬ 
paper  content  and  managing  content  How  from 
Web  pages  into  print,  was  added  in  seven  mar¬ 
kets:  the  Courier-Post,  Cherry  Hill,  N.J.,  The 
Des  Moines  (Iowa)  Register,  El  Paso  (Texas) 
Times,  The  Courier-Journal,  Louisville.  Ky., 
Montgomery  (Ala.)  Advertiser.  The  News 
Journal,  Wilmington,  Del.,  and  The  Cincinnati 
Enquirer.  In  CityServer  automotive  and  real- 
estate  modules,  the  same  Web-to-print  applica¬ 
tion  provides  a  gateway  for  moving  oiiline 
content  to  create  display  ads  and  single-adver¬ 
tiser  inserts. 

alfa  Media  Partner  GmbH.  Rodgau. 
Gennany,  was  awarded  the  ambitious  ad  sys¬ 
tem  project  attempted  before  by  other  vendors 
at  the  Essen-based  WAZ  newspaper  group. 
Four  production  locations  will  run  database  and 
alfa  ad  application  servers;  lcx;al  offices  will 
mn  application  servers  only.  The  system  will 
cover  ad  capture,  ad  makeup,  pagination,  pro¬ 
duction  planning,  and  control,  as  well  as  links 
to  desktop  publishing  and  business  systems. 

Earlier,  in  its  home  market,  alfa  sold  to 
Schwetzinger  Verlagsdruckerei  a  complete  ad 
system  (AS  plus  with  pagination.  Connect,  and 
PressXTension  for  integrating  desktop-publish¬ 
ing  products,  and  Mosaic  image-management, 
AM  ad  management  with  direct-mail  function, 
VM  distribution  management  for  sales,  and 
various  Casymir  business  and  accounting  mod¬ 
ules)  and  to  Axel  Springer  Verlag  a  500-user 
Page  One  classified  ad  production  system  for 
its  dailies  in  Liibeck  (integrated  with  a  VI&VA 
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ad-management  system)  and  in  Berlin  and 
Hamburg  (with  SAP’s  IS-M/AM  media  asset 
management). 

Output 

Autologic  Information  International, 

Thousand  Oaks,  Calif.,  sold  imagesetters  to:  El 
D(a,  San  Jose,  Puerto  Rico  (APS  3850  Wide 
with  image  controller);  The  Charlotte  (N.C.) 
Ohserx’er  (APS  Grafix  RIP,  3850);  the  Mobile 
(Ala.)  Register  (3850  Wide,  APS  Scan  2636 
scanner);  and  Spanish  and  Dutch  publishers 
(Grafix  RlPs,  3850  Turbo  imagers). 

Other  sales  included  an  APSCOM  document 
distribution  system,  with  APS  Scan  TX3050 
scanner  and  APS  color  registration  software, 
32-port  imager  hub,  and  two  Grafix  RlPs.  to  the 
Chicago  Tribune',  3750/2  scanner  with  color 
registration  software  to  The  Sun  Herald,  Biloxi, 
Miss.;  an  Ad  Manager  system  to  the  Daytona 
Beach  (Fla.)  News-Journal',  and  Output 
Manager  to  Sweden’s  Gdteborg.s-Posten. 

All  also  reported  the  first  of  several  group 
platesetter  installations  at  Kreiszeitung,  Syke, 
Germany  (APS  3850CTP,  385()CTP  Wide),  the 
fourth  3850CTP  for  German  newspaper  pub¬ 
lisher  M.  Dumont  Schauberg  (the  machine’s 
first  customer),  a  3850CTP  upgrade  for  MDA 
partner  Weiss  Druck,  near  Cologne,  and  instal¬ 
lation  of  two  385()CTPs  (running  Western 
Lithotech  LY5  plates  into  Glunz  &  Jensen 
online  processors)  and  Platertxim  Manager 
software  at  Zcra  Hora,  Porto  Alegre,  Brazil  (a 
big,  colorful,  high-circulation,  daily  tabloid), 
and  another  platesetter  at  its  sister  paper  in 
Cruz  Alta. 

Pressroom 

MAN  Roland.  Augsburg,  Germany,  installed 
two  shaftless  Colorman  press  lines  at  Brazil’s  O 
Estado  de  Sdo  Paulo  on  an  existing  steel  sub¬ 
structure  built  for  other  presses.  Each  line  con¬ 
sists  of  six  eight-couple  towers  (stacked  H-type 
units),  seven  twin-ann  CD- 1 3  reelstands,  a  dou¬ 
ble  folder  (160-page  2:3  dmm  and  80-page  2:3:3 
pin-type  Jaw)  and  Pecom  controls  (four  control 
consoles,  production  planning  and  presetting, 
integrated  ink  feed,  and  color  register  control). 
The  capacity  allows  four-color  printing  on  every 
page  at  a  maximum  of  75,{XX)  copies  per  hour. 
The  same  pressroom  prints  the  Jomal  da  Tarde. 
The  installation  also  features  MAN’s  Auroload 
for  handling  newsprint  rolls,  Tecosys  at  the 
infeed  unit  to  regulate  web  tension,  and  a  web¬ 
bing-up  device  on  each  press  to  thread  the  web 
through  to  the  folder  superstructure. 


Post-press 

Ferag  AG,  Hinwil,  Switzerland,  will  install 
four  paced-copy  conveyor  lines,  each  with  one 
QuattroPack  compensating  stacker,  at  O 
Estado  de  Sdo  Paulo  to  process  copies  from 
the  double  folder  deliveries  on  two  new  offset 
presses  (see 
preceding 
entry). 

The  con¬ 
veyors  must 
carry'  copies 
to  mail- 
room  equip¬ 
ment  more 
than  28  feet 
above  the 
deliveries 
before  the 
Q  u  a  1 1  ro - 
Packs  can 
take  up  and  align  the  products  to  form  the  sep¬ 
arate  layers  that  are  lowered  into  stacking 
chambers. 

Business  systems 

Cognos  Inc..  Ottawa,  Ontario,  sold  a  Web- 
based  enterprise  reporting  solution  to  Florida’s 
Orlando  Sentinel  Communications  for  man¬ 
agers  to  track  and  analyze  business  perfor¬ 
mance.  In  addition  to  putting  out  The  Orlando 
Sentinel,  the  Tribune  Co.  unit  prints  niche  pub¬ 
lications.  operates  Internet  sites,  and  partners 
with  Time  Warner  Communications  in  a  24- 
hour  news  channel. 

With  no  information  technology  staff  in¬ 
volvement.  everyone  from  the  president  to  sales 
and  distribution  personnel  has  intranet  access  to 
timely,  accurate  information  about  newspaper 
sales  and  distribution  and  marketing  profiles  of 
readers  for  creation  and  distribution  of  reports. 
The  direct-marketing  division  started  using 
Cognos  to  provide  reports  to  customers. 
Cognos  tools  reduced  decision-making  time 
and  boosted  “confidence  in  the  information 
used  to  make  those  decisions.’’  said  Marketing 
Information  Manager  Chuck  Farraj. 

Besides  status  and  ad  hoc  repoits.the  prod¬ 
uct’s  capabilities  include  multidimensional 
online  analytical  processing.  Users  can  view 
summary  information  or  dig  into  details  below 
surface  figures  to  determine  what  drives  busi¬ 
ness.  Sentinel  Communications  analyzes  infor¬ 
mation  such  as  customer  satisfaction,  newspa¬ 
per  and  ad  sales,  and  customer-service  mea¬ 
surements  with  Cognos. 
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Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 

Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 


The  Dynaric  Facts  Are:  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 

rT*"  I . .  speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 

_ nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 

competitive  equipment  than  the  rest  of  the  competition  combined. 


Call  a  Dynaric,  Inc.  representative  today  at 
1-800-526-0827  to  begin  to  experience 
'  the  Dynaric  advantage. 


Please  visit  our  Booth  #85  at  America  East 
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Phone 
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Exhibitor/Contact 

Phone 
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A-American  Press  Parts,  Tom  Sweeney 

815-965-0882 

102 

Dauphin  Graphic  Machines  Inc.,  David  Moreland 

717-362-3243 

70 

ABB  Automation  Inc.,  John  Jellovitz 

414-785-8361 

19 

Day  International,  Inc.,  Julio  E.  Vela 

800-877-8187 

80 

Accu  Weather,  Inc.,  Jennifer  Hepner 

814-235-8600 

146 

DENEX  Inc.,  Gary  Carroll 

412-369-3590 

84 

ACI-Open  Pages,  Christopher  Prinos 

800-367-9509 

52 

Digital  Data  Publishing,  Javier  Semerene 

954-349-5400 

13 

Ad  America,  Dan  Connors 

760-746-1171 

179 

Digital  Technology,  Stephanie  Killpack 

801-853-5000 

82 

AdOut/AAPS,  Robert  Jennings 

818-780-4700 

113, 114 

Dimensional  Insight,  Inc.,  Tiffany  Lyons 

781-229-9111 

91 

Advance  Graphics  Equipment,  Bill  Stober 

717-292-9183 

18 

The  Douthitt  Corp.,  Mark  Froelich 

313-259-1565 

4 

Advanced  Publishing  Technology,  David  Kraai 

818-557-3035 

37 

Dynalith,  Lila  Simmons 

410-822-4400 

36 

Advanced  Technical  Solutions,  Inc.,  Laina  Larabee 

978-657-6500 

57 

Dynaric,  Inc.,  Tom  Wojcik 

201-692-7700 

85 

Advanced  Telecom  Services,  Jessica  Blassi 

610-995-7758 

148 

EAM-Mosca  Corp.,  Palema  S.  Kuzmak 

570-459-3426 

75 

ALTA  Graphics,  Inc.,  Robert  Taber 

770-552-1528 

78 

Editor  &  Publisher,  Dennis  O’Neill 

212-675-4380 

101 

American  Profile,  Leslie  T.  Reagan 

615-843-6011 

74 

EDIWISE,  Jeff  Low 

905-855-7852 

9 

American  Roller  Co.,  Susan  Baines 

847-295-6750 

21 

Empire  Business  Forms,  Mike  Rice 

914-471-5666 

12 

Atex  Media  Solutions,  Amber  Schaeffer 

781-276-1327 

56 

Epigraphic  Software  Inc.,  Bob  Gorski 

708-449-0740 

145 

The  Austin  Co.,  Joan  Krause 

216-382-6600 

65 

Ferag,  Inc.,  Walter  Wild 

215-788-0892 

81 

Autologic  Information  International.,  Cheri  Phillips 

805-376-5113 

40 

Freedom  System  Integrators,  Inc.,  Nick  Koriakin 

316-722-8100 

54 

B-Linked,  Inc.,  Todd  Melet 

800-254-6533 

119 

FT  &  A  Inc.,  James  Torregiani 

203-222-0496 

62 

Baldwin  Graphic  Systems/Enkel  Corp.,  Neil  Kurkjy 

203-925-1100 

104 

Fujifilm,  Jack  Etzion 

203-744-8166 

38 

Baseview  Products,  Inc.,  Steve  Trombino 

734-662-5800 

51 

G.E.  Richards,  Jeffrey  Wagner 

800-233-0410 

26 

Baumer  Electric,  Ltd.,  Paula  Hilliard 

860-621-2121 

29 

Gammerler  Corp.,  Leslie  Figler 

630-539-4356 

27 

Brainworks  Corp.,  Barbara  Lampasona 

516-563-5000 

49 

Geac  Publishing  Systems,  Nancy  Bull 

813-872-9990 

7,  8 

Brodie  System,  Inc.,  Thomas  W.  Nielsen 

908-862-8620 

110 

GMA/Muller  Martini,  Carl  Bahn 

610-694-9494 

73 

Burt  Technologies,  Larry  L.  Frakes 

303-674-3232 

79 

Go  Plastics,  Ron  Faithfull 

519-894-9498 

136 

CAE  Alpheus,  Ken  Lay 

909-481-6444 

11 

Goss  Graphic  Systems,  Inc.,  John  Collins 

630-850-6045 

24 

Cannon  Equipment,  Pat  Geraghty 

651-322-6300 

20 

Graphic  Enterprises,  Inc.,  Rosanne  Dressel 

330-494-9694 

61 

CNI  Corp.,  Dave  Farrell 

617-244-5546 

64 

GraphX,  Inc.,  Doug  Turner 

610-250-9000 

147 

Controls  Group,  Inc.,  Darrell  Hinson 

815-227-0027 

76 

Harris  Publishing  Systems  Corp.,  Jennifer  Fitch 

407-242-5445 

45 

CText,  Inc.,  William  Clark 

734-677-4700 

138 

Heidelberg  Web  Systems,  Timothy  L.  Klee 

603-749-6600 

182 

Data  Sciences,  Inc.,  Dan  Martini 

301-957-0100 

48 

Honeywell-Measurex,  Inc.,  Jan  Gribowicz 

412-835-0842 

83 
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ICANON  Associates,  Inc.,  Mike  Hanson 

215-653-0754 

1 

Ovalstrapping,  Inc.,  Alethea  Wofford 

256-845-1914 

93 

IGS  Knives,  Inc.,  David  R.  Herrick 

717-244-6753 

23 

PenTeleOata,  Joel  Lipperini 

800-281  3564 

139 

InflNet,  Morgan  Wells 

757-624-2295 

141 

Photo  Systems,  Inc.,  Nikki  Faust 

800-521-4042 

112 

Informatel,  Inc.,  Vincent  Oe  Garie 

450-975-9000 

68 

Plant  Integration  Associates,  Inc.,  Rich  Esposito 

914-939-1355 

180, 181 

Inland  Newspaper  Machinery  Corp.,  Ttavis  Ferguson 

913-492-9050 

103 

Pongrass  Newspaper  Systems,  Shelley  Hando 

61-2-9369-3111 

15 

10  Intelligence  Systems,  Inc.,  David  Elchner 

717-399-8317 

133 

PowerAdz.com,  Victoria  Weidman 

518-286-2200 

66 

Jardis  Industries,  Inc.,  Clifford  Bassett 

630-860-5959 

31 

PrePress  Solutions,  Inc.,  John  Schroeder 

321-253  2896 

111 

Jomac,  Inc.,  Jack  Maltby 

215-343-0800 

95 

Publishing  Business  Systems,  Inc.  Carol  Partington 

847-381-9950 

5 

K  &  F  Printing  Systems  International,  Jim  Choyinski 

219-272-9950 

34 

Publishing  Connections,  Inc.,  Susan  Field 

301-951-1014 

142 

K&M  Newspaper  Services,  Inc.,  Robert  Lumino 

800-828-0242 

90 

PulsePoll.com,  Brian  Napp 

503-781-6873 

118 

Kansa  Corp.,  Jesse  Miser 

316-343-6700 

59 

Quipp,  Inc.,  John  F.  Green 

305-623-8700 

87 

KBA  North  America,  Inc.,  Erin  Downey 

717-755-1071 

69 

Reed  Brennan  Media  Associates,  Tim  Brennan 

407-834-7300 

6 

The  Kennedy  Group,  Renee  Heinie 

440-951-7660 

77 

Remit  Corp.,  Daniel  Bangs 

570-387-6470 

3 

Konica  Graphic  Imaging  USA,  Inc.,  Ron  Forzani 

732-303-0328 

2 

Rieger  ink  Co.,  Carl  Poehler 

717-399-7210 

129 

Lockwood  Greene,  Joseph  Collins 

212-545-6308 

124 

Rochester  Institute  of  Technology/SPMS,  John  Eldridge  716-475-2880 

108 

Machine  Design  Service,  Inc.,  Greg  Greenan 

303-853-8500 

32 

Samuel  Strapping  Systems,  Michael  K.  Helton 

708-482-9500 

86 

Mactive,  Inc.,  Lynn  Yawn 

407-254-5559 

47 

SAXoTECH,  Inc.,  Patricia  Cooney 

301-294-0805 

63 

MAN  Roland,  Brigit  Backofen-Rothacker 

630-920-3600 

71 

The  Software  Construction  Co.,  Richard  Marucci 

770-457-7661 

16 

Managing  Editor,  Inc.,  Susan  Paprcka 

215-886-5662 

60 

Software  Consulting  Services,  Katherine  Fik 

610-837-8484 

50 

Marketing  Solutions  Group,  Monica  Benedict 

918-971-1788 

105 

Stauffer  Media  Systems,  Keith  Wood 

785-295-1148 

144 

Media  Bridge,  Jan  Pickering 

978-795-7000 

53 

Sterling  Packaging  Systems,  Tammy  Hansen 

305-451-4229 

28 

MediaStream,  Inc.,  Linda  O'Loughlin 

215-239-4481 

14 

System  Integrators,  Inc.,  Diane  Cheshire 

916-929-9481 

67 

MGI  International,  Inc.,  Arthur  H.  Hamlin 

301-881-4242 

33 

Tech-Energy  Co.,  Rachel  Bell 

210-658-0614 

122 

Miles  33  International,  Ray  Mancini 

203-656-1800 

46 

Thomson  Interactive  Media,  Eduardo  Kim 

203-425  1277 

134 

Miller/Bevco,  Brooks  Miller 

816-561-1200 

123 

Tingue,  Brown  &  Co.,  James  R.  Hopkins 

201-796-5233 

35 

MJ  Systems,  Inc.,  Cass  Cannon 

804-977-2732 

135 

Tobias  Associates,  Inc.,  Kevin  Kelly 

215-322-1500 

94 

Monotype  Systems  Inc.,  Keith  Roeske 

847-427-8800 

55 

Total  Mailroom  Support,  Inc.,  Wayne  Anderson 

440-239-9000 

89 

Morcor  Solutions,  Inc.,  Kenn  Morrison 

613-354-2912 

115, 116 

Tti-State  Mailing  Equipment,  Barry  Raifaisen 

914-668-8119 

22 

MSSI  (Micro  Systems  Specialists,  Inc.),  Suzanne  Murphy  914-677-6150 

44 

U.M.I.,  Robert  MacKenzie 

561-340-1666 

43 

Multi-Ad  Services,  Inc.,  Jill  Addy 

309-690-5350 

42 

Unisys,  Suzanne  dePorry 

215-986-4080 

41 

NAPP  Systems,  Inc.,  Thomas  D.  Moore 

800-854-2860 

107 

Valley  Remanufacturing  Co.,  Bruce  L.  Seidel 

610-820-9669 

17 

NENSCO,  Katherine  D'Donnell 

508-865-0800 

72 

Vision  Data  Equipment  Corp.,  Thomas  Dempsey 

518-434-2193 

58 

New  Horizons  Team,  Ed  Costick 

570-628-6076 

140 

Web  Press  Corp.,  Charles  A.  Gath 

253-395-3343 

92 

Newspaper  Association  of  America,  Susan  Taylor 

703-902-1645 

117 

West  Virginia  Institute  of  Technology,  Bill  Arnold 

304-442-3092 

106 

NEWSTEC,  Inc.,  Terry  Connors 

508-850-7945 

25 

Western  Lithotech,  Keith  E.  Walker 

800-325-3310 

30 

Nova  Publishing/Group  West,  Jan  R.  McDonald 

530-887-1795 

125 

WIFAG  Press  Co.,  Joseph  Ondras 

770-850-8511 

88 

NTI  Newspaper  Technologies,  Inc.,  Karla  A.  MacNeil 

403-234-0230 

39 

Xante  Corp.,  Bobbie  Grogan 

334-473-6502 

10 

Ourhometown.com,  Stephen  C.  Larson 

315-462-7013 

132 

This  list  reflects  all  exhibitors  as  of  March  9. 
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Arizona 

Cathy  Davis  to  president  and  CEO  of 
Tucson  Newspapers  from  executive  vice  presi¬ 
dent  of  The  Arizona  Republic  in  Phoenix,  as  of 
April  3.  She  succeeds  Lawrence  Aldrich,  who 
resigned  to  form  his  own  company. 

James  A.  Diaz  to  senior  vice  president  of 
advertising  and  marketing  at  The  Arizona 
Republic  in  Phoenix  from  vice  president  of 
marketing. 

Arkansas 

Tom  McDonald  to  editor  of  the  daily  Pine 
Bluff  Commercial  from  city  editor  of  the  daily 
Log  Cabin  Democrat  in  Conway.  He  succeeds 
Byron  Tate,  now  executive  editor  of  the 
Southwest  Times  Record  in  Fort  Smith. 

California 

Anthony  Marquez  to  assistant  chief  of 
bureau  for  The  Associated  Press  in  Northern 
California  and  northern  Nevada  from  Bay  Area 
editor  of  the  San  Jose  Mercury  News.  Marquez, 
who  will  be  based  in  San  Francisco,  succeeds 
Melissa  Jordan,  now  assistant  business  editor 
for  the  San  Jose  Mercury  News. 

Michael  Warren  to  news  editor  for  The 
Associated  Press  Northern  California  bureau 
from  supervisor  for  the  AP  in  San  Francisco. 
Warren,  who  will  be  based  in  San  Francisco, 
succeeds  Noel  Wilson,  now  with  CNET. 


Linda  Bilheimer  to  publisher  of  the  weekly 
La  Canada  Valley  Sun  in  La  Canada  Flintridge. 
Bilheimer,  who  succeeds  Steve  Whitmore, 
will  remain  advertising  director. 

Paula  Paris!  to  editorial  director  of  special 
issues  for  The  Hollywood  Reporter  from  editor 
at  large  at  the  entertainment  daily. 

Florida 

Jennifer  Barr  to  Miami  bureau  manager  for 
PR  Newswire  from  sales  manager  of  PR 
Newswire’s  Dallas  bureau.  She  succeeds 
Jonathan  Bontrager.  who  was  named  to  the 
newly  created  position  of  director  of  sales 
operations,  based  in  New  York. 

Georgia 

Martha  Jean  McHaney  to  corporate  director 
of  human  resources  for  Morris  Communica¬ 
tions  Corp.  in  Augusta  from  vice  president  of 
human  resources  at  The  Wichita  (Kan.)  Eagle. 

Michigan 

Everett  J.  Mitchell  II  to 

managing  editor  of  The 
Detroit  News  from  execu¬ 
tive  editor  of  the  Statesman 
Journal  in  Salem.  Ore. 

Mitchell  succeeds  Jennifer 
Carroll,  who  was  named 
director  of  news  development  at  Gannett  Co. 
Inc.,  parent  of  the  News. 


Minnesota 

Nick  Rogosienski  to  vice  president  for 
interactive  media  for  the  Star  Tribune  Co.  in 
Minneapolis  from  director  of  sales  and  market¬ 
ing  for  new  media.  He  succeeds  Editor  and 
Senior  Vice  President  Tim  McGuire,  who  will 
become  chairman  of  the  internal  board  of 
directors. 

Chris  Steinbach  to  managing  editor  of  the 
Winona  Daily  News  from  assistant  city  editor 
of  the  Lincoln  (Neb.)  Journal  Star.  Steinbach 
succeeds  Marc  Wehrs,  now  Page  One  editor  of 
the  La  Crosse  (Wis.)  Tribune. 

Mississippi 

Donald  W.  Norman  to  publisher  of  the 
Starkville  Daily  News  and  Daily  Times  Leader 
in  West  Point.  Norman,  most  recently  classified 
manager  at  the  Opelika-Auburn  (Ala.)  News, 
succeeds  Bill  Elderton.  now  publisher  of  The 
Benton  (Ark.)  Courier. 

Nebraska 

Peggy  Blevins  to  classi¬ 
fied  advertising  manager  for 
the  Omaha  World-Herald 
from  classified  advertising 
manager  for  the  Daily  Pilot 
in  Orange  County,  Calif. 

New  York 

Jack  Griffin  to  the  newly  created  position  of 
executive  vice  president  and  general  manager 
of  Parade  Publications  from  senior  vice  presi¬ 
dent  of  sales  and  marketing. 

Alice  Ting  to  director  of  strategy  for  Times 
Co.  Digital  in  New  York  from  principal  consul¬ 
tant  in  the  entertainment  and  media  strategy 
group  at  PricewaterhouseCoopers  Manage¬ 
ment  Consulting  LLP. 

North  Carolina 

Roger  Hawkins  to  publisher  of  the  Morning 
Star  and  The  Sunday  Star-News  in  Wilmington 
from  publisher  of  The  Gadsden  (Ala.)  Times. 
He  succeeds  John  Lynch,  who  is  retiring  after 
12  years  as  publisher. 

Oklahoma 

Jerry  Pittman  to  publisher  of  The  Altus 
Times  from  managing  editor  of  the  Enid  New’s 
&  Eagle.  Pittman,  who  also  will  oversee  the 
semiweekly  Frederick  Leader,  succeeds  Lyle 
Exstrom.  recently  named  publisher  of  the 
Clinton  (Iowa)  Herald. 
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Pennsylvania 

Robert  V.  Unger  to  execu¬ 
tive  editor  and  vice  president 
of  the  Centre  Daily  Times  in 
State  College  from  editor  in 
chief  of  13  weekly  Boston- 
area  papers.  Unger  succeeds 
John  Winn  Miller,  now  exec¬ 
utive  editor  of  the 
Tallahassee  (Fla.)  Democrat. 

Chris  Satuilo  to  editorial 
page  editor  of  The  Phila¬ 
delphia  Inquirer  from 
deputy  editorial  page  editor. 

Satuilo  succeeds  Jane 
Eisner,  who  will  serve  as  a 
columnist  for  the  Inquirer 
when  she  returns  from  her 
fellowship  at  the  University 
of  Pennsylvania. 

International 

Arthur  Max  to  chief  of  bureau  for  The 
Associated  Press  in  Amsterdam,  Netherlands, 
from  AP  bureau  chief  in  New  Delhi.  India.  Max 
succeeds  William  J.  Kole.  now  AP  bureau  chief 
in  Hartford,  Conn. 

Ravi  Nessman  to  news  editor  for  The 
Associated  Press  in  Johannesburg,  South 
Africa,  from  an  editor  on  the  AP  international 
desk  in  New  York. 

OBITUARIES 


Irving  Baker,  91,  longtime  editor  for  the 
Omaha  (Neb.)  World-Herald,  died  March  5. 
Baker  began  at  the  old  Omaha  Bee-News 
before  joining  the  World-Herald.  He  spent  his 
final  years  at  the  World-Herald  working  on  the 
editorial  pages,  and  also  wrote  a  column  called 
“Good  Morning.”  Baker  retired  in  1973. 

Bill  Brenner,  47,  lifelong  newspaperman 
recently  named  publisher  of  a  Northern 
California  weekly,  died  Feb.  27.  Brenner,  pub¬ 
lisher  of  the  Novato  Advance  since  December, 
died  in  his  sleep.  Brenner  came  to  the  Advance 
from  the  weekly  St.  Helena  (Calif.)  Star,  where 
he  held  a  number  of  positions  since  1976,  most 
recently  as  publisher.  Brenner,  grew  up  in  a 
newspaper  family.  His  father,  John  Vincent 
“Vin”  Brenner,  purchased  and  sold  a  number  of 
newspapers  in  the  Midwest  and  West.  He  was  a 
former  California  Newspaper  Publishers 
Association  board  member. 


Bill  Brenton.  70,  former  sports  editor  of 
The  Monroe  (Mich.)  Evening  News,  died 
March  7.  Brenton  began  working  for  the 
Evening  News  in  1947.  He  served  as  city  edi¬ 
tor  and  assistant  managing  editor.  In  1985, 
Brenton  was  given  an  honorary  lifetime  mem¬ 
bership  in  the  Michigan  High  School  Football 
Coaches  Association,  and  in  1997,  he  was 
inducted  into  the  Basketball  Coaches  of 
Michigan  Hall  of  Honor.  He  also  had  served 
as  president  of  the  Michigan  Associated  Press 
Sports  Editors  Association. 

Betty  Werlein  Carter,  89,  who  along  with 
husband  Hodding  Carter  Jr.  founded  the 
Delta  Democrat  Times  in  Greenville,  Miss., 
died  March  2.  Carter,  in  addition  to  her  vari¬ 
ous  roles  as  a  civic  leader,  was  known  by 
many  as  “the  editor’s  editor.”  She  not  only 
cleaned  up  her  husband’s  prose,  but  also 
smoothed  feathers  that  he  sometimes  ruffled 
in  the  community.  Hodding  Carter  Jr.  was 
awarded  a  Pulitzer  Prize  in  1946  for  editorials 
advocating  racial  tolerance.  He  died  in  1972. 
Betty  Carter  continued  as  president  of  the 
paper  until  its  sale  in  1 980. 

Don  Crabb,  44,  nationally  syndicated 
Chicago  Sun-Times  columnist  on  computers 
and  the  Internet,  died  March  4.  He  had  been 
hospitalized  since  December  with  a  pancreat¬ 
ic  disease.  Crabb  wrote  about  Apple  Macin¬ 
tosh  computers  in  his  column,  as  well  as  in 
articles  for  several  computer  magazines.  He 
also  had  a  program  on  WGN-AM  radio  in 
Chicago  and  was  associate  director  of  a  com¬ 
puter  science  program  at  the  University  of 
Chicago.  He  helped  set  up  the  computer 
instructional  lab  there  and  taught  a  popular 
course  linking  computers  and  the  liberal  arts. 

Charles  Landon  Knight  II.  75,  member  of 
a  prominent  newspaper  family,  died  March  4 
of  pneumonia.  Knight  was  one  of  three  sons  of 
John  S.  Knight,  editor  emeritus  of  the  Akron 
(Ohio)  Beacon  Journal  and  Knight-Ridder 
Newspapers  Inc.  Charles  Knight  owned  and 
operated  Portage  Newspaper  Supply,  which 
sold  printing  and  graphics  supplies  to  newspa¬ 
pers.  As  a  young  man,  Knight  worked  as  a 
journalist,  starting  as  a  police  reporter  at  the 
Times  Herald  in  Port  Huron,  Mich.  He  later 
became  assistant  Sunday  editor  and  assistant 
picture  editor  at  the  Detroit  Free  Press  and 
returned  to  Akron  in  1959  after  working  at 
Life  magazine.  In  1981,  he  retired  from  the 
newspaper  to  devote  his  time  to  horse  breed¬ 
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ing,  winning  the  1997  English  Derby  with 
Benny  the  Dip. 

Eleanor  Roberts.  85,  veteran  Boston  news¬ 
paper  reporter,  died  March  4.  Roberts  worked 
for  three  different  Boston  newspapers  over 
four  decades.  She  wrote  about  everyone  from 
murderers  to  TV  celebrities,  and  covered  hard 
news  as  well  as  fashion,  food,  and  other  cul¬ 
tural  items.  When  The  Boston  Post  folded  in 
1 956.  she  joined  the  daily  Boston  Traveler.  In 
1972,  she  was  hired  by  the  Boston  Herald 
American  and  covered  news,  religion,  and 
fashion.  Roberts  received  two  awards  from  the 
New  England  Associated  Press  for  spot  news 
and  features  in  1973.  She  retired  in  1979. 

AWARDS. . 

The  University  of  Arizona  has  named 
Paul  K.  McMasters,  First  Amendment  om¬ 
budsman  for  the  Freedom  Forum,  the  recipi¬ 
ent  of  the  2000  John  Peter  and  Anna 
Catherine  Zenger  Award  for  Freedom  of 
the  Press  and  the  People’s  Right  to  Know. 
The  award,  given  by  the  university’s  depart¬ 
ment  of  journalism  in  partnership  with  the 
Arizona  Newspapers  Foundation,  will  be 
presented  April  27  in  Paradise  Valley,  Ariz. 

The  National  Press  Foundation  announced 
a  three-man  reporting  team  of  The  Courier- 
Journal  in  Louisville,  Ky.,  won  the  1999 
Thomas  L.  Stokes  Award  for  best  writing  in 
a  daily  newspaper  on  the  subject  of  energy. 
James  Malone.  James  Carroll,  and  Robert 
Garrett  were  honored  for  their  monthslong 
series  on  sloppy  plant  practices  and  lax  gov¬ 
ernment  oversight  at  the  Paducah  Gaseous 
Diffusion  facility  in  western  Kentucky.  In 
more  than  40  stories,  they  showed  how  plant 
contractors  had  misled  workers  about  the  dan¬ 
gers  of  their  exposure  to  radioactive  raw  mate¬ 
rials.  The  judges  also  cited  two  other  entries 
for  excellence;  a  series  of  articles  by  reporter 
Dan  Hansen  of  The  Spokesman-Review  in 
Spokane,  Wash.,  on  the  implications  of 
breaching  dams  to  save  endangered  salmon; 
and  a  comprehensive  special  report  by  Kevin 
Woster  of  the  Argus  Leader  in  Sioux  Falls, 
S.D.,  on  the  “The  Mighty  Missouri”  reservoir 
system.  The  Stokes  Award  is  given  annually 
by  the  National  Press  Foundation  in  memory 
of  Thomas  L.  Stokes,  the  Washington  colum¬ 
nist  for  United  Features  who  was  noted  for  his 
writing  on  energy  and  consetvation  of  natural 
resources. 
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Arizona:  Cradle  of  cyberdemocracy 

STATE  MAKES  HISTORY  AS  PRIMARY  VOTERS  CAST  BALLOTS  ONLINE  BY  JASON  WILLIAMS 


Sitting  in  an  apartment  near 
the  campus  of  the  University 
of  Arizona,  Jessica  Maucione, 
22,  uses  her  friend’s  laptop, 
pointing  and  clicking,  trying 
to  cast  her  cybervote  in  the  Arizona 
Democratic  primary  election. 

Arizona  made  history  last  week  as  the 
first  state  to  allow  voters  to  cast  their  bal¬ 
lots  over  the  Internet  in  the  state’s 
Democratic  presidential  primary,  and  if 
other  states  catch  the  online-voting  bug, 
cyberdemocracy  could  change  the  way 
journalists  cover  elections. 

Online  voting  began  March  7  with  state 
Democratic  Chairman  Mark  Fleisher  cast¬ 
ing  the  first  cybervote  at  12:01  a.m. 
Citizens  were  able  to  vote  online  until  March 
1 1 ,  using  a  personal  identification  number 
(PIN)  sent  to  them  via  snail-mail. 

Voting  also  was  conducted  at  Arizona’s 
paper-ballot  polling  places  on  Saturday,  and 
authorities  expected  over  half  of  the  votes  to 
come  from  those  locations  around  the  state. 

Journalists  from  The  Arizona  Republic  in 
Phoenix  and  the  Tucson  Citizen  could  still  lie 
in  wait  to  pounce  on  voters  as  they  left  the 
curtained  booths  at  those  polls.  But  for  how 
much  longer?  The  relative  ease  of  voting  via 
the  Web  may  spur  more  citizens  to  “rock  the 
vote”  online,  instead  of  in  line  at  the  local 
high-school  gymnasium. 

Lisa  Chiu,  a  reporter  covering  the  primary 
for  the  Republic,  said  that  online  voting  will 
force  journalists  to  work  harder  to  find 
stories  by  going  into  the  community 
and  seeking  out  voters  rather  than 
waiting  for  them  to  come  to  the  polls. 

“It’s  hard  to  judge  if  people  are 
going  out  to  vote  because  they  can 
vote  anywhere,”  said  Chiu. 

Arizona  officials  predicted  that 
online  voting  would  most  likely  boost 
voter  turnout,  but  were  less  optimistic 
after  former  U.S.  Sen.  Bill  Bradley 
pulled  out  of  the  presidential  race. 

And  the  digital  divide  may  keep  the 
number  of  online-voting  minorities 
relatively  low,  said  Joseph  Garcia,  city 
editor  for  the  Citizen. 

The  Arizona  Democratic  Party  set 
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Up  online  community  polling  places  for 
people  without  Internet  access,  but  there 
didn’t  seem  to  be  many  using  those  places, 
said  Chiu. 

The  early  results,  however,  suggested  that 
many  people  were  pulling  the  lever  online  in 
impressive  numbers.  “People  are  voting  now 
probably  more  out  of  interest  in  voting  over 
the  Internet  than  [out  of]  interest  in  the  candi¬ 
dates,”  said  the  C/7/ce/i’s  Garcia. 

“How  else  would  you  explain  14,500  peo¬ 


ple  voting,  when  in  ’96  in  the  Democratic 
primary  only  1 2,800  Democrats  voted?  And 
this  is  still  early  on  (March  7|,”  said  Garcia, 
who  planned  to  vote  online  himself. 

While  Garcia  thinks  the  new  era  of  online 
voting  is  exciting,  the  future  is  not  without  its 
share  of  roadblocks.  Both  Arizona  dailies  ran 
stories  on  the  myriad  problems  facing  online 
voters.  Several  people  have  reported  that  they 
never  received  the  required  PIN  that  was  sup¬ 
posed  to  be  mailed  to  them,  noted  Garcia, 
who  added.  “One  woman  said  she  received 
four  [PINs].”  Even  U.A.  student  Jessica 
Maucione,  supposedly  a  member  of  the 
“Internet  generation,”  gave  up  after  encoun¬ 
tering  busy  signals  and  error  messages  aplen¬ 
ty- 

Election.com  —  handling  the  voting  sys¬ 
tem  administration  and  working  closely  with 
the  state  Democratic  Party  —  played  down 
the  early  problems.  EIection.com  boasts  on 
its  Web  site  that  its  security  systems  are  the 
“same  technology  used  to  protect  nuclear 
missile  codes  and  credit  card  transactions.” 

As  for  the  remote  possibility  of  conducting 
the  general  election  via  the  Web,  Garcia  said, 
“A1  Gore  says  he  invented  the  Internet,  so 
he’ll  probably  win.”  ■ 


Doubleclick  hires  ‘private  eyes’ 


Doubleclick  is  trying  hard  to 
convince  all  interested  par¬ 
ties  that  it  is  sincerely 
addressing  privacy  concerns.  The 
Web  ad-placement  company,  cur¬ 
rently  under  fire  by  the  Federal 
Trade  Commission,  two  state  attor¬ 
neys  general,  and  several  individual 
consumers,  has  hired  Robert 
Abrams,  former  New  York  state 
attorney  general  and  well-known 
consumer  advocate,  to  head  up 
Doubleclick’s  new  Privacy  Advisory  Board. 

Doubleclick  also  hired  Jules  Polonetsky, 
who  will  be  leaving  his  post  as  New  York 
City’s  commissioner  of  consumer  affairs  to 
become  chief  privacy  officer  for  the  Privacy 
Advisory  Board. 

“The  challenge  is  how  can  businesses  con¬ 


tinue  to  expand  on  the  Internet 
and  at  the  same  time  protect  con¬ 
sumer  rights,  and  the  effort  here 
is  to  try  and  get  the  best  ideas  as 
to  how  that  formulation  can  be 
accomplished.”  said  Abrams. 

Doubleclick’s  use  of  online 
cookies  to  monitor  a  user’s  Web 
habits  has  been  under  a  con¬ 
stant  barrage  of  attacks  from 
consumer  groups  and  privacy 
Robert  Abrams  advocates  in  recent  months. 

CEO  Kevin  O’Connor  recently  announced 
Doubleclick  would  not  match  names  with 
user  profiles:  “It  is  clear  from  these  discus¬ 
sions  that  I  made  a  mistake  by  planning  to 
merge  names  with  anonymous  user  activity  . . . 
in  the  absence  of  government  and  industry'  pri¬ 
vacy  standards.”  —  Jason  Williams 
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Multimedia  content  only  a  click 
or  two  away  at  Newstream.com 

A  GREAT  NEW  PERK  FOR  THE  DIGERATI  IN  THE  PRESS  CORPS  BY  CHARLES  BOWEN 
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H  ■  who  work  at 

least  part  of  the  time  with  their 
employers’  —  and  perhaps  their 
own  —  Web  sites.  Increasingly, 
newspapers,  magazines,  TV  and 
radio  stations,  and  individual 
journalists  want  to  have  a  “Web  i 

presence,”  and  someone  has  to  fill 
those  digital  pages  with  interest- 
ing  content.  That  need  for  Web- 
ready  content  —  not  only  text  but 
also  cool  audio  and  video  —  has 
spawned  new  opportunities  for 
public 

Now  an  old  name  in  the  field 
is  hurrying  to  grab  the  lead.  New 
York’s  Business  Wire,  which  has 
been  disseminating  full-text  news  releases  in 
various  forms  since  the  early  1960s,  has 
teamed  up  with  a  company  called  Medialink 
to  provide  multimedia  public-relations  mate¬ 
rial  to  online  journalists  through  a  site  called 
Newstream.com. 

Open  only  to  registered  journalists  (though 
the  registration  is  free  and  requires  only  fill¬ 
ing  out  an  on-screen  form),  the  site  promises 
timely  video,  audio,  photos,  graphics,  and 
text  in  a  variety  of  fields,  including  busi¬ 
ness/finance,  consumer  news,  entertainment, 
health/medicine,  lifestyles,  politics/govem- 
ment,  science,  sports,  technology,  travel  and 
tourism,  and  world/national  news.  Realizing 
that  many  online  news  sites  want  links  to 
related  material,  Newstream  provides  its  free 
content  in  Web-ready  formats,  such  as  .jpg, 
.gif,  streaming  audio  and  video,  and  so  on. 

To  use  the  service,  visit  the  site  at 
http://www.newstream.com  and,  if  it  is  your 
first  time,  register  and  assign  yourself  a 
password.  Newstream  will  want  you  to  file 
your  name,  postal  address,  and  journalistic 
affiliation.  The  service  then  will  send  you 
an  e-mail  message  confirming  your  admit¬ 
tance.  After  that,  you  can  log  in,  using  your 
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e-mail  address  as  your  user  name. 

The  site’s  introductory  screen  features  links 
to  scores  of  “Today’s  Headlines,”  the  latest 
from  all  its  categories,  ranging  from  new 
music  from  Columbia  Records  to  a  new 
Wheaties  box  from  General  Mills  to  edgy  new 
e-businesses  on  the  Web.  For  each  is  a  hyper- 
linked  title,  a  paragraph  description  of  the 
story,  and  usually  a  thumbnail  graphic.  In 
addition,  icons  at  the  bottom  tell  you  at  a 
glance  if  the  link  provides  audio  and  video  as 
well  as  the  full  text.  Some  also  give  you  a  copy 
of  a  company  logo  to  use  a  dingbat. 

Click  the  link  to  see  the  text  of  the  release, 
then  examine  the  list  of  “assets”  on  the  right  of 
the  display.  This  varies  from  release  to  release, 
of  course,  but  generally  includes  instmetion  on 
how  to  view/listen  to  the  video  or  audio,  how 
to  download  it  in  assorted  formats,  how  to  cap¬ 
ture  the  graphics,  and  how  to  retrieve  a  copy  of 
the  text.  Be  advised,  though,  that  this  list  of 
“Today’s  Headlines”  can  be  huge  —  I  printed 
out  one  day’s  list  and  got  2 1  pages  of  paper  — 
so  if  you  don’t  have  time  for  leisurely  brows¬ 
ing,  you  might  want  to  target  your  research  to 
specific  areas.  Click  one  of  the  topic  links  on 
any  of  the  Newstream.com  pages  to  see  only 


new  releases  regarding  that  area. 

^nd  for  super-fast  research,  you 
can  always  use  keywords.  Click  the 
red  “Search”  button  in  the  upper 
left  of  any  Newstream  page  and 
you  will  be  prompted  for  a  key- 
word  or  phrase.  Separate  multiple 
words/phrases  by  commas  and 
don’t  use  quotation  marks.  Two 
other  data  fields  in  the  search  box 
also  enable  you  to  specify  a  begin- 
ning  and/or  end  date  for  releases 
(in  mm/dd/yyyy  format). 

Other  considerations  in  using 
Newstream.com  for  your  editing 
and  reporting; 

^  The  site  also  provides  links  to 
I  other  material  available  for  use 
on  Web  sites.  Click  the  “Media 
Resources”  button  on  any  News- 
tream.com  page  to  learn  about  data 
provided  by  assorted  publications  and  jour¬ 
nalistic  organizations.  Also  the  “Syndicated 
Content”  link  on  this  screen  gives  you  infor¬ 
mation  on  entities  such  as  Standard  and 
Poor’s  financial  data  and  the  WPA  Film 
Library  video  archives. 

2  The  “Edit  Profile”  button  on  the 
site’s  home  page  enables  you  to 
alter  the  background  information  about 
yourself  that  you  filed  when  you 
registered.  Of  particular  interest  here 
are  a  couple  of  items  at  the  very  bot¬ 
tom  of  the  file  that  let  you  specify 
“Yes”  or  “No”  about  whether  you 
would  like  to  be  electronically  notified 
about  new  releases  in  the  categories 
you’ve  checked  as  your  interest 
areas  and  whether  you  want  to  re¬ 
ceive  Newstream.com’s  electronic 
newsletter. 

3  For  help  in  using  the  service,  start 
online  with  the  “Site  Help”  link, 
which  opens  a  special  help  window. 

If  you  still  have  problems,  scroll  to 
the  bottom  of  that  file,  where  you  will 
find  the  phone  number  of  the  system’s 
help  desk.  ■ 
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(727)  733-8053  or  write  Box  3129, 
Cleanwater  Beach,  FL  34630 

No  obligation  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


HUMOR 

DIVERSIONS 

Comic  short  stories  (700  wds-weekly) 
Unique,  entertaining.  Check  samples: 
www.isyndicate.com/directory/ 
partners/all/markgraf.html 

GREGG  K.  KNOWLES 

Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 

51 96  Benito  St.  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 

SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)  222-6994.  wvvw.slightlyoff.com 

JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  PO.  Box 
4433,  Middletown,  NY  1 0941 . 

(914)  692-4572,  Fax  (914)  692-831 1 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


Leader  in  Sale 
of  Community  E.  _  ^ 

Newspapers  Rir.  a 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
(v31  IX-.sco  Dr,  Dalla.s.  TX  ■’5225 
vvwvv.  rickenbachernieclia  .corn 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr.  Cheyenne,  WY  82009 
(307)  772-0003.  Fax  (307)  772-0004 

NEWSPAPERS  FOR  SALE 

WESTERN  WEEKLY 
Very  profitable  priced  below  market, 
great  opportunity  for  first-time  buyer. 

Dennis  Herrick  at  Skogman  Commercial 

31 9-363-8286  or  bizsell@hotmail.com 

EXCELLENT  OPPORTUNITIES  FOR  A 

QUALIFIED  ENTREPRENEUR ... 

•  RELOCATABLE  niche  publication 
with  national  distribution,  and  a 

•  FLORIDA  women's  monthly  in  a 
major  Atlantic  market. 

Mayo  Communications  81 3-971  -2061 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To  . . . 
vvvvw.mediamergers.com 

FOR  CURRENT  LISTINGS 
GOTO 

wvvw.cribb.com 

LONG-ESTABLISHED  RURAL 
northern  New  England  paid  weekly, 

$275,000-$300,000  gross.  Real  estate. 
Box  01187,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

LOOKING  FOR  MERGER 

Eight-year-old  award  winning, 
unique  monthly  newspaper  looking 
for  merger  with  larger  publication  to 

expand  and  tap  affluent,  ever-growing 
ethnic  niche  market.  Very  profitable. 

Golden  opportunity  for  growth. 
jaychen@ricochet.net 


NEWSPAPER  APPRAISERS 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger.  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

THE  ALLURE  OF  ALASKA!  One  com¬ 
pany;  two  monthly,  statewide  business 
newspapers.  1 999  gross  near  $700K. 
Contact  Steve  Sutherlin  907-345-2565 

NEWSPAPERS  WANTED 

AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
PO.  Box  1691 ,  Cincinnati,  OH  45201 

AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 
Kenneth  Cope,  Exec.  Vice-Pres. 
(417)  850-8544  or  (417)  451  -9545 

LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  300  publications,  includ¬ 
ing  64  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.  Suite  202 
Northbrook.  IL  60062 
Phone:  (847)  272-2244 


NEWSPAPER  APPRAISERS 


[  I  Confidential  Appraisal  Bolitho-Cribb 
i  for  Estate,  ESOP,  &  AsSOCiatCS 
J  '  Partners,  Bank,  Tax,  Publication  Brokerage 

I  Stock,  Assets  *  Appraisals 

!  est.1923 


We  have  sold 
thousands  of  ; 
publishing  companies  > 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


I 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

www.editorandpublisher.com 


PHILLiPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 
A  34-Year  Tradition  of  Service 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemaiv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhick8@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Napies,  FL  34105 
tokis@mindspring.com 


vvww.bolitho.com 


(580)  421-9600 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 
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PUBLICATIONS  FOR  SALE 


COLORADO  FOOTHILLS  COMMUNITY 
20  minutes  to  Denver,  bi-monthly, 
great  potential  to  go  monthly,  7-years 
of  news,  history,  interviews.  Population 
9,000,  average  household  income 
$1 50,000 -H  controlled  circulation  6,000. 
Revenue  $50,000  generated  by  one: 
writer,  sales,  prepress. 

(303)  526-5564 
nancy_k_crego@yahoo.com 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


STEPPER  EQUIPMENT 

1.  Model  4513  Collator  Fold-N-Tyer 

3  channel  automatic  feeders  with 
single  folding  head  &  tyer 

2.  Model  4000  Bagger 

Bags  single  folded  and  tied  papers 
from  the  4513  Fold-n-Tyer 

3.  Model  4000  Sealer 

Heat  pressure  seals  the  open  end  of  a 
bagged  paper  from  the  4000  Bagger. 

MACHINE  CAN  COLLATE,  TIE,  BAG, 
AND  SEAL  APPROXIMATELY  5000 
PAPERS  PER  HOUR  IN  FULL  RUN. 

J.B.  NEWSPAPERS  Inc 
(516)  423-9879 
ask  for  John 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


INSERTER  FOR  SALE: 

8-48P  Inserter  with  ARS-As  is.  Where  is. 
Contact:  NEWSTEC 
Attn:  Terry  Connors  508-850-7945 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSTEC,  INC. 


misMSMmssms 

MAILROOM 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(815)  648-461 1 ,  Fax  (81 5)  648-2856 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES  FOR  SALE 
Three  units  Goss  Community,  late 
■60s,  Grease  units.  Run  very  little.  Call 
Richard  Sloan  (303)  688-4222,  ext.  30 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units. 
Inter-Continental  Graphics  Inc. 

Call  941-561-6401  Fax  941 -561 -6402 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates.  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


.Metro  News  Ser\iee,  liii . 
Nationwide  rEI.E.\L\RKETlNG 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news .  com 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
"newspaper  telemarketing  experts” 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-51 15 
E-mail  JanMont@Earthlink.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELEMARKETING  PROF.  INC. 

Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quality  Starts 
Al  Schreibman  1-800-830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


EDITORIAL  SERVICES 


NEW  ZEALAND 
Journalists,  Columnists 
www.writerfind.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1-888-343-0470  X 106 

www.citculationservices.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 


Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


Posr-if‘fJote  Advertising  by 

NoteAd&com 

NoleAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising 

•  Authonzed  distnbulor  of  3M 

1>877<668-3231  PoiMt' 

www.noteads.com  Notes 


Start  Verification  •  Stop  Saver/Verification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


J 
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NEWSPAPER  CONSULTANTS 

ADMINISTRATIVE 

ADVERTISING 

ADVERTISING 

CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 

HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
E-mail  BHS17News@aol.com 

PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 

ACADEMIC 


DIRECTOR 

journalism  resources  institute 

The  Journalism  Department  at  Rutgers 
is  seeking  a  Director  for  the  Journalism 
Resources  Institute.  The  Director  will 
do  training,  research,  fundraising,  and 
teaching.  Applicants  —  whether  scholars 
or  distinguished  media  professionals  — 
should  have  record  to  merit  tenure. 
Review  will  begin  soon.  Send  letter,  cv. 
and  names  of  references  to: 

Professor  Linda  Steiner 
Rutgers 

4  Huntington  Street 
New  Brunswick.  NJ  08901 
Or  contact  lsteiner@scils.rutgers.edu 
Or  visit  website  at; 
www.scils.rutgers.edu/jri/index 

ACCOUNTING 


ASSISTANT  CONTROLLER 
The  Sacramento  Bee  has  an  opport¬ 
unity  for  a  qualified  individual  to  join  our 
Finance  team  in  the  position  of  Assis¬ 
tant  Coniroller.  This  position  leads  the 
accounting  function,  budgeting,  a- 
ccounts  payable,  circulation  account¬ 
ing,  pay  by  mail,  cashier  and  payroll 
functions.  Provides  support  for  upper 
management  on  various  projects  having 
to  do  with  strategic  initiatives  and  anal¬ 
ysis.  Seeking  an  individual  who  po¬ 
ssesses  the  following  qualities;  5-7 
years  at  a  mid  to  senior  financial  man¬ 
agement  level  with  hands-on  experi¬ 
ence  in  preparing  financial  statements. 
Experience  with  1-year  and  5-year  plan¬ 
ning,  ROI  analysis,  asset  control,  inven¬ 
tories.  Good  communication,  computer 
and  people  skills  are  required,  as  is  the 
ability  to  effectively  manage  change. 
BA  degree  with  major  in  accounting, 
CPA  preferred.  The  Sacramento  Bee 
offers  full  benefits,  including  401  (k).  To 
apply  please  send  resume  with  cover  let¬ 
ter  including  salary  history  to: 

The  Sacramento  Bee 
Dwight  Hastings 
Finance  Director,  PO.  Box  15779 
Sacramento  CA  95852 
Or  E-mail  dhastings@sacbee.com. 


COMMUNITY  PUBLISHER/GENERAL 
MANAGER  -  Yellowstone  Newspapers,  a 
small  group  of  community  papers  based 
in  Montana,  seeks  candidates  for  Pub¬ 
lisher/General  Manager  of  the  Miles  City 
Star,  a  4,000-circulation  daily  (m-f,  PM). 
General  management  experience  re¬ 
quired,  sales  emphasis  and  small-town 
experience  preferred,  some  experience 
with  web  and  job  printing  and  office 
equipment  sales  desired.  Friendly  com¬ 
munity  in  the  heart  of  Montana's  cattle 
country,  regional  retail  center,  good 
schools,  fine  medical  facilities,  hunting 
and  fishing.  Reply  with  resume  to: 

John  Sullivan,  president 
Yellowstone  Newspapers,  PO.  Box  2000 
Livingston.  MT  59047 
Or  execoffice@livent.net 

PRESIDENT  -  Northeast  newspaper 
group  -  2  dally  newspapers  with  36,500 
circulation,  a  free  weekly  (20,000  circula¬ 
tion),  and  a  commercial  printing  busi¬ 
ness  -  seeks  accomplished  executive 
for  journalistic  and  operational  lead¬ 
ership  of  papers  and  operational 
oversight  of  weekly.  Must  demonstrate 
energetic  leadership  in  a  team-oriented, 
unionized  environment,  effective  market¬ 
ing  skills  and  community  participation 
credentials.  Successful  candidates  will 
have  managed  in  both  large  and  small 
newspaper  environments  and  find  chall¬ 
enge  and  satisfaction  in  this  opportunity. 
Please  contact  Alice  Andrus; 

(61 7)  437-9324  or 
candrus@world.std.com 


PUBLISHER  for  two  growing  weeklies  in 
California  central  coast  area. 

Should  have  broad  newspaper  experi¬ 
ence  with  advertising  emphasis.  Re¬ 
spond  to: 

Box  01 203.  Editor  &  Publisher 
1515  Broadway.  12th  FI.  NY,  NY  10036 

PUBLISHER/GENERAL  MANAGER: 
Incredible  adventure  for  entrepreneurs 
and  Advertising  Directors.  Bigfoot 
Media,  publisher  of  the  Berkeley  Daily 
Planet,  is  looking  for  additional  leaders 
to  build  teams  at  small,  start-up  Califor¬ 
nia  daily  newspapers.  Hands-on  experi¬ 
ence  required:  sales,  news,  distribution, 
and  leadership.  Competitive  compensa¬ 
tion  plus  stock  options  for  aggressive 
leaders.  Not  for  the  faint-hearted:  strong, 
entrepreneurial  work  ethic  required! 

E-mail:  arnold@berkeleydailyplanet.com 
Orfax  (510)  841-5695. 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
A  Northern  Rl  7  day  AM  newspaper 
seeks  innovator  with  ideas,  abilities  and 
execution  skills  to  capitalize  in  a  growth 
market.  Successful  candidate  will  have 
prior  ad  management  experience.  Com¬ 
petitive  salary,  Incentive  and  benefit 
package  offered.  Send  cover  letter, 
resume  and  salary  requirements  to: 

Craig  R.  Graves,  Publisher 
THE  CALL 

75  Main  Street,  Woonsocket,  Rl  02895 


ACCOUNT  EXECUTIVE 
Near  Glacier  Park 

Live  and  work  within  30  minutes  of 
glorious  Glacier  National  Park.  Imme¬ 
diate  opening  available  at  16K  circula¬ 
tion  7-day  daily.  Mail  resume  and  cover 
letter  in  confidence  to: 

Lee  Denmark  at  The  Daily  Inter  Lake 
PO.  Box  7610,  Kalispell.  MT  59901 
Or  E-mail  to  ldenmark@dailyinterlake.com 


ADVERTISING  SALES  REPRESENTATIVE 
Dow  Jones  &  Company,  publisher  of 
The  Wall  Street  Journal,  is  seeking  a 
dynamic  Display  Advertising  Sales 
Representative  for  the  San  Francisco, 
CA  office. 

Responsibilities  include  selling  advertis¬ 
ing  space  in  The  Wall  Street  Journal; 
analyzing  market  for  sales  potential; 
developing  programs  to  increase  sales, 
and  creating  and  delivering  sales  pres¬ 
entations. 

The  successful  candidate  will  be  an 
aggressive  go  getter  and  idea  gen¬ 
erator.  They  will  also  have  a  proven 
track  record  in  outside  sales  for  a  con¬ 
sumer  magazine  or  major  market  news¬ 
paper  and  excellent  presentation  and 
communication  skills.  College  degree 
preferred. 

We  offer  a  competitive  salary,  a  great 
commission  incentive  plan  and  ex¬ 
cellent  benefits.  Interested  candidates 
should  forward  their  resumes  with 
salary  requirement  to: 

Dow  Jones  &  Company 
Display  Advertising  Sales:  TC/CW 
201  California  Street 
San  Francisco,  CA  941 1 1 
FAX:  (415)  398-0929 
E-mail:  mary.pergament@dowjones.com 
Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
Antelope  Valley  is  the  place  to  be  in 
2000!  We  are  looking  for  an  experi¬ 
enced,  community  minded,  advertising 
professional  with  exception  people 
skills  to  lead  our  talented  advertising 
staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in 
this  fast  growing  southern  California 
market;  if  you  are  interested  in  working 
for  an  organization  where  your  contri¬ 
butions  will  be  recognized  and 
rewarded;  if  you  are  able  to  inspire 
teamwork  and  cooperation  among  the 
advertising  sales  staff  and  with  the 
other  departments  of  the  newspaper, 
than  send  us  a  resume  and  cover  letter 
that  demonstrates  your  sales  and 
marketing  skills  and  your  passion  for 
excellence.  Generous  salary  package 
In  the  mid  90's  includes  excellent 
benefits.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  mid  size,  award 
winning,  community  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale 
and  Lancaster,  California.  Send  your 
application  materials  to: 

Cherie  Bryant 
Vice  President. 

Marketing  and  Advertising 
The  Antelope  Valley  Press 
PO.  Box  4050 
Palmdale,  CA  93590-4050 


NATIONAL 

MAJOR  ACCOUNTS  MANAGER 
The  Patriot  Ledger,  MA  ieading  eve¬ 
ning  daily  newspaper  is  seeking  an 
Account  Manager  for  it's  major 
accounts  group.  This  person  will  sell, 
service  and  build  relationships  with 
chain  retailers,  regional  accounts  and 
advertising  agencies  through  direct  out¬ 
side  sales  activities.  There  will  also  be 
sales  involvement  with  our  corporate 
group.  The  ideal  candidate  will  have 
prior  advertising  sales  experience  with 
the  above  account  base.  The  ability  to 
analyze,  interpret  and  integrate  research 
and  other  marketing  data  into  pres¬ 
entations  is  crucial.  Must  have  strong 
planning,  organizational  and  communi¬ 
cations  skills.  PC  experience  and  a  busi¬ 
ness  degree  are  a  big  plus.  Competitive 
compensation  and  benefit  package. 
Send  resume  and  cover  letter  to: 

South  of  Boston  Media  Group 
PO.  Box  6991 59 
Quincy,  MA  02269-91 59 
Or  E-mail  southofboston@mail.com 
As  an  Equal  Opportunity  Employer, 
we  encourage  minorities  to  apply 

NATIONAL  ADVERTISING  MANAGER 
Western  Pennsylvania's  leading  news¬ 
paper,  the  Pittsburgh  Post-Gazette,  is 
searching  for  a  high  energy,  experi¬ 
enced,  and  aggressive  leader  for  its 
National  Advertising  department.  This  is 
an  exceptional  opportunity  to  work  for 
an  outstanding  Top  20  newspaper  in  a 
marketplace  that  is  growing  rapidly. 
Attractive  package  including  competitive 
salary  plus  bonus,  and  excellent  benefits 
with  matching  401  (k).  Interested  candi¬ 
dates  should  send  resume  and  cover  let¬ 
ter  to: 

Scott  Brooks,  Director  of  Advertising 
The  Pittsburgh  Post-Gazette 
34  Blvd.  ofthe  Aliies.  Pittsburgh.  PA  15222 
Fax:  (412)  263-3876 
ADVERTISING  SALES  MANAGER 
for  expanding  weekly  newspaper  group 
paper  in  Mid-Hudson.  Excellent  benefits, 
opportunity  for  growth.  Small  ad  staff 
needs  committed  leader.  Salary  com¬ 
mensurate  with  experience.  Apply  to: 

WB  Grimes  &  Company 
35  Ridge  Road.  Goshen.  NY  10924 
Or  Fax  resume  to  (914)  291  -7367 
CLASSIFIED  ADVERTISING  MANAGER 
Newcity  seeks  a  Classified  Advertising 
Manager  to  oversee  the  department's 
operations  and  sales  efforts  for  Newcity 
magazine  and  its  website.  Classified 
print  management  experience,  good 
communication  skills  and  familiarity 
with  sales  forecasts  preferred.  E-mail 
resume  and  salary  history  to: 

employment@newcitynet.com 


SALESPERSON  NEEDED  for  hardcopy 
and  online  Business-to-Business  mon¬ 
thly.  21  year  old  publishing  firm  based 
in  central  NJ  with  some  presence  on  the 
Internet  now  is  expanding  and  needs  an 
aggressive  newspaper/yellow  pages 
person  to  work  in  our  casual  smoking 
office.  Good  benefits,  salary  and  com¬ 
issions.  For  more  info: 

Contact  Ann  at  (609)  587-6200 


www.editorandpublisher.com 
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HELP  WANTED 


CIRCULATION 


CIRCULATION 


ADVERTISING 


REGIONAL  SALES  MANAGER 
New  York  &  New  Jersey's  largest  direct- 
mail  weekly  publishing  group  has  an 
opening  in  an  established  region.  If  you 
are  a  high  performance  sales  person  and 
ready  to  take  the  next  step  into  man¬ 
agement,  this  position  is  for  you. 
Responsibilities  include  overseeing  sales 
personnel,  territories,  training  and  cus¬ 
tomer  interaction.  Ability  to  handle  multi¬ 
ple  tasks  and  plan  budgets  as  well  as 
forecast  growth.  Salary  $60,000  and  up 
commensurate  with  experience  plus 
bonus,  expenses,  401  (k),  health  benefits. 
First  year  earning  potential  $100,000  and 
up,  2nd  year  $125,000  and  up.  We  will 
relocate  you  -  all  expenses  paid. 

Gall  Larry  Ross  Weinberger,  Publisher 
of  Westchester,  Rockland,  Bronx  and 
New  Jersey  Pennysaver  at: 

(914)  592-5222  ext.  257 


ADVERTISING  DIRECTOR 
We're  searching  for  an  experienced,  com¬ 
munity  minded  ad  pro  with  exceptional 
people  skills  to  lead  our  good  team  of 
salespeople  and  ad  managers.  We  re 
an  excellent  community  paper,  part  of  a 
respected  group,  located  in  the  most 
beautiful  part  of  the  Gold  Country  area 
of  Northern  California.  Tell  us  why  your 
great  ideas  and  excellent  track  record 
of  revenue  growth  is  a  good  fit  for  this 
market. 

Send  your  resume  to  (no  phone  calls, 
please): 

Peter  Starren 
Publisher 
The  Union 
1 1 464  Sutton  Way 
Grass  Valley,  CA  95945 


ASSISTANT  RETAIL  MANAGER 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Newspaper,  is  seeking  a 
hands  on  manager  with  strong  lead¬ 
ership  and  entrepreneurial  skills  to  lead, 
motivate  and  train  the  advertising  staff. 
Previous  management,  budgeting  and 
training  experience  required.  Majors 
Accounts  experience  a  plus.  EOE/Drug 
Free  work  place.  Resume  to: 

Retail  Advertising  Manager 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236 


ADVERTISING  DIRECTOR 
Suburban  Publications  is  seeking  an 
advertising  professional  to  lead  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times.  King  Of  Prussia 
Courier,  and  the  Suburban  Advertiser 
with  a  combined  circulation  of  over 
33,000.  We  are  located  in  the  heart  of 
the  Main  Line  in  the  Philadelphia  sub¬ 
urbs  and  are  seeking  an  ambitious, 
self-motivated,  and  sales  driven  candi¬ 
date  that  can  display  strong  leadership 
and  communication  skills.  Responsibilities 
will  include  monthly  and  yearly  fore¬ 
casting.  We  offer  competitive  salary, 
bonus  plan  and  excellent  benefits  includ¬ 
ing  401  (k) .  Please  send  resume  to: 

Dianne  M.  Ryan,  Publisher 
Suburban  Publications 
134  N.  Wayne  Avenue,  Wayne,  PA  19087 
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RETAIL  ADVERTISING  MANAGER 
The  Island  Packet,  a  McClatchy  owned 
daily,  ( -I- -20,000  circulation)  in  the  fast 
growing,  Hilton  Head,  SC  area,  seeks 
an  experienced  retail  sales  manager. 
Candidates  must  possess  strong  lead¬ 
ership,  training  and  management 
skills.  Duties  include  but  are  not  limited 
to  overseeing  retail  sales  reps  and 
working  closely  with  special  sections 
coordinator.  Competitive  salary,  plus 
MBO  bonus  and  full  benefit  package. 
Send  resume  with  salary  history  to: 

HR  Director 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Or  Fax  (843)  706-8239  EOE  M/F 


ADVERTISING  MANAGER 
If  you  have  a  proven  background  in 
account  development,  planning  and 
implementing  new  revenue  sources, 
major  account  experience,  and  have  a 
drive  to  succeed,  come  join  our  team. 
We  are  a  progressive  7  day,  17,000 
circulation  publication  located  in  a  grow¬ 
ing  market  in  central  Florida.  Great 
opportunity  for  a  move  up  from  an  assis¬ 
tant  manager  or  major  account  man¬ 
ager.  Send  resume  and  salary  history  to: 

Box  01 207,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY.  NY  10036 


ADVERTISING  DIRECTOR 
For  daily,  independent  newspaper  in 
competitive  North  Shore  market  10 
miles  from  Boston.  High  energy  sales 
pro  who  can  motivate  staff  and  dazzle 
majors.  Generous  package.  Resume: 
B.J.  Frazier,  Publisher 
Daily  Evening  Item 
38  Exchange  Street,  Lynn,  MA01901 
Or  Fax  (781)  595-0035 

THE  OUTER  BANKS  SENTINEL 
an  award-winning  NC  weekly,  is  seeking 
a  sales  professional  to  join  our  advertis¬ 
ing  department.  Media  sales  experience 
preferred.  Pay  is  competitive  including  a 
substantial  base  plus  commission.  Relo¬ 
cation  allowance  available.  Setting  is 
paradise  -  the  NC  Outer  Banks.  Send 
resume,  letter  and  references  to: 

Kevin  Schwartz,  Publisher 
Outer  Banks  Sentinel 
PO.  Box  546,  Nags  Head,  NC  27959 
Or  E-mail:  sentinel@interpath.com 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  recently  redesigned  Boston  Her¬ 
ald  is  looking  for  an  experienced  in¬ 
formational  graphics  artist  who  can 
produce  a  one-column  B&W  locator 
map  one  day  and  a  full-page  multi¬ 
color  graphic  the  next  day.  If  you  thrive 
on  competition  and  recognition,  join 
our  award-winning  staff  in  this  two- 
newspaper  town. 

Strong  skills  in  Photoshop,  Freehand 
and  QuarkXPress  a  must.  Illustration 
skills  a  plus.  Send  cover  letter,  resume 
and  portfolio  samples  to: 

James  Potter,  Deputy  Managing  Editor 
Boston  Herald 

One  Herald  Square,  Boston,  MA02106 


RISING  STARS 

A  major  newspaper  group  is  assembl¬ 
ing  a  pool  of  talent  to  fill  current  and 
future  circulation  positions.  We're  look¬ 
ing  for  career-oriented  people  interested 
in  progressive  advancement.  Our  com¬ 
munity  newspaper  division  includes  12 
daily  newspapers  in  9  states,  primarily 
in  the  West  and  Midwest,  ranging  from 
5,000  to  50,000  circulation.  We  place  a 
high  priority  on  newspaper  autonomy, 
editorial  excellence  and  innovative 
growth  strategies.  We  believe  in  reward¬ 
ing  excellence.  If  your  values  and  goals 
are  similar  and  you  want  to  move  your 
career  forward,  send  a  cover  letter  and 
resume  to: 

Box  01197,  Editor  &  Publisher 
1515  Broadway.  1 2th  FI,  NY,  NY  1 0036 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


THE  GREENSBORO  NEWS  &  RECORD 
a  100,000  daily  serving  11  counties  in 
central  North  Carolina,  seeks  a  Single 
Copy  Brand  Manager  to  lead  an  out¬ 
standing  sales  team  and  to  develop  a 
marketing  strategy  that  strengthens  our 
relationships  with  area  grocery  and  con¬ 
venience  store  chains  and  hotels. 
We  re  looking  for  a  key  circulation  team 
leader  with  3-5  years  of  marketing/ 
promotions  experience  and  a  strong 
sales  background  to  better  place  and 
position  our  daily  newspaper  and  vari¬ 
ous  niche  print  products.  Knowledge  of 
retail  a  plus,  supervisory  experience 
preferred.  To  apply,  send  resume,  cover 
letter  and  salary  expectations  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 
Or  E-mail:  ewilliams@news-record.com 


CIRCULATION  MANAGER 
The  Register-Mail,  a  7-day  daily  news¬ 
paper  owned  by  Copley  Press,  seeks 
a  leader  for  its  circulation  department. 
The  successful  candidate  will  be  a 
team  player  with  an  understanding  of 
all  aspects  of  circulation  management, 
including  ABC  and  Postal  reporting. 
Strong  background  in  building  circula¬ 
tion  through  excellent  customer  ser¬ 
vice,  marketing  and  promotions.  Famil¬ 
iarity  with  Vision  Data  circulation  man¬ 
agement  system  is  a  plus.  The  Regis¬ 
ter-Mail  is  a  good  newspaper  with  an 
emphasis  on  local  news.  It  serves  a 
vibrant  Midwest  community  with  a  small 
college,  excellent  schools  and  a  good 
mix  of  service,  manufacturing  and  agri¬ 
business  employers.  Competitive  pay 
and  excellent  benefits  package  from  a 
leading  newspaper  company.  Send 
resume  to: 

The  Register-Mail 
Don  Cooper,  Publisher 
1 40  S.  Prairie  Street,  Galesburg,  IL  61 401 
E-mail:  dcooper@galesburg.net 
Or  Fax:  (309)  343-7607 
Equal  Opportunity  Employer 
Qualified  candidates  considered  with¬ 
out  regard  to  race,  creed,  color,  sex, 
age,  handicap  unrelated  to  ability  or 
national  origin. 


CIRCULATION  MANAGER 
Six-day  PM,  6,500  circulation  plus  a 
shopper,  seeks  manager  with  strong 
service  focus.  We  re  located  in  a  Cen¬ 
tral  Valley  university  town  experiencing 
solid  growth,  just  90  minutes  from 
Yosemite  or  the  Bay  Area.  Full  bene¬ 
fits,  401  (k).  Send  resume  and  salary 
requirements  to: 

Tom  Erikson,  publisher.  Journal 
RO.  Box  800,  'Turlock,  CA  9538 1 
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CIRCULATION 


Sales  &  Marketing 


Representatives 


Due  to  recent  promotions.  Publishers  Circulation  Fulfillment,  Inc.,  a  national 
company  providing  a  wide  array  of  circulation  services,  has  openings  for  circu¬ 
lation  sales  and  marketing  representatives  to  oversee  The  New  York  Times 
Single  Copy  Sales  in  the  Arizona  and  Rocky  Mountain  regions.  Candidates 
must  be  sales  driven  cind  possess  excellent  written,  verbal  communication  and 
presentation  skills.  Knowledge  of  the  newspaper  industry  is  a  plus. 

To  excel  in  our  fast  paced  environment,  the  candidate  should  be  a  self-starter 
and  have  the  ability  to  analyze  markets  and  to  create  and  execute  sales  plans 
to  drive  new  business.  They  must  also  possess  the  ability  to  handle  multiple 
projects,  meet  deadlines,  have  excellent  computer,  organizational  and  cus¬ 
tomer  service  skills.  Knowledge  of  Microsoft,  Word,  Excel  and  PowerPoint 
required.  This  position  requires  interaction  with  local  newspapers  and  inde¬ 
pendent  newspaper  wholesales.  In  addition,  sales  initiatives  would 
include  development  of  college  and  educational  sales  programs, 
chain  store  promotions,  and  retail  merchandising.  Extensive  trav¬ 
el  is  also  required. 

College  degree  is  preferred.  Excellent  salary  plus  compa¬ 
ny  car  and  bonus  plan.  Send  cover  letter  and 
resume  to:  P.C.F.  Inc.,  Lois  Nagle,  RE:  Sales  Rep 
-  Midwest/West,  P,0,  Box  241, 

Oxford,  NJ  07863-241. 

908-453-4395.  Email: 

PCFWEDELIVER® 
worldnet.att.net. 


www.editorandpublisher.com 


classified  advertising 

1515  Broadway,  New  York,  NY  100.56  •  Idixon^' editoraiidpiibli.sher.com  •niappello6ieditorandpublisher.com  •  hpreiissOi  editorandptiblisher.com  •Phone:  1-888-825-9149 
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CIRCULATION 


CIRCULATION  DIRECTOR 
Albuquerque  Publishing  Company  is 
seeking  a  Circulation  Director  for  our 
7-day  AM/6  day  PM  JOA  with  a  total  com¬ 
bined  statewide  circulation  of  over 
1 33K  daily  and  1 60K  Sunday. 

We  are  seeking  an  individual  with  a 
strong  marketing  background,  both 
home  delivery  and  single  copy  man¬ 
agement  experience,  thorough  knowl¬ 
edge  of  ABC  rules  and  regulations, 
and  proven  people  skills. 

The  successful  candidate  must  be 
able  to  develop  and  motivate  staff, 
plan  and  implement  strategic  pro¬ 
grams  to  increase  circulation  and 
manage  the  departmental  budget. 

This  unique  opportunity  offers  a  com¬ 
petitive  salary,  annual  bonus  plan  and 
a  complete  benefits  package. 

Send  resume  to: 

Brian  FantI,  General  Manager 
Albuquerque  Publishing  Company 
PO.  Drawer  J-T 
Albuquerque,  NM  87103 


CIRCULATION  MANAGER: 
Monthly  medical  journal  located  in  Seat¬ 
tle,  Wash,  seeks  a  circulation  manager 
with  excellent  customer  service,  market¬ 
ing  and  sales  background.  Thorough 
knowledge  of  postal  regulations.  Send 
resume  including  salary  history  to: 

AOFAS  1 21 6  Pine  St.,  Seattle,  WA  981 01 
Or  fax  206-223-1 178 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Sarasota  Herald-Tribune  is  currently 
accepting  applications  for  a  Circulation 
Sales  &  Marketing  Manager.  This  posi¬ 
tion  will  be  responsible  for  all  sales  and 
retention  efforts,  developing  and  motivat¬ 
ing  the  sales  staffs,  analyzing  our  vari¬ 
ous  markets  to  create  and  execute  the 
sales  plan,  and  direct  supervision  of  the 
sales  managers.  The  ideal  candidate  will 
possess  excellent  verbal  and  written 
communication  skills,  have  a  strong 
sales  background,  superior  analytical 
skills,  the  ability  to  successfully  handle 
several  projects  simultaneously,  good 
knowledge  of  the  ABC  rules,  and  have 
an  “outside-the-box"  approach  to  sales 
acquisition.  3-5  years  experience  in 
circulation  or  consumer  marketing  re¬ 
quired. 

The  Herald-Tribune  offers  a  competitive 
starting  salary  plus  a  commission  plan, 
along  with  great  company  benefits,  in¬ 
cluding  401  (k),  major  medical,  dental, 
and  vision.  If  your  background  closely 
matches  our  requirements  and  you  want 
to  answer  this  challenge,  please  send 
your  resume  and  letter  stating  your  qual¬ 
ifications  to: 

Larry  Riley,  Circulation  Director 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236 
FAX:  1941)957-5351 

We  recognize  and  appreciate  the  bene¬ 
fits  of  diversity  in  the  work  place.  People 
who  share  this  belief  or  reflect  a  diverse 
background  are  encouraged  to  apply. 

EOE  We  are  a  drug  free  work  place 


CIRCULATION 


CIRCULATION  ZONE  MANAGER 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  experienced 
Zone  Manager.  Responsiblities  in¬ 
clude  the  ability  to  achieve  volume 
goals  for  home  delivery  and  single 
copy.  Management  and  development 
of  district  managers  and  independent 
carriers  towards  sales  strategies  and 
tactics. 

Candidate  must  possess  sales  skills, 
fundamental  accounting  skills,  man¬ 
agement  concepts  with  excellent  writ¬ 
ten  and  oral  communication  skills  and 
computer  skills.  Strong  customer  ser¬ 
vice  commitment. 

Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to; 

Human  Resources 
The  Des  Moines  Register 
715  Locust  Street 
Des  Moines,  lA  50309 


CIRCULATION  DIRECTOR, 
20,000  daily,  7  days/week,  Mon-Fri 
PM.  Sat-Sun  AM.  Resumes  to: 

Publisher,  Record-Courier, 

126  N.  Chestnut  Street,  Ravenna,  OH  44266 


SINGLE  COPY 

MERCHANDISING  MANAGER 
(Full-time) 

(Salary;  Commensurate  with  experience) 
Responsibilities: 

•  Presentation,  sale  and  delivery  of  the 
San  Antonio  Express-News  to  all 
retail  outlets. 

•  Develop  new  business  opport¬ 
unities;  build  strong  partnerships 
with  retail  customers:  develop  and 
maximize  sales  opportunities  with 
new  and  existing  customers. 

•  Implement  and  develop  process  and 
procedures  to  drive  business; 
achieve  marketplace  initiatives  and 
promotions  that  build  brand  devel¬ 
opment;  maximize  brand  per¬ 
formance. 

Qualifications/Requirements: 

•  Minimum  of  five  years'  experience  in 
Merchandising,  Marketing,  and/or  Dis¬ 
tribution. 

•  Management/supervisory  experience 
required. 

•  Bachelor’s  degree  in  relevant  field 
preferred. 

•  Excellent  interpersonal,  presentation 
and  communication  (oral  and  written) 
skills. 

We  offer  a  quality  work  environment 
and  a  comprehensive  benefits  pack¬ 
age.  Qualified  applicants  are  en¬ 
couraged  to  E-mail  a  resume  to: 
employment@express-news.net  Attn: 
Single  Copy  Merchandising  Manager; 
or  you  may  mail  to: 

San  Antonio  Express-News 
Human  Resources  Department 
Attn:  Single  Copy  Merchandising  Manager 
RO.  Box  2171 

San  Antonio,  TX  76297-21 71 
Or  you  may  fax  your  resume  to: 

(210)  250-3977 
EQUAL  OPPORTUNITY, 

DRUG  FREE  EMPLOYER 
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CIRCULATION  PROFESSIONALS. 

UNCERTAIN  ABOUT  YOUR  FUTURE? 
The  Ogden  Newspapers,  a  growing 
newspaper  group  based  in  Wheeling, 
WV,  is  accepting  resumes  for  Circula¬ 
tion  Director  and  Assistant  Circulation 
Director.  We  currently  have  openings 
in  Ohio,  West  Virginia,  Pennsylvania 
and  New  York. 

We  are  looking  for  individuals  who 
excel  in  a  fast  paced  environment  and 
who  have  a  strong  background  in  all 
aspects  of  circulation  -  good  collec¬ 
tions,  excellent  service  and  innovative 
marketing  ideas. 

We  offer  a  great  working  environment 
with  good  pay  and  benefits  and  a 
401  (k)  plan.  Please  send  your  resume, 
salary  history  and  cover  letter  to: 

The  Ogden  Newspapers 
Attn;  Bart  Leath 

1500  Main  Street.  Wheeling,  WV  26003 


ADVENTURE  IN  THE  BAY  AREA 


A  progressive  East  Bay  California 
Newspaper  chain  is  seeking  a 
Home  Delivery  Zone  Manager. 

Responsiblities  include  supervising 
four  to  eight  Contract  Agencies  in 
the  Home  Delivery  Operation. 
Candidates  for  this  position  should 
possess  excellent  motivational  and 
leadership  skills.  In  this  competitive 
market  you  must  be  hands  on  with 
the  ability  to  plan  and  forecast.  This 
challenging  oosition  will  require 
someone  to  be  aggressive  and  goal 
oriented.  Experience  with  indepen¬ 
dent  contractors  a  plus. 

We  offer  a  competitive  salary, 
bonus,  benefit  package.  401  (k)  and 
an  opportunity  for  advancement. 
Send  resume,  cover  letter  and 
salary  history  to: 


COMMUNICATIONS 


NEW  MEDIA  LAW  FIRM  SEEKS  A 
COMMUNICATIONS  ASSISTANT  -  NYC 
Mid-size  law  firm  in  midtown  Manhattan 
is  seeking  a  communications  assistant. 
2-4  years  experience.  We  re  looking  for 
a  dedicated,  detail-oriented  individual 
with  strong  telephone,  internet  research 
skills  and  marketing  background.  Can¬ 
didate  must  be  able  to  take  initiative, 
manage  multiple  tasks  to  help  grow  a 
burgeoning  marketing  department.  Col¬ 
lege  degree,  law  firm  experience,  and 
interest  in  New  Media  desirable.  Com¬ 
puter  skills  and  a  background  in  market¬ 
ing  a  plus.  Pleasant  working  environ¬ 
ment.  Must  be  able  to  do  some  writing 
of  press  releases.  Contact  B.  Silverfine 
Fax:  (212)  840-2429  Or 
E-mail  bsilverfine@brownraysman.com 


www.editorandpublisher.com 
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COMMUNICATIONS  DIRECTOR 
Creative,  energetic  journalism  pro¬ 
fessional  needed  by  small  non-profit 
tracking  money  in  politics.  Raise  our 
national  profile,  write/edit  publications, 
manage  three-person  news  team.  Hill 
experience  desirable,  non-partisanship 
essential.  Resume,  cover  letter,  salary 
requirements  to  jobs@crp.org.  More 
details  at  www.opensecrets.org/jobs 
Tell  us  why  we  d  be  nuts  not  to  hire  you. 
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AGGRESSIVE  NEWS  REPORTING 
IN  NORTHWEST  ARKANSAS 
Community  Publishers,  Inc.  is  a  re¬ 
gional  company  centered  in  Northwest 
Arkansas,  where  business  and  fun  go 
hand  in  hand.  CPI  publishes  two  dail¬ 
ies  with  circulation  in  excess  of  26,000, 
and  eleven  weeklies  with  circulation  in 
excess  of  56,000.  Due  to  unprece-  j 

dented  growth  in  the  past  year,  we  cur¬ 
rently  have  openings  for  daily  and 
weekly  reporters  and  editors.  The  ideal 
candidates  will  be  experienced,  a- 
ggressive.  and  looking  for  the  story  no 
one  else  has.  Northwest  Arkansas 
boasts  an  exuberant  business  com¬ 
munity,  new  regional  airport,  and  two 
four-year  universities.  We  offer  pay  well 
above  industry  averages,  great  bene¬ 
fits,  local  ownership  and  the  opport¬ 
unity  to  live  and  work  in  the  beautiful 
Ozarks.  For  more  information  go  to  our 
web  site  at: 

http://www.nwanews.com/ 

Send  resume  and  cover  letter  detailing  I 

your  experience  and  skills,  to: 

Lori  Farley.  Community  Publishers,  Inc. 

PO.  Box  1049.  Bentonville,  AR  72712 
Or  E-mail  to:  lorif@nwanews.com 


ANGLING  FANATICS! 

National  Saltwater  sport-fishing  maga-  I 

zine  needs  Associate  Editor  who  really 
knows  saltwater  angling  (imperative) 
and  has  great  editing,  writing  and  pho¬ 
tography  skills.  Great  perks  for  right 
person.  E-mail  inquiries  to: 

Doug  Olander,  Editor-in-Chief 
doug.olander@worldpub,net 

ARTISTIC  CONTROL 
Managing  Editor  for  Imaging  and  Design 
Take  total  visual  control  of  one  of  Amer¬ 
ica's  best-designed  mid-sized  dailies. 

Guide,  teach  and  lead  by  example  nine- 
person  staff  of  photographers  and  de¬ 
signers.  Freedom  assured.  Experiment¬ 
ation  encouraged.  Extensive  experience 
in  photography,  illustration  and  graphic 
design  required.  Must  be  a  QuarkXPress, 

FreeHand  and  Photoshop  wizard.  High- 
energy  newsroom  in  scenic  New  Eng¬ 
land.  Reply  with  letter,  resume  and  page- 
design  samples  (tearsheets  or  slides)  to: 

Box  01 208,  Editor  &  Publisher 
1515  Broadway.  1 2th  FI,  NY,  NY  1 0036 


COPY  EDITOR  for  trade  magazine.  B.S. 
in  English/Journalism  plus  1  year  expe¬ 
rience  required.  Must  be  organized,  able 
to  direct  workflow  and  meet  deadlines. 
Mail/fax  resume:  PSN-PL,  4160  Wilshire 
Blvd. ,  Los  Angles.  CA  9001 0. 

Fax  (323)  964-4840 
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ASSISTANT  EDITOR,  kiplingercom 
Kiplinger.com  the  personal-finance 
Website  of  Kiplinger  Washington 
Editors,  is  looking  for  an  Assistant  Editor 
to  manage  its  investment  content. 
Applicant  must  have  an  eye  for  detail,  a 
thorough  knowledge  of  investing  and 
markets  and  the  ability  to  work  under 
tight  deadlines.  Duties  include: 
monitoring  and  posting  up-to-the- 
minute  market  news,  editing  magazine 
and  other  personal-finance  material  for 
the  Web,  and  working  with  K.plinger's 
magazine  staff  to  update  articles  and 
develop  interactive  tools. 

Candidate  should  have  at  least  three 
years'  experience  in  personal-finance 
or  business  journalism.  Knowledge  of 
HTML  and  Web  design  a  plus,  but  not 
required. 

The  Kiplinger  organization  offers  a 
comprehensive  benefits  package. 
Qualified  candidates  should  forward 
resume  with  cover  letter  to: 

Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 

1 729  H  Street,  NW 
Washington,  DC  20006 
Fax:  (202)-496-1817 
personnel.department@kiplinger.com 
EOE 
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ASSISTANT  HOMES  EDITOR 
Southern  Living  magazine  seeks  imag¬ 
inative  feature  writer  with  working 
knowledge  of  interior  design,  art  or 
architecture.  Degree  in  interior  design, 
architecture,  English  or  journalism  pre¬ 
ferred.  Five  years  professional  experi¬ 
ence  required.  Willingness  to  travel  and 
build  contact  base  throughout  the  South 
necessary.  Competitive  salary  and  bene¬ 
fits  package  in  an  outstanding  work 
environment.  Send  cover  letter,  resume 
and  writing  samples  to: 

Holly  Hughey,  Southern  Progress 
2100  Lakeshore  Drive 
Birmingham,  Al  35209 
No  phone  calls,  please 


CITY  EDITOR 

The  nation's  best  community  newspa¬ 
per  has  been  raided  again.  A  Denver 
metro  hired  our  city  editor,  who  helped 
us  win  the  National  Newspaper  Asso¬ 
ciation’s  top  honor  and  back-to-back 
general  excellence  awards  from  the  Col¬ 
orado  Press  Association.  We  need  an 
editor  who  can  challenge  a  staff  used 
to  high  standards.  Job  duties  include 
hands-on  editing  and  coaching.  Send 
resume  and  work  samples  to  editor 
Chris  Cobler,  Greeley  Tribune: 

RO.  Box  1138,  Greeley,  CO  80632 


EDITORIAL 


ASSOCIATE  HOMES  EDITOR 
Southern  Living  magazine  seeks  imag¬ 
inative  feature  writer  with  working 
knowledge  of  interior  design,  art  or 
architecture.  Degree  in  interior  design, 
architecture,  English  or  journalism  pre¬ 
ferred.  Five  years  professional  experi¬ 
ence  in  design  required.  Willingness  to 
travel  and  build  southern  contact  base 
necessary.  Competitive  salary  and  bene¬ 
fits  package  in  outstanding  work  environ¬ 
ment.  Send  cover  letter,  resume  and  writ¬ 
ing  samples  to: 

Holly  Hughey,  Southern  Progress 
2100  Lakeshore  Drive 
Birmingham,  AL  35209 
No  phone  calls  please 


CHALLENGING  OPPORTUNITY 
for  general  assignment  reporter  in 
state  capital  set  in  Central  Kentucky’s 
bluegrass  and  horse  country  and  in  a 
new  plant.  Two  years  daily  newspaper 
work  preferred  but  exceptional  experi¬ 
ence  in  a  school  of  journalism  or  with  a 
weekly  will  be  considered.  Send  re¬ 
sumes,  clippings,  and  references  to: 

Carl  West,  The  State  Journal 
1216  Wilkinson  Boulevard 
Frankfort,  KY  40601 
Or  E-mail  to  cwest@state-journal.com 
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AWARD-WINNING  sports  section  in 
upstate  New  York  has  an  opening  for  a 
writer.  We  are  consistently  rated  among 
the  top  1 0  sports  sections  in  our  circula¬ 
tion  and  we  intend  to  continue  that  tra¬ 
dition.  Send  clips  and  resume  to: 

Sports  Editor  Greg  Brownell 
The  Post-Star 

RO.  Box  2157,  Glens  Falls,  NY  1 2801 


BANKING  AND  FINANCE  REPORTER 
CityBusiness:  The  Business  Journal  is 
seeking  an  experienced  business  re¬ 
porter  to  cover  the  banking,  finance  and 
professional-services  beats  in  the  boom¬ 
ing  Minneapolis/St.  Paul  market.  The 
high-profile  position  includes  a  weekly 
column  about  local  small-cap  stocks. 
Pay,  benefits  and  the  opportunities  for  pro¬ 
fessional  growth  are  excellent.  Appli¬ 
cants  should  have  at  least  seven  years 
reporting  experience,  preferably  in  busi¬ 
ness  journalism,  and  know  how  to  build 
and  maintain  well-sourced  beats. 
CityBusiness.  part  of  American  City  Busi¬ 
ness  Journals,  is  an  equal  opportunity 
employer.  Send  resume  to: 

CityBusiness: 

The  Business  Journal 
Attn:  Dirk  DeYoung,  Editor 
527  Marquette  Ave.  S.,  Suite  300 
Minneapolis,  MN  55402 
E-mail:  ddeyoung@amcity.com 
Fax  materials  to  (612)  288-2121 


BUILDING  EDITOR 

Southern  Living  magazine  seeks  feature 
writer  with  working  knowledge  of  home 
building/remodeling  and  furniture/pro¬ 
jects  design  and  construction.  Position 
requires  writer  to  create,  design  and 
build  furniture  and  home-based  projects. 
Candidates  should  also  be  comfortable 
constructing  projects  in  on-site  wood¬ 
working  shop.  Degree  in  design,  archi¬ 
tecture,  journalism  or  commensurate  pro¬ 
fessional  experience  in  building  field  pre¬ 
ferred.  Five  years  professional  experi¬ 
ence  required.  Willingness  to  travel  and 
develop  southern  contact  base  nec¬ 
essary.  Competitive  salary  and  benefits 
package  in  outstanding  work  environ¬ 
ment.  Send  cover  letter,  resume  and  writ¬ 
ing  samples  to: 

Holly  Hughey,  Southern  Progress 
2100  Lakeshore  Drive 
Birmingham,  AL  35209 
No  phone  calls  please 


BUSINESS  Editors,  Reporters.  We  are 
an  Internet  start-up  in  Frankfurt,  Ger¬ 
many,  and  plan  to  be  the  hottest  finan¬ 
cial/tech  news  site  in  Europe.  We  offer 
you  the  chance  to  get  in  on  the  ground 
floor.  Interested?  Send  resume  in 
strictest  confidence  to: 

EuroWebJobs@hotmail.com 


CRAIN'S  CLEVELAND  BUSINESS 
seeks  an  editor  for  its  weekly  themed 
sections  and  a  reporter  to  cover  gov¬ 
ernment-related  issues.  Send  resume 
and  work  samples  to  Editor  Mark 
Dodosh,  Crain's  Cleveland  Business, 
700  W.  St.  Clair  Avenue,  Suite  310, 
Cleveland,  OH  441 1 3  or  Fax  to: 

(216)  522-0625 

www.editorandpublisher.com 
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BUSINESS  EDITOR  AND 
REPORTER  OPENINGS 
The  Register-Mail,  a  7-day  daily  news¬ 
paper  owned  by  Copley  Press  in 
Galesburg,  IL,  has  immediate  open¬ 
ings  for  a  business  editor  and  for  a 
local  government  beat  reporter. 

The  business  editor  is  responsible  of 
the  Sunday  business  section,  includ¬ 
ing  developing  and  writing  a  lead 
feature  story.  This  position  also  in¬ 
cludes  daily  business  news  coverage, 
a  monthly  farm  section  and  design  and 
pagination  of  business  and  news 
pages,  as  needed.  Candidates  must 
have  excellent  grammar  and  copy  edit¬ 
ing  skills  and  familiarity  with  QuarkX¬ 
Press  (or  other  design  programs). 
Send  resume,  writing  and  layout  sam¬ 
ples. 

Candidates  for  the  reporting  position 
must  have  excellent  grammar,  inter¬ 
viewing  and  writing  skills.  Responsi¬ 
bilities  will  include  covering  a  local 
government  beat  as  well  as  writing 
other  hard  news  and  features.  Send 
resume  and  writing  examples. 

We  offer  competitive  pay  and  excellent 
benefits  at  a  small  city  newspaper 
that's  part  of  a  prestigious  newspaper 
company.  Send  your  information  to: 

The  Register-Mail 
Attention:  Bob  Harrison,  Editor 
140S.  Prairie  Street,  Galesburg,  IL61401 
E-mail  to;  regmail@galesburg.net 
Fax  to:  (309)  343-2382 
Equal  Opportunity  Employer 
Qualified  candidates  considered  with¬ 
out  regard  to  race,  creed,  color,  sex, 
age,  handicap  unrelated  to  ability  or 
national  origin. 


BUSINESS  JOURNALISTS 
The  energy  industry  is  booming  and  so 
is  online  publishing!  Exciting  opportunities 
for  journalists  covering  mergers  and 
acquisitions,  politics.  Latin  America,  oil 
markets,  and  electric  power.  If  you 
want  to  write  for  intelligent  business 
journals  that  are  on  the  cutting  edge  of 
online  content  and  e-commerce,  then 
send  your  resume  and  clips  From 
recent  grads  we  expect  high  GPA’s 
and  some  journalism  experience.  If  you 
have  more  experience  we  definitely 
have  a  place  for  you  in  our  growing 
business.  Spanish  or  Portuguese  lan¬ 
guage  skills  are  a  plus  but  not  required. 
Great  opportunities  for  advancement 
and  travel.  Great  salary  and  benefits. 
Check  us  out  at: 

www.petroleumargus.com  and 
www.energyargus.com 

Send  to: 

paijobs@petroleumargus.com  or  to: 
Petroleum  Argus  Inc. 

4801  Woodway,  Suite  270W 
Houston  TX,  77056 
Fax  (713)  622-2991 


EDITORIAL  ASSISTANT  for  leading 
trade  magazine.  Writing/proofing  a  must. 
B.S./B.A.  required.  Some  publishing/ 
journalism  experience  a  plus.  Entry 
level.  Fax/send  resume  PSN-PL,  4160 
Wilshire  Blvd.,  Los  Angeles,  CA  90010. 

Fax  (323)  964-4840 

www.editorandpublisher.com 
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BUSINESS  Managing/Executive  Editor 
for  financial/tech  news  WEB  SITE  in 
Frankfurt,  Germany.  Are  you  a  Web  pro 
who  feels  unloved?  Or  maybe  you  joined 
your  current  company  too  late  to  fully 
enjoy  the  IPO  party.  This  time  you  can 
join  the  management  team  of  a  hot  start¬ 
up  on  the  ground  floor.  You  must  be  a 
leader  and  a  great  financial  journalist. 
You  must  be  hard-working,  innovative 
and  full  of  start-up  spirit.  Interested? 
Send  resume  in  strictest  confidence  to; 

EuroWebJobs@hotmail,com 


BUSINESS  REPORTER 
The  Bay  City  Times,  a  38.000  daily/ 
50,000  Sunday  newspaper  in  a  grow¬ 
ing  waterfront  community,  seeks  an 
experienced  reporter  for  our  business 
staff.  Ideal  candidates  will  have  2-4 
years  experience  at  a  daily  paper, 
good  people  skills  and  demonstrated 
ability  to  produce  enterprise  stories. 
The  Times  is  committed  to  a  diverse 
workplace,  and  offers  a  competitive 
salary  and  benefit  package.  Send 
resume,  references  and  clips  to: 

Metro  Editor  John  Hiner 
Bay  City  Times 

31 1  Fifth  Street,  Bay  City,  Ml  48708 


ASSISTANT  MANAGING  EDITOR 
Needed  to  coordinate  night  news  oper¬ 
ation  at  seven-day  AM  in  the  northwest 
suburbs  of  Philadelphia.  Duties  include 
designing  Page  1:  pagination  experi¬ 
ence  essential.  QuarkXPress  experi¬ 
ence  preferred.  Send  resume  and  design 
samples  to: 

Rita  Cellucci.  Managing  Editor 
The  Times  Herald 

410  Markley  Street.  Norristown,  PA  19404 
Or  at  editor@timesherald.com 


CITY  EDITOR  -  Needed  to  direct  8- 
person  reporting  staff  and  coordinate 
local  news  coverage  for  seven  day  AM 
that  focuses  on  local  news  in  Philadel¬ 
phia's  northwest  suburbs.  Would  suc¬ 
ceed  person  promoted  to  position  of 
Editor  at  a  sister  publication.  Send 
resume  and  work  samples  to: 

Rita  Cellucci.  Managing  Editor 
The  Times  Herald 

410  Markley  Street.  Norristown,  PA  19404 
Or  at  editor@timesherald.com 


CITY  EDITOR 

Excellent  opportunity  for  multi-talented 
individual  to  direct  an  experienced 
award-winning  staff. 

The  Springfield  (OH)  News-Sun,  a 
33,000  AM  daily  and  40.000  Sunday  is 
looking  for  candidates  who  possess 
strong  people  skills,  planning  and  orga¬ 
nizational  skills,  realize  the  importance 
of  local  copy,  have  experience  in  man¬ 
agement,  leadership,  writing,  enterprise, 
and  who  understand  there's  more  to  cov¬ 
erage  than  local  government.  If  this  is  a 
challenge  you're  interested  in,  send 
resume  to; 

Jack  Bianchi,  Managing  Editor 
Springfield  News-Sun 
202  N.  Limestone  Street 
Springfield,  OH  45503 
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CITY  EDITOR 

The  Times-Herald,  a  22,000  circulation 
daily  in  the  San  Francisco  Bay  Area,  is 
seeking  a  city  editor  who  can  organize 
news  and  photo  coverage  of  three  com¬ 
munities,  and  beyond. 

Interested  candidates  should  have 
some  management  experience,  solid 
communication  skills,  be  a  good  line 
editor  and  be  able  to  motivate  a  staff  of 
nine  reporters  and  three  photo¬ 
graphers  in  a  team-  and  professional 
growth-oriented  environment.  We  want 
someone  who  can  offer  not  only  daily 
guidance  to  the  staff,  but  also  is  open 
to  learning  from  it.  We  re  not  inter¬ 
ested  in  anyone  with  all  the  answers, 
but  rather  someone  who  knows  how  to 
ask  the  right  questions. 

If  interested,  please  send  resume,  a 
cover  letter  explaining  your  approach 
to  the  city  editor  position  and  any 
examples  of  a  story/stories  you  were 
instrumental  in  getting  into  your  news¬ 
paper  to: 

Ted  Vollmer.  editor 
Times-Herald 
440  Curtola  Parkway 
Vallejo,  CA  94590 
E-mail:  tscjnews@aol.com 


EDITOR  -  The  weekly  Lake  Sunapee 
Argus  Champion  of  beautiful  Newbury, 
NH,  seeks  a  community-minded  per¬ 
son  to  lead  its  award-winning  news 
staff.  Experience  directing  the  collect¬ 
ing  and  editing  of  news  required. 
Macintosh  newsroom.  Write: 

Jeffrey  Miller.  Argus  Champion 
PO.  Box  581 ,  Newbury,  NH  03255 
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COPY  EDITOR/DESIGNER 
The  Rutland  Herald,  the  state  newspa¬ 
per  of  mid-Vermont,  has  an  opening  for 
a  copy  editor  with  strong  design  and 
graphics  skills.  Join  an  energetic,  inde¬ 
pendently  owned  newspaper  known  for 
high  standards,  awards  and  a  good 
environment.  Excellent  benefits.  QuarkX¬ 
Press.  Photoshop,  knowledge  of  North¬ 
east.  Entry  level  applications  accepted. 
Letter,  resume,  samples  to: 

John  Van  Hoesen,  Managing  Editor 
Rutland  Herald 

PO.  Box  668.  Rutland.  VT  05702 


COPY  EDITOR  -  The  Springfield  News- 
Sun,  a  33.000  AM  Ohio  daily  located 
between  Columbus  and  Dayton,  whose 
staff  has  received  95  Associated  Press 
awards  in  the  1990s.  has  an  opening  for 
a  copy  editor.  Candidates  must  be 
more  than  a  spell-checker  with  local 
copy,  have  experience  in  pagination, 
layout  and  design.  The  work  week  (37.5 
hours).  sala-Y,  benefits  package  401  (k), 
personal  days,  birthday,  holidays,  etc.) 
are  very  competitive.  Send  resume, 
layout  samples  to: 

Jack  Bianchi,  Managing  Editor 
Springfield  News-Sun 
202  N.  Limestone  Street 
Springfield.  OH  45503 
Phone  (937)  328-0362 

MANAGING  EDITOR 
Central  Florida  daily  seeks  enterprising 
and  competitive  professional  to  lead 
newsroom  staff.  Apply  to  News  Chief 
650  Sixth  Street  SW 
Winter  Haven.  FL  33880 
E-mail:  publisher@newschief.com 
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EDITORIAL 


Ft.  Lauderdale 


New  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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COPY  EDITOR  POSITION  WITH  THE 
VAIL  DAILY 

Fast-growing  medium-sized  daily  news¬ 
paper  in  the  heart  of  the  Rocky  Moun¬ 
tains  has  a  copy  editor  position  open. 
Must  know  QuarkXPress  and  Adobe 
Potoshop.  Must  have  superior  writing 
skills,  working  knowledge  of  Associated 
Press  Style  and  be  able  to  work  indpen- 
dently.  Copy  editor  will  write  headlines, 
edit  wire  and  local  copy  and  design 
news  pages.  Perk  to  the  job?  Skiing 
every  morning  before  work! 

Please  send  resume  and  cover  letter  to: 
Mariella  Ruocco-Gorla,  PO.  Box  81 
Vail,  CO  81658  or  Fax  to  (970)  949-7096 
No  phone  calls,  please.  EOE 


COPYEDITOR 

opening  on  an  award  winning  small 
daily  that  emphasizes  training  for  career- 
oriented  journalists.  Located  in  the  north¬ 
eastern  corner  of  Maryland,  the  area  off¬ 
ers  rural  setting  with  lots  of  boating 
recreation  yet  is  just  a  short  drive  to 
Washington,  DC,  Baltimore  and  Phila¬ 
delphia.  We  re  looking  for  someone  who 
enjoys  editing  local  news  and  wire,  but 
also  has  some  design  skills  and  is  good 
with  writing  snappy  headlines.  QuarkX¬ 
Press  helpful  but  not  essential.  Schedule 
is  Sunday  thru  Thursday,  night  shift,  for 
5-day  AM.  Send  resume  to: 

Terence  Peddicord,  Editor 
Cecil  Whig 

601  Bridge  Street,  Elkton,  MD21921 
No  phone  calls,  please! 


COPY  EDITOR 

We  re  looking  for  a  copy  editor  who’s 
adept  with  QuarkXPress  but  hasn’t  lost 
sight  of  the  fact  that  editing  and 
headline  writing  are  just  as  important. 
We’re  a  35,000  AM  with  a  growing 
newsroom  in  a  growing  community  in 
the  mountains  of  central  Pennsylvania. 
Send  cover  letter,  resume  and  clips  to: 
Ray  Eckenrode,  Managing  Editor 
Altoona  Mirror 

301  Cayuga  Avenue,  Altoona,  PA  16602 


COPY  EDITOR/DESIGNER 
The  award-winning  Business  News  de¬ 
partment  has  openings  for  copy  editors/ 
designers.  Candidate  should  have 
strong  layout  and/or  editing  skills, 
excellent  headline-writing  abilities  and 
be  able  to  work  well  under  pressure  in 
an  environment  of  high  standards.  This 
desk  handles  a  variety  of  tasks,  so  flex¬ 
ibility  is  a  plus.  So  is  CCI  pagination  ex- 
peirence.  We  work  a  four-day  week,  with 
the  desk  staffed  every  day  but  Saturday. 
Send  resume  to  Laura  Ehret,  business 
news  copy  chief: 

Dallas  Morning  News 
508  Young  St.,  Dallas,  TX  75265 
E-mail  lehret@dallasnews.com 


NEWS  WRITER 

and  sports  reporter  needed  for  award¬ 
winning  small,  afternoon  daily  in  Port- 
ales,  NM.  Some  experience  a  plus,  but 
recent  grads  OK.  Call  (505)  356-4481 
after  1 0:30  a  m.  MST  and  Speak  to: 

Ruth  Friedberg,  managing  editor 
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COPY  EDITOR/REPORTER 
Explore  the  Southwest!  Were  fast¬ 
growing  and  in  a  fun  newspaper  town. 
We  need  a  reporter,  and  a  designer/ 
copy  editor  to  fill  our  slot  spot.  We  sen/e 
the  entire  Four  Corners  region,  and 
besides  good  journalism  we  enjoy  moun¬ 
tains,  hiking,  skiing,  Navajo  art,  sunsets 
and  open  skies.  We  re  in  the  region’s 
thriving  hub  city  and  a  hotbed  for  news 
Interested?  Send  resume  and  clips  to: 

Editor  Troy  Turner,  The  Daily  Times 
201  N.  Allen,  Farmington,  NM  87401 


COPY  EDITOR 

Do  you  dream  in  AP  Style?  Want  week¬ 
ends  off?  Access  magazine,  America’s 
Guide  to  the  Internet,  seeks  a  copy 
editor  to  edit  stories  for  grammar,  clarity 
and  style,  write  headlines  and  proofread 
under  weekly  deadline  pressure. 
Thorough  knowledge  of  AP  Style 
required;  proficiency  in  QuarkXPress 
helpful.  3-5  years  newspaper  or  maga¬ 
zine  editing  experience  necessary. 
Based  in  suburban  Boston,  Access  is 
distributed  through  more  than  60  U.S. 
newspapers.  Send  resume  and  clips  to: 
Human  Resources 
Access 

35  Highland  Circle 
Needham,  MA  02494 
Fax:  (781)453-3988 
E-mail:  hr@accessmagazine.com 


COPY  EDITOR 

If  you  can  design  pages  and  write 
headlines  that  make  readers  sit  up  and 
notice,  we  want  to  hear  from  you.  The 
News-Journal,  an  inviting,  family-own¬ 
ed  daily  in  a  highly  competitive  market, 
is  seeking  a  copy  editor  with  strong 
editing  and  graphics  skills  who  must 
be  willing  to  learn  Harris  pagination. 
Versatility  and  enthusiasm  are  as  im¬ 
portant  as  experience.  Send  resume/ 
work  samples  to: 

Troy  Moore,  Managing  Editor/News 
The  News-Journal 
901  Sixth  Street,  RO.  Box  2831 
Daytona  Beach,  FL  32117-8099 


COPY  EDITORS/DESIGNERS 
Because  of  expansion.  The  Post-Star 
is  seeking  copy  editors/designers.  You 
must  be  able  to  edit  copy,  write 
headlines,  design  and  lay  out  pages  in 
QuarkXPress.  You  must  want  a  great 
quality  of  life  and  to  join  a  paper  on  the 
move.  Send  resume/letter  to: 

Glens  Falls  Post-Star 
PO.  Box  21 57,  Glens  Falls,  NY  1 2801 
E-mail:  dowd@poststar.com 


COVER  CITY  HALL  for  an  indepen¬ 
dently  owned  newspaper  in  the  heart  of 
the  Green  Mountains.  The  Rutland 
Herald  is  looking  for  a  dynamic  political 
reporter  to  cover  local  government. 
Candidates  should  be  good  deadline 
writers,  anxious  to  write  for  the  front 
page  and  curious  enough  to  go  after 
the  less  obvious  stories.  Excellent 
benefits.  Send  resume  and  clips  to: 

Jo-Anne  MacKenzie,  City  Editor 
Rutland  Herald 

PO.  Box  668,  Rutland,  VT  05701 
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COPY  EDITORS 

The  Blade,  northwest  Ohio’s  No.  1 
newspaper,  has  openings  for  experi¬ 
enced  newsroom  copy  editors.  Strong 
skills  required  in  grammar,  spelling, 
editing,  headline  writing,  layout,  and 
pagination.  Additional  opening  for  wire 
editor  requires  superior  news  judg¬ 
ment,  thorough  knowledge  of  national 
and  international  issues,  and  superb 
editing  skills.  Copy  editors  at  The 
Blade  (147,000  daily,  203,000  Sunday) 
earn  more  than  $53,000  top-scale  min¬ 
imum,  company-paid  fringe  benefits  and 
a  generous  vacation  package.  Reply  to: 
Ron  Royhab,  The  Blade 
541  N.  Superior  Street 
Toledo,  OH  43660 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills  to 
join  a  talented  six-person  editing  team. 
We  re  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  sections  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowledge  of 
QuarkXPress  important.  Newport  is  a 
world-class  small  city,  known  for  its 
jazz  festivals,  sailing,  history,  muse¬ 
ums,  Navy  base  and  tourism.  We  are 
proud  of  our  record  of  excellence  serv¬ 
ing  this  community.  You’ll  be  proud  to 
be  part  of  this  staff.  Professional  expe¬ 
rience  a  plus,  but  we  will  consider  a 
new  grad.  Tell  us  about  yourself  and 
send  a  few  samples  of  your  best 
designed  news  and  feature  pages  to: 

Harvey  Peters,  News  Editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 


THE  NATIONAL  CATHOLIC  REPORTER 
is  an  independent,  lay-edited,  prog¬ 
ressive  newsweekly  with  a  small  staff 
and  a  circulation  around  50,000,  includ¬ 
ing  readers  in  96  countries.  NCR  covers 
the  Catholic  and  other  churches;  pro¬ 
motes  such  values  as  peace,  justice, 
ecology;  aims  to  be  a  constructive  critic 
of  the  culture  and  spirit  of  our  times. 

NCR  is  seeking  a  committed,  dynamic, 
self-motivated  editor/writer  with  strong 
reporting  background  for  duty  in  Kansas 
City.  Duties  will  include  commissioning 
stories,  working  with  writers,  editing  and 
some  writing.  Write  to  Editor,  NCR,  115 
East  Armour  Blvd.,  Kansas  City,  MO 
64111,  with  resume  and  clips. 


COPY  EDITORS 

Newsday  is  looking  for  editors  who  can 
make  sure  that  copy  is  clear,  concise 
and  balanced.  If  you  have  good  line¬ 
editing  skills,  can  write  compelling 
headlines  and  are  interested  in  working 
in  an  operation  with  high  standards, 
please  send  a  letter  and  resume  to: 

Tim  Healy,  Executive  News  Editor 
Newsday 

235  Pinelawn  Road 
Melville,  NY  11 747-4250 
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EDITOR  IN  CHIEF 

Washington  City  Paper,  the  award¬ 
winning  alternative  weekly  of  Washing¬ 
ton,  DC,  needs  a  strong  leader  who 
can  do  it  all,  from  hands-on  editing  to 
managing  a  staff  of  20  to  articulating  a 
vision  and  making  it  happen  every 
week.  Salary  depending  on  experi¬ 
ence,  great  benefits  including  working 
for  a  company  that  values  what  you  do 
and  respects  your  autonomy.  If  you’re 
ready  to  make  your  mark  in  one  of  the 
most  important  and  visible  markets  in 
the  country,  send  your  resume,  copies 
of  publications  you’ve  edited,  a  cover 
letter  explaining  your  editorial  values 
and  approach  and,  if  you  have  them, 
writing  samples  (no  more  than  three): 

Jane  Levine,  Chicago  Reader 

1 1  E.  Illinois,  Chicago  IL  6061 1 


EDITOR-IN-CHIEF  wanted  for  estab¬ 
lished  Internet  site  covering  American 
culture  and  “the  good  life"  in  the  U.S. 
Candidates  must  have  at  least  10 
years  experience  overseeing  the  crea¬ 
tion  of  high-quality  content  on  a  wide 
range  of  topics  and  managing  a  fast¬ 
growing  editorial  staff.  Areas  of  cov¬ 
erage  include  news,  entertainment, 
sports  and  travel.  Some  Internet  expe¬ 
rience  preferred.  Additional  languages 
a  plus.  Send  resume  to: 

Human  Resources,  Freedomland  USA 
80  SW  8th  Street,  Suite  201 9 
Miami,  FL  33 130 
Fax:  (305)  539-3764 
Or  E-mail:  lisette@cyberemail.net 


EDITOR-IN-CHIEF 

Need  Editor-in-Chief  to  set  editorial 
direction  for  CarsDirect.com.  Will  work 
with  marketing  and  production  man¬ 
ager  to  implement  content  strategy. 
Will  also  oversee  relationships  with  3rd 
party  suppliers  of  content.  Need  at 
least  3-4  years  in  auto,  journalism  and 
1-2  years  management  experience. 
Web  experience  preferred. 

E-mail:  lillian.hahm@carsdirect.com 


EDITORIAL 

TECH  REPORTER 

One  of  the  world’s  largest  publishers 
has  an  opening  for  a  Technology 
Reporter  for  its  high-profile  magazine 
covering  the  mortgage  industry.  This  is 
a  great  opportunity  in  a  red-hot  area. 
Looking  for  a  self-starter  with  some 
technology  background.  Good  salary/ 
benefits  and  excellent  promotion  track. 
Send  resume,  3  clips  and  salary 
requirements  to: 

FAX:  (212)  564-8879 
E-mail:  mark.fogarty@tfn.com 
No  Calls  Please!  EOE  M/F/D/V 


EXPERIENCED  NEWS  EDITOR 
needed  for  publisher  of  Christian  in¬ 
dustry  magazine.  Must  coordinate,  as¬ 
sign  and  write  industry  news.  Page 
design  a  plus.  Experience  necessary. 
Send  resume  and  tear  sheets  to: 

Strang  Communications  Company 
Attn:  HR  Department 
600  Rinehart  Road,  Lake  Mary,  FL  32746 

www.editorandpublisher.com 
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EDITOR 

The  Los  Angeles  Business  Journal  has 
an  opening  for  the  top  job.  Candidates 
must  have  extensive  business  journal¬ 
ism  and  editing  experience.  We  are 
interested  in  candidates  who  can  lead 
an  extraordinary  team  of  editors  and 
reporters.  The  position  requires  vision, 
energy,  excellent  management  skills 
and  a  desire  to  head  what  is  re¬ 
cognized  as  the  best  regional  busi¬ 
ness  journal  in  the  country.  Qualified 
candidates  should  mail  resume  to: 

Matthew  A.  Toledo 
President,  Publisher 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  Suite  1 70 
Los  Angeles,  CA  90036 


ENTERTAINMENT  WRITER 
The  Las  Vegas  Review-Journal  is  seek¬ 
ing  an  experienced  entertainment  writer 
with  an  emphasis  on  pop  music.  A  major 
concert  tour  stop,  Las  Vegas  also  enjoys 
a  growing  local  music  scene  with 
numerous  clubs  and  home-grown  musi¬ 
cians.  Our  reporter  needs  to  be  able  to 
handle  general  music  stories,  concert 
advances,  trend  stories,  and  reviews. 
We  are  looking  for  someone  comforta¬ 
ble  with  interviewing  and  reviewing  pop, 
rock,  country,  and  jazz  artists  with  the 
mainstream  focus  of  a  daily  newspaper. 
The  job  does  not  include  CD  or  product 
reviews.  Send  resume  and  clips  to: 

Features  Editor  Frank  Fertado 
Las  Vegas  Review-Journal 
PO.  Box  70,  Las  Vegas.  NV  891 25 


EXECUTIVE  EDITOR 
Our  newsroom  needs  an  innovative 
leader  to  take  charge  of  5  weekly  news¬ 
papers,  2  highly  respected  monthly 
magazines  and  2  TMC  products.  Flous- 
atonic  Publications,  a  Journal  Register 
company,  located  in  the  beautiful  hills 
of  southwest  Connecticut,  has  incredi¬ 
ble  growth  potential  for  the  right  candi¬ 
date.  If  you  thrive  in  a  competitive  news 
environment,  love  a  small  town  market, 
and  are  looking  to  finally  showcase 
your  talent  for  ingenuity,  creativity  and 
coaching  young  reporters,  contact: 

Robert  Pazdziorko,  Publisher 
Housatonic  Publications 
65  Bank  Street 
New  Milford,  CT  06776 
Fax:  (860)210-2609 


EXECUTIVE  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group,  (Circulation  120,000)  publishers 
of  the  Pasadena  Star-News,  San  Gabriel 
Valley  Tribune,  Whittier  Daily  News  and 
12  weeklies,  is  seeking  an  experienced 
executive  editor.  Top  candidates  will 
have  superior  management  and  people 
skills,  a  proven  ability  to  direct  a  zoned 
operation  in  an  ethnically  diverse  metro/ 
suburban  area  and  a  willingness  to  work 
cooperatively  with  other  departments. 
The  job  requires  hands-on  editing,  com¬ 
munity  involvement  and  strategic  think¬ 
ing.  Send  resume  and  cover  to  Shari 
Wright,  Human  Resources  Director,  San 
Gabriel  Newspaper  Group,  1210  Azusa 
Canyon  Road,  West  Covina,  CA  91 790. 

www.editorandpublisher.com 
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FEATURES  EDITOR 

The  Virginian-Pilot  has  an  opening  for 
a  features  editor  in  charge  of  our  daily 
features  section  and  weekly  Weekend 
section.  This  editor  will  be  charged 
with  planning  and  producing  the  fea¬ 
tures  sections.  We  are  looking  for  an 
experienced  editor  with  a  creative 
mind,  strong  editing,  organization  and 
planning  skills,  and  an  interest  in  pop 
culture,  music,  the  arts  and  entertain¬ 
ment.  We  are  also  looking  for  a  leader 
who  can  strengthen  the  section  by 
coaching  and  developing  others,  and 
respond  to  events  or  trends  in  the 
news.  This  editor  works  Monday- 
Friday,  plus  other  days  as  needed. 


•  Organize,  manage  and  shape  daily 
features  section 

•  Plan,  assign  and  edit  copy  for  the 
Daily  Break 

•  Be  a  primary  source  of  ideas  and 
innovation  for  the  Daily  Break 

•  Coach,  train  and  develop  the  features 
staff  to  a  higher  level  of  performance 

•  Review,  choose  and  edit  appropriate 
wire  stories 

•  Lead  team  meetings  on  a  regular  basis 
SKILLS  &  KNOWLEDGE  REQUIRED: 

•  Strong  planning  and  organizational 
skills 

•  Demonstrated  writing  and  editing  skills 

•  Ability  to  generate  feature  ideas 

•  An  interest  and  knowledge  of  pop 
culture,  music,  the  arts  and  entertain¬ 
ment 

•  Willing  to  work  courteously  and  pro¬ 
mptly  with  the  public 

•  Track  record  of  planning  and  oversee¬ 
ing  a  section  or  significant  projects 

•  Team  leader  skills,  including  the 
ability  to  improve  performance  and 
maintain  a  high  level  of  productivity 

•  Ability  to  work  well  with  other  teams, 
including  Design,  Photography,  Writ¬ 
ing  and  News 

•  Outstanding  judgment,  whether  in 
making  calls  on  stories  or  assessing 
the  performance  and  potential  of 
individuals 

•  Experience  as  an  effective  newsroom 
leader,  using  appropriate  interpersonal 
style  to  inspire  and  guide  others 

If  you  are  interested  in  applying  for  this 
position,  please  send  a  resume,  list  of 
references  and  letter  explaining  how 
you  can  improve  The  Virginian-Pilot 
features  section  to: 

Tonnya  Kennedy,  Deputy  Managing  Editor 
The  Virginian-Pilot 
1 50  W.  Brambleton  Avenue 
Norfolk.  VA  23510 
Deadline  for  applications  is 
March  20, 2000 


GROWTH  POSITIONS 
The  Scranton  Times  &  Tribune,  offer¬ 
ing  excellent  pay,  benefits  and  life¬ 
style,  has  immediate  openings  for  an 
assistant  city  editor,  night  copy  desk 
chief,  copy  editor,  news  reporter,  and 
features/entertainment  writer.  All  posi¬ 
tions  require  2  years  experience  at  a 
daily  newspaper.  Fax  your  resume  and 
cover  letter  today  to  Managing  Editor 
Bob  Burke  at  (570)  348-91 35  or  E-mail: 
rburke@timesshamrock.com 


EoiTORIAL 


GOVERNMENT  REPORTER  AND 
PUBLIC  SAFETY  REPORTER 
A  growing  30,000  daily  in  Oregon's 
Cascade  Mountains  is  looking  for  two 
experienced  reporters  to  cover  county 
government  and  courts  in  one  of  the 
Northwest's  fastest  growing,  most 
dynamic  areas.  Need  journalists  who 
can  report  beyond  the  meeting 
agendas  and  court  dockets  to  produce 
lively  enterprising  and  investigative 
work.  Looking  for  someone  with  2-5 
years  experience.  Will  consider  candi¬ 
dates  with  less  experience  who  pro¬ 
duce  excellent  clips  combined  with 
educational  background. 

The  Bulletin  is  a  progressive  indepen¬ 
dent  newspaper,  family-owned  with 
proud  traditions  and  a  bright  future. 
Our  employees  earn  competitive  pay 
and  superb  benefits  and  get  to  live  in  a 
year-round  recreation  paradise. 

Send  resumes  to  Stefanie  Anderson: 

The  Bulletin,  1 526  NW  Hill  Street 
Bend,  OR  97701 

GREENWIRE 

National  Journal’s  online  environmental 
information  service,  seeks  writers  who 
can  collect  and  abstract  environmental 
news  from  print  and  online  sources. 
Applicants  must  have  solid  writing  and 
fact-checking  skills  (tests  required); 
experience  with  or  interest  in  environ¬ 
mental  policy,  and  the  ability  to  work 
under  tight  daily  deadlines.  Familiarity 
with  Internet  browser.  E-mail  and  HTML 
software  a  plus.  Fax  or  E-mail  cover  let¬ 
ter,  resume,  3  writing  samples  to: 

(703)  518-8702  or 
jdick@nationaljournal.com 
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Or  E-mail:  Recruiter@trucking.org 
Equal  Opportunity  Employer 


HOMETOWN  JOURNALISM 
The  Titusville  Herald,  a  4,000  circula¬ 
tion  AM  daily  in  northwestern  PA, 
seeks  an  experienced,  hands-on 
person  to  direct  our  newsroom.  Must 
be  a  leader  with  strong  people  skills, 
and  be  able  to  motivate  &  mentor  staff 
of  five.  In  addition  to  editing  and  design, 
must  write  on  a  regular  basis.  Mac  & 
QuarkXPress  experience  a  plus.  For 
the  right  leader,  this  is  your  chance  to 
run  your  own  show.  Send  resume  to: 

Mike  Sample 
Titusville  Herald 

RO.  Box  328,  Titusville,  PA  16354 
Or  E-mail  mdsample@cnhi,com 
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Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation)  in  Phoenix.  The  managing 
editor  works  directly  with  writers  to  help 
shape  local  arts  coverage  and  to  edit 
magazine-length  feature  stories.  The 
managing  editor  also  supervises  the  day-to- 
day  operations  of  the  editorial  department. 

Fine  writing  and  editing  skills  are  a  must; 
the  interview  process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  leam  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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ESSENTIAL  FUNCTIONS: 


GROWING  NEWS  publishing  group  in 
search  of  experienced  editorial  pro¬ 
fessionals.  Transport  Topics  Publishing 
Group,  which  produces  a  news  weekly, 
two  trucking  monthlies  and  a  suc¬ 
cessful,  'ively  web  operation,  needs: 

•  MANAGING  EDITOR  to  help  run  the 
two  monthlies:  looking  for  a  writer 
who  wants  to  edit  and  manage  as  well 

•  FINANCIAL  WRITER  to  cover  the 
trucking  business  for  the  leading 
publication  in  the  industry,  the  one 
that  everyone  reads 

•  COPY  EDITOR  to  help  make  it  all  better 
TTPG,  which  is  based  in  near  Washing¬ 
ton,  DC,  is  a  unit  of  American  Trucking 
Associations.  Send  your  resume  with 
salary  requirements  to: 

Human  Resources,  Attn:  HA1812 
2200  Mill  Road,  Alexandria,  VA  22314 
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ILLINOIS  AGRINEWS  has  a  full  time 
opening  for  a  Field  Editor  to  work  in 
LaSalle,  IL.  Seeking  experienced 
reporter,  recent  journalism  or  ag  com- 
minications  grad.  Ag  background 
desirable  but  not  required.  Photo 
experience  a  plus.  Car  required.  Fax  or 
mail  resume  and  writing  samples  to: 

Joyce  McCullough,  Illinois  AgrlNews 
426  Second  St.  LaSalle,  IL  61301 
Fax  (81 5)  223-7894 
E-mail  agrinews@theramp.net 

INVESTIGATIVE  REPORTER 
The  Daytona  Beach  News-Journal  seeks 
an  experienced,  aggressive  investigative 
reporter  to  help  sustain  our  tradition  of 
hard-hitting,  prize-winning  journalism. 
We  want  an  energetic  digger  who  is 
skilled  in  working  sources,  probing 
public  records  and  doing  computer- 
assisted  research.  The  right  candidate 
will  also  be  a  polished  writer  who  can 
produce  well-crafted  stories  that  inform 
readers  and  provoke  action.  Send  let¬ 
ter,  resume  and  clips  to: 

Don  Lindley.  Executive  Editor 
The  News-Journal 
PO.  Box  2831 

Daytona  Beach,  FL 321 20-2831 


MAJOR  INDUSTRIES  BUSINESS  WRITER 
Mid-size  daily  looking  for  an  experi¬ 
enced  business  writer  to  cover  major  in¬ 
dustries  of  central/western  Maine.  Re¬ 
quired  skills:  high-level  writing,  knowl¬ 
edge  of  stock  and  bond  markets,  ability 
to  spot  and  localize  industrial  trends 
and  proficiency  at  gathering  business 
information  from  the  Web.  Familiarity 
with  pulp  and  paper  industry,  shipbuild¬ 
ing,  tourism,  telemarketing  and  manu¬ 
facturing  a  plus.  Analytic  and  word  skills 
necessary.  Send  resume  and  clips  to: 

Carol  Coultas 
Managing  Editor.  Days 
Sun  Journal 

1 04  Park  Street,  PO.  Box  4400 
Lewiston,  ME  04243-4400 
Or  ccoultas@sunjournal.com 


MANAGING  EDITOR 
Edgy,  Boston-based  magazine  with 
ambitious  expansion  plans  lusts  after 
star  managing  editor  —  somebody  with 
a  proven  track  record  in  managing 
editorial  and  production  teams,  handl¬ 
ing  the  business  side  of  publishing, 
and  working  with  stylishly  smart  text. 
Personal  experience  as  a  freelancer  is 
a  plus.  In  less  than  a  year  we've 
garnered  press  raves  and  several 
awards  —  including  a  British  Academy 
Award  nomination!  Join  us!  Please  sub¬ 
mit  a  couple  of  writing  samples  along 
with  your  resume  and  cover  letter  to: 
loshman@aquent.com  Fax  (617)  535-5082 


MANAGING  EDITOR 
For  10,000  AM  daily  in  Mount  Airy,  NC. 
Beautiful  region  near  Blue  Ridge  Moun¬ 
tains  and  major  cities.  Seeking  individ¬ 
ual  that  can  manage  as  well  as  be 
enthusiastic  about  building  newspaper 
readership.  Send  resume  to: 

Publisher,  The  News 
RO.  Box  808,  Mount  Airy,  NC  2703C 
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MANAGING  EDITOR 
for  day-to-day  operation  of  Dover  Post, 
a  weekly  in  Dover,  DE;  work  with  editor 
and  staff  of  three  writers  plus  stringers. 
Five  years  experience,  including  editing 
and  lay-out  experience,  strongly  pre¬ 
ferred.  Pagination  experience  also  help¬ 
ful.  Dover  is  a  small  but  growing  city 
within  an  hour  to  beaches  and  two  hours 
to  Philadelphia,  Baltimore  and  Washing¬ 
ton.  Competitive  pay  and  benefits,  includ¬ 
ing  401  (k)  and  health.  Send  resume  and 
writing  and  editing  samples  to: 

Don  Flood 
Dover  Post 

PO.  Box  664.  Dover,  DE  19903 
See  www.doverpost.com 
for  more  about  us 


REPORTERS 

The  Blade,  northwest  Ohio's  No.  1 
newspaper,  has  several  openings  for 
experienced  reporters  for  our  city  desk 
and  business  desk.  We  are  looking  for 
aggressive  reporters  and  sensitive 
writers  who  can  balance  daily  coverage 
with  enterprise  reporting.  Opportunities 
Include  general  assignment,  business, 
cops,  health,  and  suburban  news. 
Reporters  at  The  Blade  (147,000  daily, 
203.000  Sunday)  earn  more  than 
$51,000  top-scale  minimum,  company- 
paid  fringe  benefits  and  a  generous 
vacation  package.  Reply  to: 

Ron  Royhab,  The  Blade 
541  N.  Superior  Street 
Toledo,  OH  43660 


MONEY  &  WORK  TEAM  EDITOR 
100-F  daily  newspaper  seeking  experi¬ 
enced  journalist  to  lead  the  Money  & 
Work  Team.  Knowledge  of  business  con¬ 
cepts  and  experience  writing  or  editing 
business  stories  a  plus.  Practical  expe¬ 
rience  writing  or  editing  news  stories  of 
any  nature  is  a  necessity.  Demonstrated 
(with  news  clippings  and  references) 
success  in  putting  significant  journal¬ 
ism  into  print  will  provide  a  distinct 
advantage. 

Will  lead  the  development  and  direction 
of  reporters  on  the  team  and  work  in  col¬ 
laboration  with  members  of  the  pres¬ 
entation  team  to  envision  a  lively  busi¬ 
ness  section  that  includes  the  informa¬ 
tion  our  readers  want  when  it  comes  to 
making  decisions  on  business  and  per¬ 
sonal  finance  issues.  Significant  report¬ 
ing  experience  preferred,  as  much  of 
the  job  entails  helping  reporters  get  bet¬ 
ter.  But  a  smart,  adaptable  editor  who 
can  display  a  coaching  work  style  and 
ability  to  learn  rudiments  of  reporting 
will  be  considered. 

As  a  subsidiary  of  Tribune  Company, 
we  offer  a  competitive  salary  and  ex¬ 
cellent  benefits.  For  more  information, 
please  contact  Sheila  Solomon: 
srsolomon@dailypress.com 
(757)  247-4616 

We  are  an  Equal  Opportunity  Employer 
committed  to  diversity  in  the  workplace. 
The  Daily  Press,  Inc. 

7505  Warwick  Boulevard 
Newport  News,  VA  23607 
Fax:  (757)  247-7884 
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MUSIC  EDITOR 

New  Times  is  searching  for  a  music 
editor  at  its  award-winning  weekly  news¬ 
paper  in  Miami.  This  position  entails  plan¬ 
ning  and  editing  a  weekly  music  section, 
writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  a  cover  letter, 
resume  and  five  best  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

PO.  Box  5970,  Denver,  CO  80217 
andy.vandevoorde@westword.com 


NEWS  EDITOR 

Monterey's  alternative  newsweekly  seeks 
sharp,  detail  oriented  news-hound  to 
lead  and  manage  the  news  side  of  the 
county's  largest  circulation  newspaper. 
Writing  that  reverberates,  editing  talent 
that  shines,  demonstrable  enterprise  and 
investigative  reporting  skills  are  qualifica¬ 
tions  the  ideal  candidate  must  possess. 
Please  send  clips  and  resume  to: 

Coast  Weekly,  attn.  Erik  Cushman 
668  Williams  Ave,  Seaside,  CA  93955 
E-mail  erik@coastweekly.com 


REPORTERS  AND  EDITORS 
dbusiness.com  -  the  online  local  busi¬ 
ness  news  network  is  now  hiring. 
We  re  looking  for  experienced  busi¬ 
ness  reporters  and  editors  to  cover 
daily  breaking  news  on  small  and  mid 
cap  companies.  If  you  want  to  be  a 
part  of  the  new  media  revolution,  visit 
dbusiness.com  then  E-mail  your  re¬ 
sume  and  cover  letter  to: 

dbnews@dbusiness.com 
Please  mention  code  EP  Reporter 
Competitive  salary  plus  equity 


PROJECTS  LEADER 
The  Omaha  World-Herald,  an  em¬ 
ployee-owned  newspaper  with  Sunday 
circulation  of  280,000,  is  seeking  a 
senior  reporter  or  an  editor  to  lead 
major  projects.  You  could  be  right  for 
the  position  if  you  have  demonstrated 
as  a  reporter  or  editor  that  you  can 
bring  projects  to  publication  by  col¬ 
laborating  with  a  team  of  reporters, 
photographers,  graphic  artists,  copy 
editors,  page  designers  and  senior 
editors.  We  seek  a  person  who  will 
lead  projects  that  reveal,  expose  and 
explain  the  unknown  and  the  misun¬ 
derstood.  We  want  projects  with  im¬ 
pact,  that  bring  about  change,  espe¬ 
cially  in  matters  of  public  policy.  We 
want  creatively  written  and  packaged 
projects  that  demand  readers'  atten¬ 
tion.  We  offer  the  opportunity  to  work 
for  a  statewide  newspaper  covering 
Nebraska  and  the  western  third  of 
Iowa  from  a  growing,  vibrant  metro¬ 
politan  area  of  700,000.  To  apply,  send 
a  resume,  letter  and  work  samples  to: 

Jeff  Gauger 

assistant  managing  editor 
World-Herald  Square,  Omaha,  NE  68102 
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REGIONAL  EDITOR.  WRITERS  AND 
GRAPHIC  ARTIST 

We  have  immediate  openings  for  a 
regional  editor  and  writers  for  several 
major  beats  -  medicine,  education.  We 
are  also  looking  for  a  graphic  artist. 
Experience  required,  ANG  Newspa¬ 
pers  is  a  group  of  five  papers  in  the  SF 
Bay  Area.  E-mail  inquiry  to: 

kjones@angnewspapers.com 
then  send  resume  and  best  clips  to: 

Keith  Jones,  4770  Willow  Road 
Pleasanton,  CA  94588 


REPORTER  -  The  Ann  Arbor  News  is 
looking  for  a  local  government  reporter 
who  can  go  beyond  the  agendas  and 
develop  enterprise  stories  that  speak 
to  our  readers.  Show  us  your  best  work, 
developed  from  strong  community  sourc¬ 
ing,  public  records  and  on-the-street  re¬ 
porting.  Send  cover  letter,  resume,  ref¬ 
erences  and  your  six  best  clips  to: 

Rick  Fitzgerald,  Managing  Editor 
Ypsilanti  Press  Edition  of 
The  Ann  Arbor  News 
301  W.  Michigan  Avenue.  Suite  201 
Ann  Arbor,  Ml  48197 
The  News  is  an 
Equal  Opportunity  Employer 


REPORTER  -  The  Springfield  News- 
Sun,  a  33,000  AM  Ohio  daily,  whose 
staff  has  received  95  Associated  Press 
awards  in  the  1990s.  has  an  opening 
for  a  reporter  with  at  least  three  years 
of  experience  at  a  daily  newspaper. 
Candidates  must  be  aggressive,  a  self¬ 
starter,  have  ability  to  write  clearly  on  a 
wide  range  of  subjects.  The  work  week 
(37.5  hours)  salary,  benefits  package 
401  (k),  personal  days,  birthday,  holi¬ 
days,  etc.)  are  very  competitive,  Spr¬ 
ingfield  is  located  between  Columbus 
and  Dayton,  off  1-70.  Resumes,  tear 
sheets  should  be  sent  to  Jack  Bianchi, 
managing  editor,  Springfield  News- 
Sun,  202  North  Limestone  Street,  Spr¬ 
ingfield,  OH  45503. 

Phone  (937)  328-0362 


REPORTER  for  busy  community  weeklies 
in  college  town.  Close  to  Baltimore,  DC, 
Philly.  Great  opportunity  for  someone 
beginning  their  career.  J-degree  re¬ 
quired,  experience  preferred.  Photog¬ 
raphy  skills,  camera  a  plus.  Respected 
newspaper  company.  Full-time,  full  bene¬ 
fits.  Rush  letter  describing  qualifications, 
resume,  work  samples  to  Publisher: 

Newark  Post 

1 53  E.  Chestnut  Hill  Road 
Newark,  DE  19713 
Fax:  (302)  737-9019 


REPORTERS 

The  Daily  Record,  a  23,000  circulation 
daily  in  northeastern  Ohio,  seeks  re¬ 
porters  for  general  assignment  and 
education.  The  successful  candidate 
will  have  weekly  or  small  daily  experi¬ 
ence,  though  outstanding  college 
grads  will  be  considered.  Send  re¬ 
sume,  clips  and  references  to: 

Lance  White,  Managing  Editor 
The  Daily  Record 
RO.  Box  91 8,  Wooster,  OH  44691 
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HELP  WANTED 


The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is 
looking  tor  experienced  journalist  with 
a  desire  for  self-improvement  to  tackle 
the  highly  energized  news  environ¬ 
ment  of  the  Mahoning  Valley.  If  you've 
got  solid  reporting  and  writing  skills, 
send  cover  letter,  resume  and  clips  to: 

Anthony  G.  Paglia,  Senior  Regional  Editor 
The  Vindicator 
RO.  Box  780 

Youngstown,  OH  44501  -0780 


AWARD-WINNING  DAILY,  circulation 
9,000,  seeks  enterprising,  productive 
reporter  to  cover  local  government.  If 
you  can  dig  into  local  issues  and  turn 
out  compelling  copy,  send  resume, 
clips  and  references  to  Bette  Pearce, 
Norwalk  Reflector,  61  E.  Monroe 
Street,  Nonwalk,  OH  44857.  Or  E-mail: 
pearce@goreflector.com 

THIS  SOUTHERN  INDIANA 
daily  has  more  awards  than  wall  space. 
The  reason?  Writers  and  reporters  such 
as  yourself  who  seek  a  challenge,  yearn 
to  become  skilled  at  their  craft,  and  are 
not  afraid  to  work.  Entry  level  position 
now  open,  covering  an  array  of  stories. 
Send  four  or  five  of  your  clips,  and  a 
cover  letter  to: 

Martha  Rasche,  city  editor.  The  Herald 

RO.  Box  31 ,  Jasper,  IN  47547 

NONPROFIT  INVESTIGATIVE 
reporting  organization  in  San  Francisco 
seeks  full  time  Environmental  Reporter. 
Salary:  50s.  Submit  resume,  letter,  clips 
to  Center  for  Investigative  Reporting: 

500  Howard,  Suite  206 
San  Francisco.  CA  941 05 
Info:  www.muckraker.org 

REPORTER,  HIGH-TECH 
Daily  business-beat  experience  helpful; 
proven  reporting/writing  talent  under 
deadline  pressure  is  paramount.  Contact: 

michaels@telekomnet.com  or 
TelekomNet 

2269  Massachusetts  Avenue 
Cambridge,  MA02140 

REPORTER/RESEARCHER  needed  for  a 
21  year  old  Business-to-Business  pub¬ 
lishing  company  expanding  into  ttie 
Internet  and  new  hardcopy  publication. 
Requires  aggressive,  reporter/researcher 
who  is  familiar  with  the  Internet  as  a 
research  tool.  Casual,  smoking  office  in 
central  NJ.  Good  pay  and  benefits. 

Contact  Ann  at  (609)  587-6200 


REPORTERS 

The  Hickory  Daily  Record,  a  22,000 
circulation  daily  in  the  Western  Pied¬ 
mont  Region  of  North  Carolina,  seeks 
reporters  for  three  key  beats.  Send 
resume,  clips  to  Tom  Clark: 

Executive  Editor,  Hickory  Daily  Record 
RO.  Box  968.  Hickory,  NC  28603 
Or  E-mail:  tompclark@aol.com 


SENIOR  COPY  EDITOR 
The  news  desk  of  the  Houston  Chroni¬ 
cle,  the  nation's  seventh-largest  metro¬ 
politan  daily  newspaper,  has  two  open¬ 
ings  for  senior  copy  editors.  Candidates 
must  demonstrate  mastery  of  word-edit¬ 
ing  and  headline-writing  skills  as  well  as 
talent  in  layout.  Ability  to  move  quickly 
into  supervisory  responsibilities  is  essen¬ 
tial.  Requirements  include  a  Bachelor’s 
degree  and  at  least  seven  years  of  edit¬ 
ing  experience  on  daily  newspapers. 
Working  hours  are  at  night  and  may  in¬ 
clude  holiday  and  weekend  duty.  Com¬ 
petitive  salary.  Excellent  benefits  pack¬ 
age.  Great  city. 

Contact  Hank  Glamann 
News  Editor  for  Administration 
hank.glamann@chron.com  or 
Houston  Chronicle 

PO.  Box  4260,  Houston,  TX  77210-4260 
No  calls,  please.  The  Houston  Chronicle, 
a  unit  of  the  Hearst  Corporation,  is  an 
Equal  Opportunity  Employer. 


SPORTS  WRITER 

Suburban  daily  seeks  experienced 
sports  writer.  Work  to  include  game 
stories,  features  and  projects.  Empha¬ 
sis  on  scholastic  coverage.  Send  let¬ 
ter,  resume  and  clips  to: 

Jeff  Beideman,  Sports  Editor 
The  Intelligencer 
333  N.  Broad  Street 
Doylestown,  PA  18901 

SENIOR  EDITOR 

Rodale,  Inc.,  publisher  of  Organic 
Gardening,  North  America's  largest 
gardening  magazine  with  a  circulation 
of  600,000,  is  seeking  a  Senior  Editor 
with  top-notch  writing  and  editing  skills 
and  a  passion  for  organic  gardening 
and  living.  The  ideal  candidate  will 
have  at  least  a  Bachelor's  degree,  pre¬ 
ferably  with  an  emphasis  in  journalism, 
horticulture  or  related  fields,  and  a  min¬ 
imum  of  3-5  years  professional  experi¬ 
ence. 

Rodale  offers  a  pleasant  employee- 
oriented  work  environment,  compet¬ 
itive  salaries,  and  excellent  benefits 
including  401  (k),  and  on-site  fitness 
and  day  care  centers.  Please  send 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Human  Resources  Department 
(EP  00-031) 

RODALE  INC. 

33  E.  Minor  Street,  Emmaus,  PA  18049 
Fax:  (610)967-9209 
Equal  Opportunity  Employer 
Visit  our  website  at  www.rodale.com 


SPORTS  COPY  EDITORS 
The  Miami  Herald  seeks  creative,  hard¬ 
working  sports  copy  editors  ready  forthe 
challenge  of  covering  one  of  the  nation's 
most  diverse  sports  markets.  Three  years 
of  experience  at  a  major  daily  is  pre- 
fe'red.  Send  resume  and  clips  to: 

Ted  Green,  Chief  Assistant  Sports 
Editor,  Miami  Herald 
One  Herald  Plaza,  Miami,  FL33132 


SPORTS  COPY  EDITOR/WRITER 
The  Messenger-Inquirer  in  Owensboro, 
KY,  has  a  sports  copy  editor/writer 
opening.  We  re  a  fully  paginated  7-day- 
a-week  AM  with  a  circulation  of  34,000. 

At  the  Messenger-Inquirer,  you’ll  have 
the  opportunity  to  learn  and  grow  at 
one  of  the  best  smaller  newspapers  in 
the  country.  The  paper  is  owned  by 
Belo  Corporation,  the  parent  company 
of  The  Dallas  Morning  News. 

We're  looking  for  a  candidate  who  has 
a  B.A.  in  journalism  or  liberal  arts, 
excellent  editing  and  design  skills, 
strong  communication  skills,  and  com¬ 
puter  proficiency,  especially  in  QuarkX¬ 
Press.  Excellent  benefit  package.  Send 
cover  letter  and  resume  to: 

SueTrautwein.  Human  Resources  Director 
Messenger-Inquirer 
PO.  Box  1480 

Owensboro,  KY  42302-1480 
EOE 


THE  ST.  PAUL  PIONEER  PRESS 
a  Knight  Ridder  newspaper,  seeks  a 

general  assignment  reporter 

with  ability  to  write  clearly  on  deadline, 
to  turn  on  a  dime  and  to  produce  quality 
enterprise  reporting  for  1A  in  a  com¬ 
petitive  news  environment.  At  least  2 
years’  experience  at  a  metro  daily  with 
an  emphasis  on  versatility  and  aggress¬ 
iveness  is  required.  Send  letter,  resume 
and  clips  to: 

Dave  Peters,  Senior  Editor/City  Edition: 

St.  Paul  Pioneer  Press 
345  Cedar  Street  St.  Paul.  MN  551 01 
dpeters@pioneerpress.com 


SPORTS  DESIGNER/COPY  EDITOR 
The  Wisconsin  State  Journal,  the  morn¬ 
ing  and  Sunday  newspaper  in  Madison, 
seeks  a  design  leader  for  its  Sports 
desk.  Were  looking  for  a  talented 
designer  and  editor  with  pagination 
experience  to  set  the  standard  for  our 
seven-person  desk.  Duties  will  include 
designing  the  section  three  to  four  times 
a  week  and  directing  the  design  and  con¬ 
tent  of  the  Sunday  section.  We  earned 
Top  10  awards  tor  Sunday  and  Special 
sections  in  the  1000  APSE  contest  and 
we  need  someone  who  can  make  us 
even  better. 

The  State  Journal,  with  a  circulation  of 
90,000  daily  and  1 60,000  on  Sunday,  cov¬ 
ers  it  all  -  from  Big  Ten  teams  at  the  Uni- 
i  versity  of  Wisconsin  to  the  pros  in  Green 
Bay  and  Milwaukee  to  the  high  schools 
across  southern  Wisconsin.  All  that  and 
one  of  the  nation's  most  livable  cities, 
too. 

If  you  are  passionate  about  journalism 
and  interested  in  making  your  mark  on 
an  award-winning  section,  send  a 
resume,  cover  letter  and  samples  of 
your  work  to  Wisconsin  State  Journal: 

Attn:  Greg  Sprout-HRMM,  PO.  Box  8058 
Madison,  Wl  53708 


THE  ASSOCIATED  PRESS  seeks  an 
editor  to  write,  select  and  edit  copy  for  its 
national  and  international  news  reports 
from  its  New  York  headquarters  Candi¬ 
dates  should  have  5-i-  years  experience. 
To  apply,  send  resume  and  clips  to: 

Staffing  Department 
The  Associated  Press 
50  Rockefeller  Plaza.  New  York,  NY  10020 
Or  E-mail:  apj’obs@ap.org  EOE 


San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 

entertainment  weekly  in  San  Francisco.  We  want 

editors  who  have  a  fine  touch  with  copy,  a  firm 

grasp  of  the  magazine  style,  and  the 

self-confidence  needed  to  work  comfortably  with 

a  staff  of  writers  who  routinely  win  major  national 

journalism  awards.  The  managing  editor  position 

requires  a  strong  background  in  news  and 

superior  management  ability;  associate  editor 

candidates  should  have  solid  experience  with 

arts/features.  Qualified  applicants  will  have  the 

demonstrated  ability  to  deal  with  lengthy  news 

and  feature  articles,  and  the  desire  to  edit  and  ” 

write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


SYRACUSE  ONLINE 
www.syracuse.com  -  seeks  Editor-in- 
Chief  to  manage  award-winning 
Internet  content  team.  Must  have  8-10 
years  newsroom  and  New  Media  expe¬ 
rience  combined.  Leadership,  teamwork 
skills  vital.  Must  also  be  avid  Internet 
user.  Respond  by  E-mail  only  to: 
msardini@syracusemail.com 

TECHNOLOGY  REPORTER 
TelekomNet.com.  leading  business-to- 
business  Internet  networking/telecom¬ 
munications  hub,  seeks  outstanding 
reporter  to  be  based  in  Silicon  Valley. 
Must  be  abreast  of  new  technologies, 
alert  to  new  companies.  High  pro¬ 
ductivity  under  daily  deadline  pressure. 
michaels@telekomnet.com 
2269  Massachusetts  Avenue 
Cambridge,  MA  02140 

THE  DELTA  DEMOCRAT  TIMES 
Greenville,  MS,  seeks  an  editor  to  lead 
its  newsroom  of  14.  Our  editor  will  for¬ 
mulate  a  vision  of  high  expectations  for 
the  news  operation.  He  or  she  will  spend 
hands-on  time  with  a  staff  eager  to  learn 
and  grow.  Our  editor  will  have  an  under¬ 
standing  of  and  respect  for  the  compa¬ 
ny’s  libertarian  philosophy.  Our  editor 
will  be  a  superior  communicator  both 
internally  and  externally.  Our  editor  will 
view  the  newspaper  as  an  idea  center,  a 
center  of  expression,  for  a  diverse  com¬ 
munity.  If  you  think  you  have  what  it 
takes  and  are  ready  to  meet  the  chall¬ 
enge,  we  want  to  see  your  resume,  se¬ 
ven  samples  of  your  work,  three  pro¬ 
fessional  references  and  salary  require¬ 
ments  to: 

E-mail:  rlck_thomason@link.freedom.com 
Rick  Thomason,  Publisher 
Delta  Democrat  Times 
988  North  Broadway.  RO.  Box  1618 
Greenville,  MS  38702 
No  phone  calls,  please.  This  position  is 
available  immediately. 

WRITER/ANALYST 

Miami-based  political-risk-analysis  firm 
seeks  analyst  with  experience  in  Asia 
and.^or  Europe  and  excellent  writing 
skills.  Relocation  to  Miami  a  must.  Com¬ 
pensation  $65K-plus,  depending  on 
skills.  Fax  resume  and  writing  samples: 
The  Ackerman  Group 
(305)  865-0218 


THE  COLUMBUS  LEDGER-ENQUIRER 
seeks  two  strong  newsroom  leaders, 
METRO  EDITOR  and  BUSINESS  EDITOR, 
to  join  an  open,  flexible  team  committed 
to  independent  and  useful  journalism. 

The  Columbus  Ledger-Enquirer  (Knight 
Ridder:  51,000  daily,  66,000  Sunday; 
newsroom  of  65)  offers  competitive  pay, 
a  constructive  environment  and  opport¬ 
unities  for  advancement.  On  the  Chat¬ 
tahoochee  River  100  miles  SW  of  At¬ 
lanta.  three  hours  from  the  beach,  four 
hours  from  the  mountains,  minutes  from 
the  woods,  Columbus  is  amid  huge  in¬ 
vestments  in  quality  of  life  ($200  million 
for  schools,  $60  million  for  a  new  per¬ 
forming  arts  center,  $50  million  for  a 
new  library,  more). 

In  addition  to  the  fundamentals  of  hon¬ 
esty,  openness,  doggedness  and  opti¬ 
mism,  we  re  looking  for  these  attributes: 

•  Eagerness  to  take  responsibility 

•  Ability  to  get  news  in  the  paper,  day 
after  day,  in  ways  big  and  small 

•  Ability  to  help  reporters  of  varied 
experience  do  their  best  work 

•  Ability  to  make  those  around  her/him 
stronger 

•  Commitment  to  persistent  and  clear 
communication 

•  Ability  to  plan,  organize  and  follow 
through 

•  Ambition  -  evidence  of  which  shows 
up  in  the  paper,  on  behalf  of  readers 

Send  resume,  bio.  and  references  to: 

Mike  Burbach,  Executive  Editor 
Columbus  Ledger-Enquirer 
PO.  Box  711,  Columbus.  GA  31 902 
Queries  welcome. 

(706)  571-8560 

Or  mburbach@ledger-enquirer.com 

THE  TENNESSEAN  is  looking  for  copy 
editors  to  join  its  19-person  news  copy 
desk  at  night.  Daily  newspaper  experi¬ 
ence  required.  Top-notch  editing  skills, 
strong  news  judgment  and  the  ability 
to  craft  compelling,  accurate  headlines 
is  vital.  The  Tennessean  is  a  Gannett- 
owned  Metro  daily  newspaper  in  Nash¬ 
ville.  TN,  (189,000  daily  and  285,000  on 
Sundays).  Please  include  resume, 
cover  letter  and  work  samples.  Apply  to: 
Diane  Nottingham 
The  Tennessean 

1100  Broadway.  Nashville.  TN  37203 
Or  dnottingham@tennessean.com 


Need  tci  hire  the  ideal  person  for  that  tough-to-fill  joh''  NX’e  have 
the  ideal  wax'  to  do  it:  with  an  E.MPl.OY'MENT  ,\D  in  Editor  Ik  Pub¬ 
lisher  s  NEWS  INDUSTRY  CAREER  GUIDE,  a  special 
editorial  .section  in  our  April  24,  2()()()  issue. 

The  Guide,  devoted  to  advice,  news,  and  analyses  concerning 
newspapering  as  a  career,  will  be  filled  with  articles  of  interest  to 
the  people  you  want  to  reach: 

the  most  serious  and  best-qualified  candidates 
for  a  position  at  your  paper. 

■Ml  ads  are  display  ads,  for  ma.ximuin  impact,  and  the  rates  are  sur¬ 
prisingly  affordable.  The  deadline  is  April  12,  2000,  so  re.serx  e 
your  space  now  b\'  calling: 

Hazel  Preuss  or  Michele  Appello  at  (888)  825-9149 
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THE  INDIANAPOLIS  STAR  (daily 
circulation  270,000,  Sunday  375,000) 
is  seeking  a  dogged  reporter  and  fac¬ 
ile  writer  for  our  new  Detroit  bureau. 
The  reporter  will  focus  on  the  auto 
industry  —  by  far  Indiana's  largest 
employer,  with  100,000  workers.  Star 
editors  and  reporters  are  committed  to 
making  the  paper  the  best  of  its  size  in 
the  nation.  Candidates  should  share 
that  commitment  to  excellence  and 
have  a  proven  ability  to  produce  busi¬ 
ness  stories  relevant  to  a  broad  range 
of  readers.  Send  resume  and  clips  to: 

Greg  Andrews 

Assistant  Managing  Editor/Business 
Indianapolis  Star  &  News 

PO,  Box  145.  Indianapolis.  IN  46206-0145 

THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  bureau 
chief.  The  6-day-a-week  independently 
owned  newspaper  provides  a  wonderful 
opportunity  for  candidates  with  a  strong 
communication  background  and  report¬ 
ing  experience.  The  bureau  chief  does 
reporting  and  coordinates  witn  the  other 
bureau  reporters  in  covering  town  and 
county  news  in  the  beautiful  Shenan¬ 
doah  Valley.  For  reporters  interested  in  a 
more  management-oriented  position 
without  abandoning  writing,  this  is  an 
ideal  position.  Resumes,  cover  letters, 
and  any  examples  of  work  should  be 
mailed  to  Bob  Wooten,  managing  editor: 

PO.  Box  69,  Strasburg,  VA  22657 

THE  ODESSA  (TEXAS)  AMERICAN 
a  Freedom  Newspaper,  is  accepting 
applications  for  the  following  positions: 
courts  writer,  education  writer,  general 
assignments  writer,  chief  photographer, 
photographer.  Experience  is  preferred, 
but  outstanding  recent  graduates  will 
be  considered.  The  Odessa  American  is 
a  award-winning  daily  offering  a  com¬ 
petitive  wage  and  excellent  benefits. 
Anyone  interested  in  these  positions 
should  send  a  cover  letter,  resume  and 
clips  to: 

Laura  Dennis,  assistant  managing  editor 

RO.  Box  2952,  Odessa,  TX  79760-2952 


YOU  COULD  BE  lying  on  a  beautiful 
beach,  sipping  a  rum  coke,  listening  to 
reggae  and  watching  turquoise  waves 
kiss  your  toes.  All  you  need  to  do  is  con¬ 
vince  us  you  are  the  experienced  highly 
skilled  Copy  Chief  we  want  for  our  hard- 
driving  Pulitzer  Prize-winning  newspa¬ 
per’s  universal  desk.  We  will  consider 
only  candidates  who  have  already  pro¬ 
ven  themselves  as  copy  chiefs,  who 
have  working  knowledge  of  the  Carib¬ 
bean  region  and  culture  and  who  have 
the  personality  and  soul  to  enjoy  work¬ 
ing  in  a  newsroom  that  is  widely  diverse 
by  every  definition  of  the  team.  Com¬ 
petitive  salary,  excellent  benefits  and 
the  beaches  are  free.  Contact: 

Executive  Editor  J.  Lowe  Davis 
The  Virgin  Islands  Daily  News 
PO.  Box  7760 
St,  Thomas,  USVI 00801 
(340)  774-8772  ext  301 
lowedavis@hotmail.com 


THE  ORANGE  COUNTY  REGISTER 
has  an  opening  for  its  Disney/Theme 
Park  Industry  reporter.  Much  of  the 
beat  involves  covering  the  creative  and 
business  operations  of  Disneyland  and 
its  soon-to-open  companion  theme 
park,  California  Adventure,  but  the 
beat  also  includes  covering  corporate 
aspects  of  Disney,  the  county’s  largest 
private  employer,  other  Southern  Cali¬ 
fornia  theme  parks  and  the  scores  of 
companies  that  design,  build  and  mar¬ 
ket  theme  park  rides  and  attractions, 
as  well  as  the  $6  billion  OC  tourism 
industry 

We  re  looking  for  a  reporter  interested 
in  theme  parks  and  popular  culture 
who  is  willing  to  have  fun.  Experience 
working  in  competitive  markets  and 
some  business  reporting  is  preferred 
but  we  will  consider  energetic  re¬ 
porters  looking  to  break  into  the  rap¬ 
idly  expanding  world  of  financial  jour¬ 
nalism. 

Please  send  resume,  cover  letter  and 
samples  of  your  work  to: 

Kate  Lee  Butler 
Senior  Business  Team  Leader 
The  Orange  County  Register 
625  N.  Grand  Ave. 

Santa  Ana,  CA  92701 
E-mail  to  Klbutler@link.freedom.com 
Phone:  (714)796-6826 

THE  LEWISTON  MORNING  TRIBUNE 
seeks  a  reporter  for  a  city/county  beat. 
We  offer  reporters  the  freedom  to  do 
their  best  work,  while  working  with  a 
mix  of  veteran  and  young  profess¬ 
ionals.  Great  place  to  live  if  you  like  the 
outdoors  and  want  to  avoid  crime,  traf¬ 
fic,  bad  weather.  Degree,  internship  re¬ 
quired.  Resume,  clips  to: 

Paul  Emerson,  managing  editor 
PO.  Box  957,  Lewiston,  ID  83501 
Or  pemerson@lmtrlbune.com 


WE  ASKED  OUR  STAFF 
why  you  should  work  at  the  News  & 
Record,  a  100,000-circulation  daily  in 
Greensboro,  NC.  They  said: 

“The  News  &  Record  seems  to  lack  the 
backstabbing  and  internal  competition 
that  makes  working  elsewhere  such  a 
drag.”  -  John  Newsom,  first-place  win¬ 
ner  in  the  Education  Writers  Associa¬ 
tion  awards 

’The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I’ve  ever 
heard  of.”  -  Lydian  Bernhardt,  travel 
editor 

We  are  wrapping  up  the  biggest 
newsroom  expansion  in  our  1 1 0-year  his¬ 
tory  and  need  reporters  to  cover  specific 
cities,  the  arts,  business,  education, 
sports,  cops  and  general  assignment  - 
both  news  and  features.  For  more  informa¬ 
tion.  browse  www.news-record.com  and 
click  on  News  &  Record  Jobs.  If  you 
like  what  you  see  and  have  at  least  two 
years’  experience,  send  a  resume  and 
clips  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.editorandpublisher.com 
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MARKETING 


NEW  MEDIA 


EDITORIAL 


THE  SEDALIA  DEMOCRAT 
has  openings  for  a  news  editor,  a  copy 
editor  and  a  sports  editor  or  reporter. 
The  news  editor  supen/ises  a  three- 
person  copy  desk  and  coordinates  fea¬ 
ture  and  special  project  coverage.  This 
is  a  great  opportunity  to  move  into  man¬ 
agement  with  a  strong  13,000  AM  which 
was  judged  the  best  designed  newspa¬ 
per  in  Missouri.  Salary  range:  $25- 
30,000.  Newspaper  experience  re¬ 
quired.  Applicants  will  be  considered  for 
sports  editor  or  sports  reporter  depend¬ 
ing  on  experience  and  demonstrated  a- 
bility.  Recent  grads  are  welcome  to 
apply  for  the  copy  editor  position.  Reply 
with  letter,  resume  and  work  samples  to: 

Oliver  Wiest,  editor:  700  S. 

Massachussetts;  Sedalia,  MO  65302 
(800)  892-7856 
democrat@ozarks.net 


MANAGING  EDITOR 
The  Tribune  of  Ames,  Iowa,  is  looking 
for  a  managing  editor  to  help  lead  a 
newsroom  of  20  at  one  of  the  nation's 
top  small  newspapers.  We  want  some¬ 
one  with  strong  news  judgment,  edit¬ 
ing,  organizational  and  leadership 
skills.  A  minimum  of  three  years  of 
newspaper  experience  is  required. 
Pagination  experience  is  helpful  but 
not  mandatory.  The  Tribune  (circula¬ 
tion  1 0,500)  publishes  an  afternoon  edi¬ 
tion  Monday  through  Friday  and  a 
morning  edition  on  Saturday.  Send  let¬ 
ter,  resume  and  salary  history  to: 

Jeffrey  Bruner,  editor.  The  Tribune 

31 7  5th  Street,  Ames,  Iowa  5001 0 


INFORMATION  SYSTEMS 


HARRIS  PUBLISHING  SYSTEMS  COR¬ 
PORATION,  a  wholly  owned  subsidiary 
of  Harris  Corporation,  has  immediate 
openings  for  individuals  with  newspaper 
experience  for  positions  in  document¬ 
ation,  testing  and  installation.  Experi¬ 
ence  in  copyediting,  page  design,  Macin¬ 
tosh  ad  design,  classified  phone  room 
and  systems  support  is  required. 
Interested  candidates,  please  send 
resume  to: 

Justine  Boris  at  jboris@harris.com 
Or  fax  your  resume  to  Justine  at 
(407)724-3218  EOE 


MIS  DIRECTOR 

Major  southwestern  daily  is  seeking  a 
MIS  Director  to  fill  a  key  role  on  our 
management  staff. 

The  successful  candidate  must  possess 
hands-on  experience  with  NT,  SQL,  VB, 
Crystal  Reports,  and  mainframe  applica¬ 
tions.  The  individual  should  have  a  min¬ 
imum  of  ten  years  IS  experience  with  a 
minimum  of  four  in  a  management  ca¬ 
pacity.  You  must  possess  strong  ana¬ 
lytical,  communication,  and  supervisory 
skills  along  with  the  ability  to  plan  and 
fully  execute  projects  and  conversions. 
We  offer  a  competitive  salary,  bonus 
plan  and  a  full  benefits  package.  Please 
send  resumes  to: 

Box  01 209 
Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

www.editorandpublisher.com 


MAILROOM 


NEWSTEC, 

the  leader  in  remanufactured  inserting 
systems  is  seeking  qualified  Field  Ser¬ 
vice  Technicians  (Electronic  &  Mechan¬ 
ical)  to  install,  train  and  service  our  cus¬ 
tomer  base.  Applicant  should  have  ex¬ 
tensive  newspaper  mailroom  experience 
with  technical  understanding  of  in-  sert- 
ing  systems.  Must  be  excellent  in  main¬ 
tenance/repair  and  training.  Candidate 
should  be  a  motivator,  leader  and  poss¬ 
ess  strong  communication  skills. 

Position  requires  full-time  travel  and 
offers  a/competitive  compensation  pack¬ 
age  based  on  experience.  Please  fax  or 
send  resume  to: 

NEWSTEC,  Inc. 

Attn:  Don  Curley 
4  Walpole  Park  South  Drive 
Walpole,  MA  02081 
Fax:  (508)  850-7951 


MARKETING 


MARKET  ANALYST 

The  Sacramento  Bee,  the  market’s  lead¬ 
ing  newspaper,  has  an  exciting  opport¬ 
unity  for  a  qualified  individual  to  join  our 
Strategic  Resources  Department  in  the 
position  of  Market  Analyst.  The  most 
qualified  candidates  will  have  solid  back¬ 
ground  in  marketing,  advertising  or 
media,  are  highly  motivated,  and  can 
work  under  tight  deadlines  and  with  a 
variety  of  customer  types.  Must  be  com¬ 
fortable  using  statistical  software  such 
as  SPSS,  to  develop  integrated  busi¬ 
ness  solutions.  Also  required  are  strong 
computer  skills,  with  a  command  of 
Microsoft  Office  including  PowerPoint, 
Word,  Excel,  and  Access.  BA  in  Market¬ 
ing  or  related  field  preferred.  The 
Market  Analyst  will  use  these  skills  and 
talents  to  develop  strategies  for  reach¬ 
ing  all  types  of  retail  consumer,  readers, 
and  subscribers,  designing  and  con¬ 
ducting  research  projects,  and  pres¬ 
enting  findings  both  internally  and  ex¬ 
ternally. 

The  Bee  offers  a  competitive  salary  and 
excellent  benefits  package,  including 
401  (k),  stock  purchase  plan  and  on-site 
fitness  and  childcare  centers.  If  you 
meet  the  above  qualifications,  fax  re¬ 
sume  to  (916)  321-1984.  Or  email  to: 
dhoefling@sacbee.com 
Or  mail  to: 

The  Sacramento  Bee 
Human  Resources,  PO.  Sox  15779 
Sacramento,  CA  95852 
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CIRCUUTION  MARKETING  MANAGER 
Marketing  professional  needed  for  mid¬ 
sized  newspaper  located  in  Topeka,  KS 
(daily  60M,  Sunday  70M).  Will  develop 
and  maintain  a  promotional  program 
designed  to  increase  circulation.  Appli¬ 
cants  must  have  a  Bachelor's  degree  in 
marketing/communication  or  equivalent 
sales/marketing  experience;  excellent 
customer  sen/ice,  communication  and 
organizational  skills.  Must  be  creative 
(able  to  think  outside  the  box).  Will  be 
accountable  for  implementing  pro¬ 
grams  and  circulation  marketing  bud¬ 
get.  If  interested  E-mail  resume  to: 
sandyo@cjnetworks.com 
Fax  to  (785)  295-5637  or  mail  to: 
Human  Resources  Manager 
The  Topeka  Capital-Journal 
616  SE  Jefferson  Street 
Topeka,  KS  66607 
Equal  Opportunity  Employer 


NEW  MEDIA 


ONLINE  CONTENT  DIRECTOR 
The  Times  of  Northwest  Indiana,  a 
daily  newspaper  (circ.  95,000)  is  look¬ 
ing  for  an  online  visionary  to  lead  its 
team  of  fun,  creative  and  talented  pro¬ 
ject  managers. 

While  any  site  can  shovel  its  print-side 
content  online.  The  Times  Online  strives 
to  be  a  playful,  interactive  and  useful 
resource  for  the  local  community.  The 
ideal  candidate  will  possess  the  lead¬ 
ership,  communication,  technical,  con¬ 
ceptual  and  journalistic  skills  necessary 
to  achieve  this  goal.  The  ability  to  work 
with  outside  clients  and  all  parts  of  our 
newspaper  operation  is  essential.  Prior 
web  development  experience,  impecca¬ 
ble  organizational  skills  and  a  sense  of 
humor  are  mandatory,  too.  Lotus  Notes 
and  HTML  experience  is  preferred. 

The  Times  offers  a  competitive  salary 
and  excellent  benefits.  The  newspaper's 
office  is  located  in  Munster,  IN.  right 
next  door  to  Chicago.  Send  resume  to: 
Arnold  Avant,  Human  Resources 
The  Times  of  Northwest  Indiana 
601  45th  Street.  Munster,  IN  46321 
A\/ANTA@Howpubs.com 


WEB  DESIGN 

lasvegas.com  is  looking  for  an  experi¬ 
enced  Web  designer  who  knows  how 
to  make  pages  attractive  and  efficient 
without  throwing  up  roadblocks.  Profi¬ 
ciency  in  html  with  minimum  one-year 
experience  on  a  high-volume  site. 
Expertise  in  the  following  programs/ 
systems  is  helpful:  Adobe  Photoshop, 
Adobe  Illustrator  or  Freehand.  BBEdit, 
DTI  Speedwriter,  MacOS.  (WYSIWYG 
users  need  not  apply.)  Ability  to  han¬ 
dle  multiple  projects,  work  indepen¬ 
dently  and  flexibility  are  essential. 
Involves  some  night  and  weekend 
hours.  Send  resume  (including  URLs 
of  sites  you’ve  designed)  as  standard 
ascii  e-mail  with  “ONLINE  DESIGNER” 
as  the  subject  of  the  message  to: 

gibes@lasvegas.com 
ATTACHMENTS  WILL  NOT  BE  OPENED 


ONLINE  CONTENT  DEVELOPER 
Macromedia  Inc.,  publisher  of  The 
Bergen  Record,  the  North  Jersey 
Herald  News,  and  a  constellation  of 
weeklies,  has  an  immediate  opening 
for  an  online  content  developer  for  our 
flagship  news  site.  The  Record  Online, 
www.bergen.com 

This  is  an  entry-level,  full-time  job  on 
The  Record’s  World  Wide  Web  project. 
It  requires  non-traditional  hours  and 
the  ability  to  produce  high-quality  work 
with  minimal  supervision  under  dead¬ 
line.  Facility  with  computers  and  a 
passion  for  the  online  world  are  a  must 
for  this  position,  as  is  the  ability  to 
think  beyond  the  traditional  boun¬ 
daries  of  print  journalism. 

The  Content  Developer  will  build  World 
Wide  Web  pages,  organize  and  edit 
previously  published  material,  create 
new  content  to  be  delivered  online, 
and  take  part  in  daily  production  of 
Macromedia’s  Web  sites.  The  ability  to 
quickly  learn  new  computer  systems 
and  software  packages,  and  to  adapt 
to  a  rapidly  changing  environment,  is 
essential. 

The  successful  candidate  will  have  at 
least  a  Bachelor’s  degree  and  three 
years  of  daily  newspaper  experience  in 
news/editorial,  graphics,  or  photo¬ 
graphic  specialties:  a  familiarity  with 
the  Internet  and  the  World  Wide  Web; 
familiarity  with  newsroom  production 
systems  as  well  as  PCs  and  Macin¬ 
toshes;  and  a  basic  understanding  of 
hypertext  markup  language  and  other 
Web  tools.  Expertise  in  one  or  more  of 
the  following  is  highly  desirable:  Macin¬ 
tosh,  Windows,  and  Unix  operating 
systems:  Adobe  Photoshop;  Macro¬ 
media  Freehand;  Macromedia  Director: 
QuarkXPress;  Adobe  Premier;  Front¬ 
page;  DreamWeaver:  HomeSite:  PERL. 
C+  +  '.  Java;  JavaScript;  animation  soft¬ 
ware  (e.g..  Strata  3d). 

Salary  negotiable  depending  upon 
experience.  Send  resumes  to  Jack 
McNeely,  editor@www.bergen.com  or 
via  snail  mail  to  Jack  McNeely: 

North  Jersey  Community  Newspapers 
One  Garret  Mountain  Plaza 
Internet  Division  -  8th  Floor 
West  Paterson.  NJ  07424 


PREPRESS 


NANTUCKET  ISLAND  S  arts  weekly  has 
immediate  opening  for  a  production 
manager.  Mac  pro  in  QuarkXPress/Pho¬ 
toshop.  Troubleshooting,  web  know¬ 
ledge  a  plus.  High  level  of  client  contact. 
Part-time.  Assistance  provided  in  secur¬ 
ing  housing  extra  work.  Letter,  resume, 
samples  to: 

Map  &  Legend.  PO.  Box  2233 
Nantucket,  MA  02584  or  Fax  (508)  228-3486 


PRESSROOM 


PRESS  MANAGER  AND 
PREPRESS  MANAGER 
The  Montgomery  Advertiser 
Montgomery,  AL,  needs  a  Press  and  a 
PrePress  Manager.  For  details,  visit 
montgomeryadvertiser.com 
EOE.'AAE/M/F/D/V 
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HELP  WANTED 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  manager  to  assist  in  the  man¬ 
agement  of  our  daily  pressroom  opera¬ 
tions.  Duties  to  include:  employee  hir¬ 
ing,  training  and  coaching,  creating  and 
administering  production  schedules  to 
meet  the  needs  of  our  internal  and 
external  customers,  maintaining  inven¬ 
tory  levels,  creating  and  administering 
capital  and  expense  budgets  and  long 
term  planning.  Minimum  requirements 
include:  A  college  degree  In  a  related 
field/or  a  minimum  five  years  related 
newspaper  production  management:  ex¬ 
cellent  written  and  verbal  communica¬ 
tion  skills;  experience  in  working  in  a 
large  diverse  work  group;  an  overall 
knowledge  of  web  offset  production  a 
plus.  We  offer  a  salary  of  $52,800  - 
$70,500  DOE  plus  a  management  incen¬ 
tive  plan  and  excellent  benefits.  Please 
indicate  job;  00-127/AD-EP/MM  on  your 
resume  and  send  to: 

The  Seattle  Times 
Employment  00-1 27/MM 
PO.  Box  70.  Seattle,  WA  981 1 1 
Or  Fax  to  (206)  51 5-5560 


PRODUCTION  /TECH 


FIELD  OPERATIONS 
MANAGER 

Requires  overall  production  knowledge. 
Strengths  in  one  area  such  as  mailroom 
or  pressroom  are  acceptable.  Liaison 
between  Rosslyn  based  production,  cir¬ 
culation,  editorial,  advertising,  finance, 
field  circulation,  field  advertising  and  the 
print  sites.  Manages  assigned  print  sites 
through  influence,  consultation,  counsel¬ 
ing  and  coaching.  Responsible  for  sites 
productivity  and  quality.  Also  works  with 
sites  on  financial  issues  as  it  pertains  to 
USA  Today.  Manages  new  site  launch¬ 
es.  This  particular  manager  position  will 
initially  (first  two  years)  have  responsibil¬ 
ity  for  multimillion-dollar  projects  at  the 
print  sites  such  as  web  reduction,  press 
expansion  and  mailroom  upgrades.  Re¬ 
ports  to  the  Director  Field  Operations. 
We  offer  a  competitive  compensation 
and  benefits  package  which  includes  an 
on  site  fitness  center  and  401  (k).  If 
interested,  please  submit  resume  with 
salary  history  to: 

USA  TODAY 

Human  Resources  Department  (LC) 
1000  Wilson  Boulevard 
Arlington,  VA  22229 
Resumes  can  also  be  faxed  or  E-mailed 
(703)  558-3840  jobs@usatoday.com 
To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at 

www.usatoday.com 

We  recognize  and  appreciate  the  bene¬ 
fits  of  diversity  in  the  workplace 
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PRODUCTION/TECH 


FULL-TIME  PRODUCTION  SUPERVISOR 
Investor’s  Business  Daily,  America's 
fastest  growing  business  newspaper,  has 
a  position  open  for  a  Full-Time  Produc¬ 
tion  Supervisor  at  our  Hackensack,  NJ 
printing  facility.  Duties  include,  but  are 
not  limited  to:  Supervising  the  nightly 
press  run,  mailroom  operation,  quality  con¬ 
trol,  scheduling  part-time  associates,  dis¬ 
patching  transportation,  and  various  com¬ 
puter  related  tasks  in  preparation  for  the 
nightly  press  run.  The  right  person  must 
be  well  organized,  self-motivated,  a  team 
player  and  possess  initiative.  A  four-year 
college  degree  and  prior  experience  is 
preferred  but  not  required.  Computer  lit¬ 
eracy  in  Windows  applications  is  a  must. 
A  competitive  starting  salary  is  based  on 
qualifications  and  experience.  Benefits 
include  bonus  program,  401  (k)  plan, 
medical,  dental,  and  life  insurance. 
Hours  are  M-F  from  3:00  PM-11:30  p.m. 
Interested  applicants  should  send 
resume  and  cover  letter  to:  Investor's 
Business  Daily.  Attn:  Doug  Fuller: 

150  River  St.,  Hackensack,  NJ  07601 
Or  Fax  to  201 -646-4546 
Or  E-mail  ibdnortheast@aol.com 


PUBLIC  RELATIONS 


MEDIA  RELATIONS  REPRESENTATIVE 
Washington,  DC  location 
Two  years  journalism/newsroom,  expe¬ 
rience  for  position  with  PR  Newswire  — 
world's  most  respected  press  release 
wire  service.  Responsibilities  include 
newsroom/media  visits  in  Washington, 
Virginia  and  Maryland,  setting  up 
media/client  conferences/seminars, 
mail  campaigns  to  specific  beat 
reporters.  Goal  is  to  increase  aware¬ 
ness/visibility  of  PRN's  news  releases, 
photos  and  other  information  resources 
among  newsrooms/journalists.  Fast- 
paced  and  exciting  --  heavy  emphasis 
on  government/national  and  economic/ 
business.  E-mail  cover  letter  and 
resume  with  salary  requirements  to: 
daniel_selnick@prnewswire.com  or 
Fax  to  (202)  347-2102  EOE/M/F/DA/ 


SALES 


TUCSON  NEWSPAPERS 
DIRECTOR  OF  MAJORS/NATIONAL 
We  are  seeking  an  enthusiastic  results- 
oriented  individual  to  lead  and 
motivate  our  Majors  and  National 
Sales  Team  of  the  Arizona  Daily  Star 
and  Tucson  Citizen.  This  position  will 
be  responsible  for  the  development 
and  execution  of  strategic  plans  to  con¬ 
sistently  increase  revenue  and  market 
share  as  well  as  development  of  sales 
presentations,  building  client  rela¬ 
tionships  and  staff  training.  3  to  5 
years  of  sales  management  experi¬ 
ence  required.  This  position  offers  a 
base  salary  plus  a  quarterly  bonus 
based  on  performance.  Please  submit 
your  resume  with  cover  letter  including 
salary  expectations  to: 

Tucson  Newspapers 
Human  Resources  Department 
4850  S.  Park  Avenue 
Tucson,  AZ  8571 4 

Or  E-mail  to  bchodos@azstarnet,com 
E.O.E. 


SALES 


SENIOR  SALES 
REPRESENTATIVE 
For  Geac  Publishing  Systems 
Excellent  compensation  package  is 
available  for  a  candidate  with  multi- 
media  experience,  Internet  and  Web 
based  Editorial  and/or  Classified  knowl¬ 
edge,  along  with  good  communication 
and  follow-up  skills.  Experience  in  imple¬ 
menting  or  installing  such  systems  a 
plus.  If  you  possess  these  skills  and  are 
a  high  energy  person  willing  to  do  what 
it  takes  to  make  sales,  send  resume  to: 

Recruitment 

Geac  Publishing  Systems 
3707  W.  Cherry  Street 
Tampa,  FL  33607 
Fax:  (813)  878-2751 
E-mail:  GPSINFO@geac.com 


ADMINISTRATIVE 


27  YEARS  EXPERIENCE  in  daily/weekly/ 
shoppers,  18  in  management  as  ad 
manager,  director,  newspaper  sales/call 
center  director,  operations  or  general 
manager  seeks  position  with  print  com¬ 
pany  in  Florida,  Raleigh,  or  North  Caro¬ 
lina  coast.  Respond  in  confidence  to: 
chariety@mpinet.  net 

I 
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NEWS  makes  the  difference 

_ Editor  &  Publisher  is  NOT  a  monthly 

journalism  review. 

_ Editor  &  Publisher  is  NOT  a  monthly 

association  house  organ.  ‘ 

'  _ _ Editor  &  Publisher  is  NOT  sponsored  ( 

;  by  a  university,  society  or  foundation.  ^ 

_ Editor  &  Euh! isher  1$  the  only  independent 

weekly  NEWS  magazine  covering  the  newspaper  industry  ' 

’  EDITOR  &  PUBLISHER 

I  1515  Broadway,  12tli  Floor  i 

i  New  York,  NY  10056 

:  Phone:  888-825-9149  \ 

f  Fa.\:  212-556-8800  ! 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


Cl  4 


EDITOR  &  PUBLISHER  '  MARCH  1  3,  2000 


www.editorandpublisher.com 


Culture  1 


March  13,  2000 


CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

The  Hollywood  Reporter’s  Box  Office 

j  For  weekend  ending  March  6, 2000 

j  This  Last  J-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sale 

Buzzworthy  songs  are  usually 

1 

1 

1 

The  Whole  Nine  Yards 

7,174,183 

17 

38,334,645 

by  new,  up-and-coming  artists 

2 

New 

The  Next  Best  Thing 

5,870,387 

3 

5,870,:i87 

who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 

3 

53 

My  Dog  Skip 

5,86:1,545 

54 

0,585,669 

4 

New 

Drowning  Mona 

5,802,229 

3 

5,802,229 

majority  have  been  certified 

5 

5 

Pitch  Black 

5,066,884 

17 

29,707,222 

gold  or  platinum. 

1 

6 

2 

Snow  Day 

4,804,112 

24 

49,014,953 

Week  of  J/6/00 

3 

Reindeer  Games 

4,757,095 

10 

15,081,249 

8 

7 

Wonder  Boys 

4,053,266 

12 

11,732,006 

Artist/Group:  Pink 

9 

9 

American  Beauty 

4,030,713 

173 

93,014,479 

Song/Video:  "There  U  Go" 

10 

10 

The  Cider  House  Rules 

4,018,764 

87 

37,220,816 

Director:  David  Myers 

11 

4 

Hanging  Up 

3,705,778 

17 

31,460,628 

This  fuchsia  bombshell  is  about  to 

12 

New 

3  Strikes 

3,684,704 

5 

4,575,673 

blow  the  spot  up.  Sending  the 

13 

6 

The  Tigger  Movie 

3,618,729 

24 

35,518,139 

warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces  i 

14 

New 

What  Planet  Are  You  From? 

3,008,746 

3 

3,008,746 

15 

8 

Scream  3 

2,864,360 

31 

82,1.53,193 

latest  rising  star.  Her  self-titled 

16 

12 

Boiler  Room 

1,773,738 

17 

13,735,383 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 

17 

11 

The  Beach 

1,619,130 

24 

36,909,604 

18 

14 

Fantasia  2000 

1,454,519 

65 

28,9:I2J220 

as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

19 

15 

The  Sixth  Sense 

1,193,004 

213 

285,519,660 

1  20 

13 

The  Green  Mile 

1,086,469 

87 

132,666,530 

Artist/Group:  Incubus 

21 

17 

Next  Friday 

553,741 

54 

.54,999,547 

Song/Video:  “Pardon  Me” 

i  22 

16 

The  Hurricane 

500,650 

68 

49.013.271 

Director:  Steven  Murashige 

i  23 

25 

Boys  Don’t  Cry 

436,326 

150 

5,407,452 

i 

This  five-member  band  from 
Calabasas,  California  has  finally 

:  24 

18 

Stuart  Little 

428,152 

80 

136,858,306 

i  25 

19 

Galaxy  Quest 

404,514 

72 

69,586,306 

made  a  mark  with  this  video  off 

1  26 

21 

Toy  Story  2 

262,753 

108 

241,003,665 

their  recently  released  album. 

Make  Yourself.  Not  new  to  the 
music  scene,  Incubus  started  out 

27 

23 

Topsy  Turvy 

250,892 

82 

4,927,809 

28 

26 

Deuce  Bigelow’:  Male  Gigolo 

237,584 

87 

64,828,170 

as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-lenerth  record.  S.C.I.E.N.C.E. 

29 

22 

Angela’s  Ashes 

225,236 

72 

12,315,064 

30 

27 

Mysteries  of  Egypt 

221,045 

643 

.30,054,285 

31 

20 

The  Insider 

215,397 

122 

27,947,014 

in  1997.  Their  newest  offering 
blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

32 

24 

The  Talented  Mr.  Ripley 

210,407 

72 

80,252,397 

33 

29 

All  About  My  Mother 

180,782 

108 

6,232,702 

34 

New’ 

Ghost  Dog 

166,344 

3 

166,344 

1  35 

49 

Any  Given  Sunday 

162,031 

75 

75,168,700 

©2000  MTV 

©2000  The  Hollywood  Reporter 
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Editor&Pulilisher 

INTERNATIONAL 

PEHR  BOOH 


OaTabflse  uiiTh  Application 


•  Find  The  Information  You  Want  Instantly 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have  access 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 

•  It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by  publication  days  and  circulation. 
Search  for  special  topic  editions  ... 

•  Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

•Listing  Capabilities  for  Mailings 

Customize  mailing  lists  for  each  of  your  communications 
projects.  Export  data  to  your  own  label  utility! 


•  CD-ROM  Sections 

CD-ROM  includes  all  data  for  U.S.  Dailies, 
U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


7 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  latei,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 

CD-ROM  with  listing  capabilities :  $895 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172 

or  order  online  at  www.editorandpublisher.com 


MORE  THAN  500,000  NEWSPAPER  FACTS! 


Order  Now! 


You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
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marketingfeales 

Newspaper  ads  top  $46  billion, 
eighth  consecutive  annual  record 

BOOSTED  BY  BIGGEST  JUMP  IN  NATIONAL  AD  CATEGORY  IN  24  YE/^BY  JOE  NICHOLSON 


Newspaper  advertising  ex¬ 
penditures  reached  a 
record  $46.3  bil¬ 
lion  in  1999,  the 
eighth  consecu- 

tive  year  of  new  highs.  If  that  j  '■ 

wasn’t  enough,  the  Newspaper  /  ^ 

Association  of  America  (NAA)  /  ' 

also  reported  that  national 
advertising  last  year  reached 
$6.7  billion  —  a  17.7%  leap  r 

that  represented  the  largest  per-  f 

centage  increase  for  national  , 

advertising  since  1976.  i 

At  a  time  when  volatility  u 

has  shaken  the  stock  market, 
newspaper  advertising  has  con¬ 
tinued  to  climb  unwaveringly 
upward. 

Newspaper  ad  expenditures  for  the 
fourth  quarter  of  1999  totaled  $13.4  billion, 
up  5.8%  from  the  same  period  last  year, 
according  to  the  NAA. 

The  fourth-quarter  total  included  $1.8  bil¬ 
lion  in  national  advertising,  up  an  eye-open¬ 
ing  22.5%;  $5.5  billion  in  classified  advertis¬ 
ing,  up  5%;  and  $6.1  billion  in  retail  advertis¬ 
ing,  up  2.4%. 

“The  gain  by  national  advertising  this  year, 
the  biggest  in  nearly  a  quarter  century, 
demonstrates  the  recognition  by  both  the  tra¬ 
ditional  and  the  new  dot-com  advertisers  of 
the  strength  of  the  newspaper  franchise,”  said 
NAA  President  and  CEO  John  F.  Sturm. 

The  last  time  overall  newspaper  ad  spend¬ 
ing  dipped  was  during  the  recession  in  1991, 
when  the  total  slid  from  $32.3  billion  to 
$30.3  billion. 

The  ongoing  advances  fulfilled  widespread 
predictions  that  the  ad  spending  would  contin¬ 
ue  to  surge.  For  example,  the  5.4%  increase 
came  close  to  the  6%  advance  predicted  by 
media  investment  bank  and  brokerage  Veronis, 
Suhler  &  Associates.  The  company  has  pre¬ 
dicted  ad  spending  this  year  will  rise  to  8.4%. 

Last  year’s  total  ad  spending  included 
$20.9  billion  in  retail  spending,  up  2.8%;  and 
$18.6  billion  in  classified  spending,  up  4.3%. 


Conaghan,  NAA’s  vice 
^  t  president/market  and 

business  analysis.  "This 
occurred  with  the  low- 
^  est  unemployment  rate 

"  m  in  three  decades  and 

despite  much  specula- 
tion  about  the  impact  of 
Internet  competition  for 
f  jUlK  advertising  dollars.” 

A  continued  surge  in 
Y  ad  dollars  has  been  fore- 

; '  cast  for  this  year, 

i  Miles  F.  Groves. 

who  advises  the 
NAA  on  forecasts, 
has  predicted 

national  advertis-  ^ . 

ing  will  advance  10.8%,  retail  will  grow  . 
4.7%,  and  classified  will  increase  4%.  ajMixF 
Underlying  economic  factors  could  alter  -i  ^ 
the  promising  outlook,  said  Groves, 
senior  vice  president  and  chief  econo- 
mist  for  the  Barry  Group,  a  media  mar-  - 
keting  firm  based  in  Bethesda.  Md. 

Veronis,  Suhler’s  forecast  was  even  ^  O 
more  optimistic,  with  national  up 
13.3%,  retail  up  8.1%,  and  classified  ^mmm 
up  7.0%.  ■  ^ 


The  NAA  statistics  contradicted  some  Web 
pundits  who  have  been  predicting  newspaper 
advertising,  especially  recruitment  ads, 
would  be  lost  to  online  operations.  The 
fourth-quarter  statistics,  in  fact,  show  the 
recruitment  ad  segment  of  classified  advertis¬ 
ing  reached  $2.3  million,  up  5.4%. 

“The  good  news  is  that  recruitment  advertis¬ 
ing  rebounded  in  the  second  half  of  the  year 
with  two  consecutive  quarters  of  accelerating 


‘Wall  Street  Journal’  ads  surge 


increases  in  total  advertising  for  the  month 
this  year  was  even  higher  than  the  per-issue 
increases. 

Ottaway  Newspapers  Inc.,  which  is  owned 
by  Journal  parent  Dow  Jones  &  Co.  Inc., 
reported  its  papers  had  a  3%  increase  in  ad 
linage  in  January,  compared  with  the  same 
month  a  year  ago. 

This  overall  3%  boost  was  based  on  the 
combined  results  of  a  5.6%  increase  in  ad 
linage  in  Ottaway’s  daily  newspapers  and  a 
12.6%  decrease  in  ad  linage  in  the  chain’s 
nondaily  newspapers.  —  Joe  Nicholson 


The  Wall  Street  Journal  reported  advertis¬ 
ing  linage  increased  37.5%  per  issue  in 
January,  compared  with  the  same  month  a 
year  earlier. 

The  paper  also  had  a  44.4%  jump  in  ad 
linage  per  issue  in  its  Asian  edition  and  a 
34.5%  increase  in  ad  linage  per  issue  in  its 
European  edition. 

The  Journal  reported  the  figures  on  a  per- 
issue  basis  because  the  main  paper  and  its 
two  foreign  editions  all  had  21  issues  in 
Januaiy',  one  more  issue  than  was  published 
in  the  same  month  a  year  ago.  Thus,  the 
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New  strategies  and  tactics 
in  Canadian  newspaper  war 

The  winner  of  the  Great  Canadian 
Newspaper  War  remains  undetermined,  but  the 
bitter  fight  clearly  is  benefitting  readers  and  ad 
agencies. 

The  Globe  and  Mail  —  which 
is  attempting  to  ward  off  a  fierce 
nationwide  challenge  from 
Conrad  Black’s  2-year-old  The 
National  Post  —  has  launched  a 
new  advertising  offensive  across 
battle  fronts  that  range  from 
house  ads  to  transit  ads  to  out- 
d(X)r.  radio,  and  TV  ads. 

The  Thomson  Corp.,  which 
has  annual  revenues  of  more  than 
$6  billion,  recently  announced  it 
would  sell  all  of  its  newspapers  except  the  156- 
year-old  Globe  and  Mail.  While  the  paper  did 
not  announce  the  cost  of  its  new  ad  campaign, 
the  multimedia  effort  appeared  to  underline 
Thomson’s  depth  of  commitment  to  the 
Canadian  national  paper. 

Wielding  a  tagline,  "Well  written.  Well 
read.”  The  Globe  and  Mail  ads  focus  on  the 
paper’s  "most  important  attribute  and  competi¬ 
tive  advantage  —  the  quality  of  the  content  in 
the  newspaper."  said  Ali  Rahnema.  vice  presi¬ 
dent  of  marketing.  "Our  reporters,  columnists, 
and  editors  are  the  stars  of  Canadian  journal¬ 
ism.  and  their  award-winning  reporting,  inves¬ 
tigation.  analysis,  and  commentary  keep  a  mil¬ 
lion  daily  readers  loyally  turning  to  The  Globe 
and  Mail." 

The  campaign  was  developed  by  The  Globe 
and  Mail's  agency.  BBDO. 

La.st  fall.  BBDO  designed  a  campaign  of  tes¬ 
timonial  ads  for  The  Globe  and  Mail  that  was 
designed  to  protect  its  nearly  2.{KX)  advertisers. 
The  testimonials  ran  in-house  as  well  as  in  two 
prominent  Canadian  trade  magazines,  the 
weekly  Marketing  and  the  bimonthly  Strategy. 

National  Post  executives  have  said  they  were 
also  mnning  advertiser-directed  ads  in  the  same 
trades,  investing  in  "extensive”  direct-mail 
efforts,  and  paying  for  “some”  TV  advertising. 

While  the  effectiveness  of  an  ad  campaigns 
is  often  devilishly  difficult  to  measure,  the  tes¬ 
timonial  campaign  apparently  hasn’t  hurt.  The 
Globe  and  Mail  reports  it  has  enjoyed  "succes¬ 
sive  months  of  record  advertising  volume.” 

The  Globe  and  Mail's  new  multimedia  cam¬ 
paign  was  described  by  Rahnema  as  "a  logical 
extension”  of  previous  advertising  efforts. 

Both  papers  have  hiked  up  spending  in  a 
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fierce  competition  to  win  over  readers  as  well 
as  advertisers.  Black,  who  incorporated  the  old 
Financial  Post  into  his  new  national  daily,  has 
conceded  he  expected  last  year’s  losses  would 
be  between  $50  million  and  $60  million. 

Executives  at  both  papers  claimed  to  see 
good  news  in  a  readership  survey 
reported  last  fall  by  the  Newspaper 
Audience  Databank  Inc.,  a  respected 
Canadian  research  organization.  It 
asked  adult  readers  in  1 6  major  mar¬ 
kets  if  they  had  read  a  newspaper  at 
least  once  during  the  last  week.  The 
results:  1,700,500  had  read  The 
Globe  and  Mail,  and  1  All ,100  had 
read  The  National  Post. 

The  new  multimedia  campaign  of 
The  Globe  and  Mail  is  likely  to  be 
only  one  jab  among  many  thrown.  Phillip 
Crawley,  the  paper’s  publisher  and  CEO.  has 
predicted  this  year  will  see  "plenty  of  action  as 
the  months  unfold.” 

N.C.’s  ‘Display  Ad  News’ 
reports  it’s  time  to  buy 

A  publication  of  The  News  &  Observer  in 
Raleigh,  N.C..  reports  that  local  household  buy¬ 
ing  increases  in  many  categories  during  March. 

Based  on  a  U.S.  Census  Bureau  survey  two 
years  ago,  the  paper’s  "Display  Ad  News” 
reported  that  average  monthly  household 
expenditures  increased  in  various  categories 
between  February  and  March.  The  area  is  home 
to  an  estimated  425.(XX)  households. 

In  a  section  entitled  "Advertising  Oppor¬ 
tunities,”  the  paper  reported  categories  with  the 
biggest  jumps  in  spending  included  automobile 
dealers,  up  $448  to  $531;  building  materials 
stores,  up  $77  to  $95;  department  stores,  up 
$179  to  $203;  eating  and  drinking  establish¬ 
ments,  up  $178  to  $198;  and  grocery  stores,  up 
$297  to  $325. 

Spending  declined  in  only  one  category: 
jewelry  stores,  down  $15  to  $13.  Spending  was 
unchanged  in  two  categories:  retail  bakeries,  $7 
a  month;  and  fuel  dealers,  $  1 6  a  month.  There 
was  little  change  for  liquor  stores,  where 
spending  edged  up  from  $17  to  $18. 

American  Advertising  Federation 
supports  Doubleclick  action 

The  American  Advertising  Federation 
(AAF)  praised  Doubleclick  Inc.,  a  Web  ad  net¬ 
work,  for  delaying  a  controversial  program 
some  feared  would  endanger  Internet  privacy. 

Doubleclick  announced  it  would  not  merge 


personally  identifiable  information  with  data 
on  consumers’  online  activities  until  agreement 
was  reached  among  customers,  government, 
and  industry  on  broad  standards  to  protect  con¬ 
sumers’  privacy  online. 

And  days  after  DoubleClick’s  announce¬ 
ment,  the  firm  hired  Robert  Abrams,  a  former 
New  York  state  attorney  general,  as  chairman 
of  its  Privacy  Advisory  Board.  In  addition, 
Doubleclick  hired  Jules  Polonefsky,  New 
York  City’s  outgoing  consumer  affairs  com¬ 
missioner.  as  the  firm’s  chief  privacy  officer. 
(See  story,  p.  46). 

AAF  President  Wally  Snyder  said: 
“Doubleclick  has  taken  another  step  to  reas¬ 
sure  consumers  that  advertisers  hear  and 
respect  their  concerns  about  privacy. 
Doubleclick  has  been  instrumental  in  making 
advertising  work  on  the  Web,  and  the  [deci¬ 
sion  to  delay  the  program]  shows  it  will  be 
equally  diligent  in  making  it  work  for  con¬ 
sumers.” 

Doubleclick  last  month  launched  an  educa¬ 
tional  campaign  to  teach  consumers  how  to 
protect  their  online  privacy. 

AAF,  an  advertising  trade  association,  also 
has  been  campaigning  to  persuade  small  mai- 
keting  and  advertising  businesses  to  adopt 
online  privacy  policies;  it  has  been  distribut¬ 
ing  sample  policies  that  firms  can  customize 
to  meet  their  needs. 

“Advertising  underwrites  the  vast  majority 
of  the  information  and  commerce  available  on 
the  Web,  and  that  content  will  remain  free 
only  if  it’s  of  equal  value  to  advertisers  and 
consumers,”  said  AAF’s  Snyder. 

New  York  papers 
offer  daily  deal 

The  New  York  Times  and  El  Diario/La 
Prensa,  a  Spanish-language  daily  published  in 
New  York,  are  offering  to  let  their  joint  readers 
save  35  cents  a  day. 

As  part  of  a  two-month  price  promotion  at 
500  newsstands,  readers  will  be  able  to  buy  the 
two  papers  for  90  cents.  Normally,  the  Times 
sells  for  75  cents  and  El  Diario  sells  for  50 
cents. 

The  promotion  will  be  in  effect  only  on 
weekdays;  it  is  supported  by  house  ads  in  both 
papers  as  well  as  newsstand  signs  in  Spanish. 

The  Times  has  done  other  price  promotions 
in  the  past  with  El  Diario  as  well  as  with  other 
local  papers,  including  the  Irish  Echo,  Irish 
Voice,  World  Journal,  Corriere  della  Sera, 
America  Oggi,  and  Nowy  Dziennik. 
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Our  latest  win-win  opportunity.  Your  advertisers  have  the  robust  e-commerce 
Web  sites  they’ve  been  thirsting  for.  You  profit  by  putting  them  online, 
attracting  communities  around  them  and  generating  incremental  revenue  in 
the  process.  Ready?  Our  CPS  4.0  package  includes  everything  you  need, 
including  ichat— -nifty  software  that  enables  real-time  online  interaction. 
Don’t  let  oversize  out-of-towners  steal  your  local  e-commerce  action. 
Contact  K0Z.com  and  let  the  leader  in  online  community  development  help 
you  build  this  exciting  new  revenue  stream. 
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Newly  launched  uclick  company 
de-links  from  Universal  universe 

BUT  THE  FORMER  UNM  HAS  FAMILIAR  NAME  BY  DAVE  ASTO 


Universal  New  Media  (UNM), 
the  4-year-old  sister  division 
to  Universal  Press  Syndicate 
(UPS),  has  become  a  separate 
entity  called  uclick. 

“We  feel  we  need  to  start  being  perceived  as 
a  Web  company  if  we  want  to  be  successful  in 
the  Web  marketplace,”  said  uclick  President 
and  CEO  John  Howard. 

Howard  and  UPS  President  Robert  Duffy 
said  being  a  separate  firm  will  also  help  uclick. 
which  started  with  more  than  $5  million  in 
financing,  attract  more  venture  capital. 

“You  see  a  lot  of  media  companies  spinning 
off  their  new-media  divisions."  obser\'ed  Duffy. 
“In  the  world  they  compete  in,  they're  largely 
funded  by  venture  capital  and  given  many 
years  to  grow  before  there  are  bottom-line 
expectations.  In  a  corporate  structure,  there's 
more  of  a  bottom-line  mentality.” 

But  there  are  still  ties  between  uclick  and 
Andrews  McMeel  Universal  (AMU),  which  is 
the  parent  of  UPS  and  the  late  UNM. 

For  one  thing,  AMU  has  a  large  financial 
stake  in  uclick.  although  it  is  expected  to  lessen 
eventually.  Also,  many  of  uclick's 
approximately  40  executives  and 
staffers  come  from  various  AMU  divi¬ 
sions,  but  the  percentage  will  decrease 

as  uclick  adds  20  more  people  this  year. 
And  most  of  uclick’s  ner*rly  150  fea¬ 
tures  originated  at  UPS  or  UMN.  but 
that  too  will  change  as  uclick  adds  its 
own  content  —  including  a  soon-to-be- 
launched  column  from  Pets.com  and. 
eventually,  animated  offerings. 

Howard  said  uclick  will  offer  con¬ 
tent  in  various  categories,  but  will  be 
“strongest  in  humor,  entertainment, 
games,  and  lifestyle.” 

Among  uclick’s  offerings  are  UPS 
comics  such  as  “The  Boondocks,” 
“Doonesbury.”  and  “FoxTrof columns 
such  as  “Dear  Abby”  and  “News  of  the 
Weird";  opinion  features  by  Anna 
Quindlen  and  William  F.  Buckley  Jr.; 
editorial  cartoons  by  Pat  Oliphant  and 
Ted  Rail;  CNN.com;  the  “Motley  Fool” 
investment  feature;  the  “Universal 

rrOR  &  PUBLISHER  MARCH  13. 2000 


'A 


/i 


Crossword”;  and  the  “Play  Four”  game. 

These  and  other  features  are  familiar  to 
newspaper  Web  sites  that  received  them 
via  the  Universal  content-delivery  system 
that  bore  a  capitalized  version  of  the 
UClick  name.  Universal  will  continue  to 
sell  features  to  online  papers  —  nearly 
250  are  clients  —  and  use  the  new 
uclick  firm  to  handle  cyber  delivery. 

Meanwhile,  uclick  itself  will  focus  on 
selling  features  to  non-newspaper  sites 
via  straight  licensing  deals,  ad-sharing 
and  e-commerce  arrangements,  and 
other  fee  models.  The  new  uclick  has 
more  than  100  non-newspaper  site 
clients. 

Like  AMU,  uclick  has  a  Kansas 
City.  Mo.,  office,  but  it's  in  another 
part  of  town.  There  are  also  uclick 
offices  in  Cambridge,  Mass.,  and 
San  Francisco. 

Howard  ran  his  own  company  Uclick  is  content  to  offer  content  as  a  just-spun-off  Web  firm. 

for  the  past  seven  years,  doing 


i*i^  *fifii  "ill 


- - 


technology  and  Internet  consulting  for  clients 
such  as  America  Online,  AT&T,  Disney, 
Rodale  Press.  TV  Guide,  and  Time  Warner.  He 
spent  19  years  at  Time  Inc.  in  several  positions, 
including  a  stint  as  senior  vice  president  for 
information  technology  and  customer  service. 

Other  uclick  executives  iucVude  Bill 
Jackoboice  (content  and  business  develop¬ 


ment),  Chris  Pizey  (technology),  and  Les 
Hinmon  (finance).  Jackoboice  was  AMU's 
director  of  development  and  planning,  as  well 
as  Universal’s  Midwest  sales  manager;  Pizey 
was  involved  in  building  Universal’s  version  of 
UCIick,  Universal’s  Web  site,  and  sites  for 

properties  such  as  "Garfield”;  and  Hinmon  was 
AMU’s  director  of  corporate  accounting.  ■ 


Two  gone,  five  promoted  at  United 


Two  longtime  execu¬ 
tives  are  out  and  five 
are  in  (higher  positions) 
at  United  Media. 

The  two  gone  are  Vice 
President/Editorial  Director 
Diana  Loevy  and  Executive 
Editor  Robert  Levy,  who 
joined  United  in  1983  and 
1 986,  respectively. 

Loevy,  reached  at  home, 
said:  “I  resigned.  It’s  quite 
amicable  between  me  and 
United.  I  enjoyed  my  time 


Diana  Loevy 


there.”  She 


declined  further  comment. 

United  Senior  Vice  President 
and  General  Manager  Sid 
Goldberg  said  Loevy  had  dis¬ 
cussed  eventually  getting  a  job 
in  new  media. 

Levy,  also  reached  at  home, 
said  his  position  was  eliminated 
two  weeks  after  he  received  “the 
best  performance  evaluation  of 
my  career.”  Why?  Levy  thinks 
United  might  be  feeling  the  need 
to  start  saving  money. 

“The  business  of  text  syndication  is  flat  to 
www.editorandpublisher.com 


Shape-shifting  in  Sunday  strip  space 


declining,  although  this  is  not  unique  to 
United,”  said  Levy,  adding  that  United  has  seen 
“Peanuts”  newspaper  revenues  drop  somewhat 
since  the  comic  went  into  reruns  this  winter, 
and  that  “Dilbert"  licensing  revenues  aren’t 
growing  as  fast  as  they  did  a  year  or  two  ago. 

United  Vice  President  for  Corporate  Com¬ 
munications  Diane  Iselin  said  Web-related 
“Dilbert”  licensing  is  still  expanding 
rapidly  while  acknowledging  that  tradi¬ 
tional  “Dilbert”  licensing  isn’t  growing  at 
the  rate  it  was  —  though  books,  calen¬ 
dars,  and  business/office  products  contin- 
i  ue  to  do  well.  UPN-TV’s  “Dilbert”  is  on 
?  hiatus,  with  some  new  episodes  still  to  air 
/  and  the  show’s  ultimate  fate  unknown. 

Goldberg  said  revenues  from  “Dilbert” 
j  spinoffs  are  separate  from  syndicate  rev- 
:  enues,  and  that  saving  money  wasn’t  a  factor 
I  in  the  departures  of  Loevy  and  Levy. 

“The  syndicate  actually  had  its  best  year  in 
1999,  and  we  expect  to  have  an  outstanding 
year  in  2000,”  he  stated,  noting  that  the  use  of 
“Peanuts”  reruns  by  more  than  90%  of  clients 
exceeded  United’s  expectations.  “We  don’t 
know  what  the  future  holds,  but  ‘Peanuts’  may 
go  on  for  many,  many  years,”  Goldberg  added. 

He  said  United  decided  to  restructure  after 
learning  Loevy  would  leave.  Amy  Lago  was 
promoted  from  executive  editor/comic  art  to 
vice  president  for  comics  and  graphics,  Mary 
Anne  Grimes  from  director/syndicate  promo¬ 
tion  to  executive  director/syndicate  public  rela¬ 
tions,  Sarah  Johnson  from  senior  editor  to  man¬ 
aging  editor  of  United  Feature  Syndicate, 
Alleen  Barber  from  managing  editor  of 
Newspaper  Enterprise  Association  to  manag¬ 
ing  editor  of  NEA  and  other  services,  and  3ohn 
Louie  from  senior  financial  analyst  to  direc¬ 
tor/finance  and  administration.  Lago,  Johnson, 
Barber,  Goldberg,  and  National  Sales  Director 
John  Matthews  are  among  those  assuming  the 
duties  of  Loevy  and  Levy. 

Goldberg  praised  the  “great  contributions” 
the  two  departing  executives  made  at  United. 
“This  has  absolutely  nothing  to  do  with  the  per¬ 
formance  of  Diana  and  Robert,”  he  said. 

Loevy  joined  United  after  working  for 
Nome  Video  magazine,  and  has  also  written  for 
the  Los  Angeles  Times,  the  New  York  Daily 
News,  and  The  Washington  Post.  Levy,  a  pub¬ 
lished  poet  and  short-story  writer,  is  a  former 
writer  and  editor  at  House  Beautifid  magazine. 
Levy,  who  reported  receiving  a  satisfactory 
severance  package  from  United,  said  he  looks 
forward  to  doing  something  different  in  either 
the  print  or  online  world.  —  Dave  Astor 


Non  Sequitur”  will  be  horizontal 
April  30  and  vertical  May  7,  but 
that’s  not  a  non  sequitur.  The 
change  is  very  much  intentional. 
Wiley  Miller  said  the  format  will  give 
newspapers  more  flexibility  in  their  Sunday 
comic  sections.  He  noted  that  papers  drop¬ 
ping  optional  title  panels  from  horizontal 
strips  and  using  the  vertical  “Non  Sequitur” 
can  fit  an  extra  comic  on  a  page,  keep  other 
strips  the  same  size,  and  not  vertically  stack 
a  horizontal  comic. 

“I’m  trying  to  work  with  editors  instead  of 
Just  complaining  about  the  space,”  noted 
Miller,  who  .said  cartoonists  have  criticized 
shrinking  strips  for  years  to  little  avail. 

Miller,  who  also  did  his  Sunday  “Homer” 
comic  vertically  during  its  1998-99  run, 
added  that  the  format  has  creative  benefits. 
“With  ‘Homer,’  I  found  I  actually  had  more 
room  and  it  flowed  really  well,”  he  recalled. 
“You  can  do  some  very  dynamic  art,  too.” 

Universal  Press  Syndicate  Executive  Vice 
President/Editor  Lee  Salem  said  newspaper 
response  to  the  vertical  shape  has  been  almost 
all  positive  so  far,  and  that  the  format  helped 
Universal  sign  23  new  “Non  Sequitur"  clients 
(13  daily  and  10  Sunday)  as  of  March  6.  The 
8-year-old  comic,  which  moved  from  the 
Washington  Post  Writers  Group  to  Universal 
Feb.  1,  now  has  about  425  clients. 

One  is  the  Seattle  Post-Intelligencer, 
where  an  assistant  managing  editor  said  she 
likes  the  upcoming  format.  “We  try  to  run  as 

Their  art  is  Reubenesque 

Three  comic  creators  are  finalists  for  the 
National  Cartoonists  Society  (NCS)  Reuben 
Award  as  cartoonist  of  the  year. 

They  are  Pat  Brady  (“Rose  is  Rose”)  and 
Greg  Evans  (“Luann”)  of  United  Feature 
Syndicate,  and  Patrick  McDonnell  (“Mutts”)  of 
King  Features  Syndicate. 

Finalists  for  12  NCS  division  awards  were 
also  named,  with  two  syndicated  cartoonists 
receiving  two  nominations  apiece. 

One  is  the  Tribune  Media  Services-distrib- 
uted  Mike  Peters,  who’s  in  the  running  for  both 
editorial  cartoon  and  comic  strip  prizes  —  the 
latter  for  “Mother  Goose  &  Grimm.” 

The  other  is  Jerry  Scott,  the  King  creator 
nominated  in  the  comic  strip  category  for  both 
“Zits”  (which  he  does  with  Jim  Borgman)  and 


many  Sunday  comics  as  possible,”  said  Janet 
Grimley,  which  means  the  P-I  uses  some 
horizontal  strips  vertically  when  they’re 
stackable.  “This  will  give  us  consistency, 
because  we’ll  always  be  able  to  count  on 
‘Non  Sequitur’  to  be  vertical.” 

Salem  said  only  three  newspapers,  includ¬ 
ing  the  Los  Angeles  Times,  expressed  mis¬ 
givings  about  the  change. 

“Our  entire  Sunday  comics  section  is  hor¬ 
izontal,”  said  L.A.  Times  Comics  Editor 
Nancy  Tew.  “We  don’t  run  vertical  comics, 
and  we  don’t  want  to  reconfigure  the  sec¬ 
tion.”  She  added  that  Universal  is  saying  the 
vertical  “Non  Sequitur”  will  allow  papers  to 
place  a  fifth  comic  on  each  Sunday  page, 
“but  we  already  run  five  Istrips]  on  five  of 
our  six  pages,  so  that’s  moot  at  this  paper.” 

Tew,  who  said  she  has  liked  “Non 
Sequitur”  since  the  L.A.  Times  became  a 
charter  client  in  1992,  wishes  Miller  would 
do  his  Sundays  vertically  and  horizontally. 
She  noted  that  he  already  creates  the  daily 
“Non  Sequitur”  as  both  a  strip  and  panel. 

But  Miller  said  doing  the  Sundays  two 
ways  would  be  much  harder  than  doing  that 
for  the  daily  comic,  which  has  one  image. 
“I'll  be  thinking  and  designing  the  vertical 
‘Non  Sequitur’  in  that  dimension.”  he 
explained.  “Reconfiguring  it  horizontally 
would  almost  be  like  doing  another  cartoon.” 

Tew  and  Salem  did  express  the  hope 
that  something  could  be  worked  out  before 
May  7.  —  Dave  Astor 

“Baby  Blues”  (with  Rick  Kirkman). 

Winners  will  be  announced  at  a  May  27  cer¬ 
emony  in  New  York. 

Pair  of  ‘Peanuts’  shows 

A  “Peanuts”  TV  special  in  the  works  before 
Charles  Schulz  died  last  month  is  scheduled  to 
air  this  May  on  CBS. 

The  Associated  Press  reported  that  “Here’s 
to  You,  Charlie  Brown:  50  Great  Years” 
includes  highlights  from  pa.st  “Peanuts”  shows, 
10  minutes  of  new  animation,  and  interaction 
between  Schulz’s  characters  and  real  people 
such  as  country  music  star  Faith  Hill. 

Also  in  the  works  before  Schulz  died  was  a 
home  video  called.  “It’s  the  Pied  Piper.  Charlie 
Brown,”  which  AP  said  is  scheduled  to  be 
released  this  year  as  well. 
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The  Golden  Globers 

by  Allan  Wolper 


It  was  perfect  timing. 

Christmas  was  a  week  away  and  the  84 
members  of  the  Hollywood  Foreign  Press 
Association  (HFPA)  were  ready  to  pick  its 
favorite  actors  for  the  2000  Golden  Globe 
awards. 

So  Sharon  Stone  —  hint,  hint  —  sent  each 
member  of  the  HFPA  a  personally  inscribed 
watch  that  had  been  advertised  in  The  New 
York  Times  for  $395.  Stone  won  a  nomination, 
but  lost  in  the  finals  —  a  reprise  of  last  year 
when  she  sent  sweet  personal  notes  to  all  the 
Golden  Globe  judges  before  being  nominated. 

But  a  note  is  not  a  watch.  There  was  media 
gossip.  And  the  HFPA  felt  it  was  time  to  make 
a  statement  to  silence  critics  who  see  them 
only  as  Junket  Journalists. 

“If  we  had  kept  the  watches,  we  would  have 
been  dead  in  the  water,"  said  Helmut  Voss, 
president  of  the  HFPA  and  West  Coast  bureau 
chief  of  the  Germany-based  Springer  News¬ 
paper  Group.  “It  would  have 
destroyed  the  credibility  of  the 
Golden  Globe  awards." 

Voss  was  agitated  as  he  plead¬ 
ed  once  again  with  an  American 
journalist  to  believe  his  band  of 
Hollywood-based  writers  for  for¬ 
eign  publications  were  squeaky- 
clean  operatives.  “The  watches 
were  inappropriate,”  Voss  ex¬ 
plained,  carefully  enunciating 
every  word.  “The  awards  are 
independently  arrived  at.” 

OK,  watches  are  out.  And 
that’s  good.  But  if  the  Golden  Globers  want  to 
be  as  clean  as  Caesar's  you-know-who,  how 
come  they  keep  going  on  studio-sponsored 
junkets? 

“Why  shouldn't  they  have  junkets  for  us?” 
Voss  asked.  “We  provide  them  with  an  extraor¬ 
dinary  amount  of  clippings  all  over  the  world.” 

A  junket  —  for  nonfreeloaders  —  is  a  trip 
financed  by  folks  you  cover.  Take  a  plane  ride 
here,  a  hotel  room  there,  some  fancy  dinners 


thereafter,  and  before  you 
can  shout  “Cider  House 
Rules”  you’ve  spent  enough 
money  to  buy  three  or  four 
watches. 

“We  pay  for  our  own  trav¬ 
el,”  objected  Voss.  “The  stu¬ 
dios  pay  for  our  hotel  rooms 
for  two  or  three  days,  and 
they  give  us  a  per  diem 
[SI 25].”  Which  means  that 
each  HFPA  writer  spends 
more  than  $1,000  of  studio 
money  for  a  weekend  in 
New  York  —  a  favorite  des¬ 
tination  for  cinema  chroni¬ 
clers.  A  fact  that  might  make  unbiased 
observers  blink  a  bit. 

The  HFPA  is  able  to  lay  out  the  plane  fare 
for  its  members  because  it  collects  several 
million  dollars  a  year  from  the  NBC  broadcast 
of  the  Golden  Globes  award 
ceremony. 

“We’re  no  different  than 
the  domestic  press,”  Voss 
said.  “They  go  on  as  many 
junkets  as  we  do.” 

That  may  be  true.  News¬ 
papers  that  would  righteous 
up  in  protest  if  Bill  Clinton 
were  to  pay  for  the  seats  of 
political  writers  on  a  cam¬ 
paign  bus  will  sometimes 
take  a  free  ride  on  the  enter¬ 
tainment  express.  “We  don’t 
take  it  as  seriously,”  said  one  editor  of  a  mid¬ 
size  paper  who  asked  for  anonymity.  “We 
think  of  it  as  just  the  movies.” 

But  writers  at  The  New  York  Times,  the  Los 
Angeles  Times,  The  Washington  Post,  and 
Newsday  pay  their  own  way. 

This,  however,  is  about  the  Hollywood 
Foreign  Press  Association  —  whose  members 
are  the  only  writers  allowed  to  vote  for  a 
Golden  Globe. 


The  HFPA.  until  it  landed  the 
awards  program  on  NBC  five 
years  ago,  was  seen  as  a  grubby 
group  of  part-time,  free-lance 
writers  for  foreign  newspapers 
and  magazines  that  no  one  ever 
heard  of.  Tliey  were  so  weird  that 
they  wouldn’t  let  in  more  than 
one  writer  from  any  single  coun¬ 
try.  And  their  awards  were  con¬ 
sidered  so  tacky  that  most  actors 
wouldn’t  even  think  of  being  seen 
at  their  glitzy  Hollywood  party. 

The  mainline  cinema  journal¬ 
ists  love  to  recall  how,  in  1982. 
Pia  Zadora,  won  the  Most 
Promising  New  Actress  award  after  her  hus¬ 
band  flew  in  the  entire  HFPA  corps  to  watch 
her  perform  in  a  Las  Vegas  cabaret. 

The  runner-up?  Kathleen  Turner. 

The  group  became  more  self-sufficient 
when  the  NBC  money  began  rolling  in,  and 
now  they’ve  won  some  grudging  respect  from 
isolated  segments  of  the  entertainment  press. 

“They  scored  a  success  with  their  TV  pro¬ 
gram.”  said  Kevin  Thomas,  a  critic  with  the 
Los  Angeles  Times.  “They’ve  brought  in  some 
good  people  from  foreign  publications.  But 
they  still  have  a  hard  time  being  taken  seri¬ 
ously.”  Thomas  hesitated.  “People  see  the 
Golden  Globes  as  a  great  party.  But  the  Oscars 
—  the  Academy  Awards,  they  still  are  consid¬ 
ered  more  serious.” 

But  New  York  Daily  News  Film  Critic  Jack 
Matthews  believes  ail  the  glitter  and  buzz  the 
HFPA  gets  from  its  annual  TV  show  hasn’t 
changed  it  at  the  core. 

“The  84  people  in  that  group  are  all  behold¬ 
en  to  Hollywood,”  said  Matthews,  who  was  a 
L(?s  Angeles  Times  film  critic  for  seven  years 
before  going  east.  “They  are  part  of  the  ulti¬ 
mate  quid  pro  quo,  Maybe  a  dozen  of  those 
people  are  legitimate  journalists.  And  every¬ 
one  knows  about  it  —  except  the  readers.” 

Amen.  ■ 


How  come 
they  keep 
going  on 
studio- 
sponsored 
junkets? 
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In  2000,  America 
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For  more  than  30  years  America  East  has 
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show  of  the  eastern  United 
States,  ranking  second 

onlytoNEXPO.Aswe  AMERiCAEAST 
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America  East  brings  a  history  of  providing 
what  newspapers  need,  when  they  need  it, 
with  the  foresight  to  look  ahead  at  growth 
and  change. 

Whether  your  duties  invcrfve  production, 
advertising,  editorial,  circulaticMi  or  general 
management,  you  can  explore  the  latest 

products,  learn  from 
industry  experts  and 
netwcMck  with 

w  -  « 1.  ■  colleagues.  All  at  an 
incredibly  reasonable  price.  In  a  town  famous 
for  its  chocolate,  America  Eas*  is  one  of  the 
sweetest  deals. 

For  more  information: 
www.america-east.  com 
e-mail:  Juliad@pa-news.org 
phone:  717-703-3000 


In  a  world  full  of  limitations,  Harris  AdPower 
provides  an  unparalleled,  uncompromising  solu¬ 
tion  to  ensure  that  you  maximize  your  revenue 
and  minimize  your  workload  -  giving  you  an 
important  edge  in  Web  or  print  publishing. 

AdPower’s  components  work  together  to  cre¬ 
ate  a  cohesive,  elegant  advertising  environment 
that  integrates  sales,  production,  reporting  and 
distribution  functions.The  system  can  be  user- 
configured  to  support  conventional  newspaper 


print  media,  specialty  publications,  products,  or 
rapidly  emerging  electronic  media. 

In  addition  to  WYSIWYG  composition, 
AdPower  features  automated  billing,  drag  and 
drop  graphics,  electronic  tracking,  automated 
accounts  management,  accessibility  through  fax, 
Internet,  mobile  and  e-mail.  All  this  along  with 
full  World  Wide  Web  utilization  to  make  it  faster 
and  easier  to  keep  your  business  on  the 
next  level. 


HARmS 


For  a  demonstration  of  AdPower  visit  booth  #45  at 
America  E2ist  on  April  4-6  or  at  the  Ohio  Classified  show 
in  Columbus  Ohio  on  April  7-9. 
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